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first fo introduce... 


AUTOMATIC BACK-DRAFT DAMPER 


1a 


AIR SWITCH 


FULL-WIDTH LINT DRAWER 


DOUBLE WALLS 


NO-SAG, NO-SNAG BASKET 


SIMPLIFIED GAS ADJUSTMENTS 





NO HIDDEN OR OBSTRUCTED PARTS 


PLYE: Temperature Limiting Cissell-Built » Basket Shaft Supported 
. Thermostat Gear Reducer by Timken Roller Bearings 
Built-In or External Secret Cover Latch 


Leveling Bolts ; t 
on all four corners © ‘0p Insulating Wall = @ Coin Meter ° for Heating Unit 


Separate Motors for Fan and Basket with Built-In Thermal Overload Protection @ 8” Dryer Outlet 


W. M. CISSELL MFG. CO., INC.— LOUISVILLE 1, KY. 
Cousalt Your Dobler Pacific Coost Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept,—Cable Code ‘‘CISSELL”’ 
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PER YEAR i 
































10-BIN UNIT FOR SHIRTS: 


= MODEL B29-AK1010 
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euIRT-BIN UNITS fig 


FOR SHIRTS — sorting 
Each bin 10” wide, 15” high, 18” deep; ; of separ arate delays 
each tier has black identification strip. 4 

B29-AK1010—10-Bin Unit $78.50 . S service ce 


B29-AK1510—15-Bin Unit 98.50 
B29-AK2010—20-Bin Unit 118.50 


B29-A510—5-Bin section only..... 23.00 
B29-K10—Base and wheels only... 22.25 


FOR WEARING APPAREL — 


Each bin 13” wide, 15” high, 18” deep; 
each tier has black identification strip. 
B29-AK1013—10-Bin Unit ..... $88.50 
B29-AK1513—15-Bin Unit .........108.50 
B29-AK2013—20-Bin Unit............128.50 
B29-A513—5-Bin section only...... 26.00 
B29-K13—Base and wheels only... 23.50 
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Claims Policies 


Most plantowners believe that their 
company claims policies are fair and rea- 
sonable, Yet a check of some better than 
average plants reveals some interesting 
contradictions. 

Of seven plants so surveyed, three had 
made no adjustment on a lost shirt claim 
after 30 days had elapsed, One refused 
because the customer was not a “regu- 
lar.” Another settled in 33 days after 
having received a claims form and five 
requests for attention from the customer. 
The best time was two days. 

Of course, where losses are concerned, 
there is always the hope and possibility 
that the missing item will turn up. And 
the natural tendency is to procrastinate. 
On the other hand, it’s reasonable to ex- 
pect settlement on damage claims would 
be faster. 

But here again, the check showed that 
three of seven plants kept the customer 
waiting 21 days and longer before mak- 
ing some adjustment. Compare this with 
the best time of only five minutes and 
draw your own conclusions. 

Down in Nashville, Tennessee, there’s 
a plant called Happy Day Laundry that 
goes all out to give its customers peace 
of mind. Its advertising promotion is 
based on the slogan “You’ve got to be 
happy at Happy Day. If you’re not happy 
you don’t pay.” There’s rhyme and rea- 
son to it. 

They like to tell the story here about 
a man who came in to pick up his suit. 
It was a $150 suit and it couldn’t be 
found anywhere. Naturally, the man was 
upset, but his anxiety was relieved when 
the company promised to make good the 
loss. He was telling his wife about his 
good fortune when he noticed her puz- 
zled expression, She confessed that she 
hadn’t sent his suit to Happy Day. 

—Henry Mozdzer 


REPRINT SERVICE FOR OUR 
READERS—Please write promptly if you 
want reprints of any article appearing in 
this issue. Cost is $18 per 100, one side of 
a single sheet; $21 per 100, two sides of a 
single sheet (8% x 11). Additional 100’s at 
$1.70, one side; $1.90, two sides, Minimum 


or reprinted spreads or folders, please 
write for prices and additional informa- 
tion. All prices F.O.B, Lancaster, Pa. 
Address the Editor: 

StarcHroom LauNnpRY JOURNAL 

305 East 45th Street, New York 17, N, Y. 
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ALL RESINTEX 100 PRESS 
COVERS are equipped 
with a new type draw 
cord that will last for the 
life of the cover. 
* 

RESINTEX 100 is avail- 
able with SKIRTS or 
PUNCHED HOLES. Also 
available by the yard. 


RESINTEX 


LONG LASTING 





100 







Guaranteed to last at least 12 weeks 
in actual operation 


Ufo] ULC), ERS (olaror ane] oMUlale(-lamelab am olecteltlailolameraal-relt](-s 
FLEXIBLE — Has plenty of resiliency and “give”. 


CONSTANT QUALITY — Due to quality control, possible because 
finishing operations are done in our own plant. 


ABRASION RESISTANT — Tough fibers made tougher by Gibraltar 
finishing. 
FINELY WOVEN SURFACE — Gives your work a plus... smoother 


Tgelal late B 


Sold Through Leading 


Distributors Everywhere 


GIBRALTAR 
FABRICS, inc. 


254 — 36th Street, Brooklyn 32, N. Y. 


——— 
—— 
-- 
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now... HUEBSCH has added 
4 MAGNETIC DOOR LATCH 


... for safe, sure, silent door closing. 


Eliminates triggers, buttons, springs! 
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...and a VARIABLE 
TEMPERATURE SELECTOR 


Your customers can select the 


“ desired temperature . . . for safe, 
efficient drying of any fabric! 


other famous 


HUEBSCH features 


AUTOMATIC BACK-DRAFT DAMPER 


Prevents hot air and lint 
from blowing back. 


SELF-CLEANING LINT SCREEN 
...and “Magic Carpet” 
lint removal. 


EASY-TO-ADJUST FEET 
... for perfect leveling. 


CHOOSE FROM 3 SIZES 
Only Huebsch offers 37’ diameter 
tumbler in: 37” x 18”, 
37” =x 24”, 37” x 3”. 


CHOOSE FROM ANY COLOR 
We will match any color... 
at no extra charge. 


ORIGINATORS 


FIRST IN TUMBLERS 
FIRST IN FEATURES 


Milwaukee 1, Wisconsin 
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Play Time Shirtbands 


Two collated series of shirt- 
bands, appropriately named 
Play Time, have been intro- 
duced by Nashua Corporation’s 
Surehold Sales Division. 

The shirtbands feature chil- 
coloring cutouts, dot 
games, color-in satellite launch- 
ing designs, badges, crowns, 
treasure hunt games, and jungle 
and circus coloring themes, The 
series is designed to entertain 
children, and at the same time 
provide better shirt packaging. 

Available in sizes 2 by 19 
inches, the shirtbands have six 
collated designs to a series. 

For samples or more informa- 
tion write Surehold Division, 
Nashua Corporation, 44 Frank- 
lin St., Nashua, N. H. 


dren’s 


1960 Chevrolet Line 


Improvements in ride, dur- 
ability, handling and safety by 
inclusion of a suspension 
system have been announced in 
the 1960 Chevrolet truck line. 

Among the features noted in 


new 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL, 











the Chevrolet trucks are inde- 
pendent front-wheel suspension 
with ball joints, and torsion rod 
springs and coil-spring rear sus- 
pension on most %- and %4-ton 
models. Styling has been 
changed along functional lines 
and all sheet metal is integrated 
with the new chassis design for 
a more rigid, lower, roomier, 
more accessible cab and _stur- 
dier front-end assembly. 

For more information on 
other changes in the new Chev- 
rolet truck line write Chevrolet 
Motor Division, General Motors 
Corporation, General Motors 
Building, Detroit 2, Mich. 


Unimac Coin-Op Unit 


The Unimac 500 washer- 
rinse-extractor combination, de- 
signed especially for coin 
laundry operation, has been an- 
nounced by the Unimac Com- 
pany. 

The company points out that 
Unimac permits 
“custom wash” anything they 
please, with adjustments for 
water temperature, water level 
and washing time. In the Uni- 
mac 500, says the maker, cus- 
tomers can do color tinting, 
starching, wash rugs, dust mops, 
quilts and spreads, Turbo Jet- 
spray rinsing and Hispeed ex- 
traction are said to cut drying 
time in half, and clothes, the 
maker adds, dry without yel- 
lowing and are softer and fluf- 
fier. 

Outstanding features of the 
Unimac 500 as noted by the 
manufacturer are: both washing 
compartments coin-metered, 
rinse extractor operates free; 
simplified combination — timer 


customers to 


controls rinse-extraction cycle; 
high-level water cutoff for 
washing compartments; deep 
flow faucets; spray hose and 
nozzle for each washing com- 
partment; and _ stainless-steel 
side and extended front panel. 
For more information write 
Unimac Company, 802 Miami 
Circle, N. E., Atlanta 5, Ga. 


Large-Capacity Vendor 


A vending machine designed 
to hold 243 packages of nine 
different laundry products has 
been introduced by Calusa 
Chemical Co., Inc. 

Designated the Vendor No. 
243, the machine has both 5- 
and 10-cent mechanisms, The 
entire operating mechanism is 
at the top of the machine, to 
prevent corrosion from soap 
materials that might sift or leak 
from packages. Attractively 
styled in black and white, the 
cabinet stands 51% _ inches 
high, 2934 inches wide and 11 
inches deep. 

Additional information may 
be obtained by writing Calusa 
Chemical Company, Inc., 801 
E. Macy St., Los Angeles, 
Calif. 


Press Head Cleaner 


ee 
cle 


Bess head cleaner 


*Preusuee Activated” deo 
‘er the removal of serch 
Shp ane grisme tor 

Laundry Presse: 


Sather Enclane Pret 


A press head cleaner, Enduro 
Quick Way, packaged in an 
aerosol can, has been an- 
nounced by the Aurora Manu- 
facturing Corp. 

Enduro Quick Way is said to 
enable the laundry owner to 
keep his press heads free of 


grime and starch to effect both 
savings in productive time and 
improvements in finishing qual- 
ity. Enduro Quick Way can be 
applied to a hot or cold press 
head. The manufacturer states 
that each can will clean a mini- 
mum of 100 presses. 

For additional information 
write Aurora Manufacturing 
Corp., 74 Wythe Ave., Brook- 
lyn 11, N. Y. 


Ajax Brochure Offered 


An illustrated brochure, “A 
New Star Is Added to the Ajax 
Family,” is being offered by 
Ajax Pressing Machine Com- 
pany. 

The pamphlet describes the 
Ajax Model MTH  collar-and- 
cuff press, pointing out four 
major advances over earlier 
equipment. The literature notes 
increased drying time, elimina- 
tion of collar readjusting, easier, 
faster cuff positioning, and full 
pressure on the collar for finish- 
ing in only 17 seconds. 

For a copy of the brochure 
write Ajax Pressing Machine 
Company, 619 S. Fifth West, 
Salt Lake City, Utah. 


Sted in Coin-Op Packs 


Sted, a low-foaming synthetic 
detergent, and three related 
Sted products are now being 
offered in small packages de- 
signed for use in coin-ops and 
other types of self-service laun- 
dries, it has been announced 
by the manufacturer, Cowles 
Chemical Company. 

The other products available 
in new packages are Sted-break 
for use with Sted on extra-dirty 
loads, Sted-bleach for stain re- 
moval, and Sted-brite to add 
“snap” to the wash. Each pack- 
age contains a premeasured 
quantity sufficient for one 9- 
pound washer load. The prod- 
ucts are packed 240 packets per 
carton, and the individual pack- 
ages are printed in attractive 
and easily distinguishable col- 
ors. 

For more information write 
Cowles Chemical Company, 
7016 Euclid Ave., Cleveland 3, 
Ohio. 


Fablok Color Coding 


A new color coding system, 
Custom-Color Coding Control, 
is now being offered as a free 
service to all laundries and dry- 
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NEW LAUNDRY ALKALI 


® 


EASY TO USE: ELIMINATES WASTE.- DUSTLESS:- NONCAKING 


NO OTHER PRODUCT LIKE IT! 


A completely homogeneous flake of ortho- 
silicate and complex phosphate with 
special brightener —produced by an 
exclusive DIAMOND process. Packed in 


100-pound polyethylene-lined bags. 


Recommended for institutional, family, 
diaper and linen-supply laundries. For 
technical bulletin, write DiaMonD ALKALI 
Company, Union Commerce Building, 
Cleveland 14, Ohio. 


UNIFORM COMPOSITION AT ALL TIMES! 


WHITE WORK IS WHITER—COLORS BRIGHTER! 


ELIMINATES EXPENSIVE BRIGHTENER-SOURS! 


REDUCES OR ELIMINATES BLUING! 


REDUCES BLEACH CONSUMPTION! 


WILL NOT CAUSE DISCOLORATION! 


IDEAL FOR ALL CLASSIFICATIONS! 


September, 1959 





cleaning establishments by Fab- 
lok Mills, Inc. 

Developed by Fablok’s Jack 
Rachleff, the 4C system can be 
used without purchasing new 
nylon knitted nets unless the 
present inventory is insufficient 
to cover the volume of items 
handled, The company says all 
the operator needs to do is ad- 
vise Fablok of his type of oper- 
ation, including such informa- 
tion as type of laundering 
(shirts only, full family laun- 
dry, bachelor bundle or others ); 
number of branch stores; and 
approximate present inventory 
of nets, including sizes and col- 
ors in use, 

According to Fablok, the 
new color coding can be used 
with lot system, key tag, serv- 
ice classification or branch store 
operations. 

Fablok has also announced 
that its new subsidiary, Best 
Dyeing Co., Elizabeth, N. J., 
will now handle all the dyeing 
and finishing operations of its 
knitted nylon nets. 

For more information write 
Fablok Mills, Inc., 46 Cordier 
St., Irvington, N. J. 


Fortified Steam-lron Hose 


A steam iron hose, said to be 
burst-resistant, lightweight and 
flexible, has been announced by 
Raybestos-Manhattan, Inc. 

The Homoflex steam pressing 
iron hose is designed for a wide 
margin of safety and operator 
protection, according to the 
maker. The hose features a tube 
with high resistance to heat and 
charring while the butyl cover 
is said to withstand heat and 
oxidation and remain flexible 
despite long usage. 

The strength member, com- 
posed of long-fiber asbestos, is 
tightly twisted around a _ high- 
tensile, corrosion-resistant wire 
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head. Be sure to mention 
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to make the hose burst-resistant. 
The wire, states the company, 
prevents an open burst when 
the hose is worn out. 

The Homoflex hose comes in 
sizes %g¢- to %-inch and is rec- 
ommended for use with up to 
100 pounds of steam pressure. 

For more information write 
Raybestos-Manhattan, Inc., 
Manhattan Rubber Division, 
Passaic, N. J. 


Milnor Combination Unit 


A 60-pound - dry - weight -ca- 
pacity washer - extractor has 
been introduced by Pellerin 
Milnor Corporation. 

The combination unit is of 
the open-end, open-pocket de- 
sign, to eliminate the need for 
weighing or dividing the load. 
The maker points out that this 
not only reduces loading and 
unloading time but also permits 
better washing quality with 
shorter washing formulas. The 
unit employs a patented hy- 
draulic balancing principle to 
minimize extraction vibration 
and permit higher extraction 
speeds with lower moisture re- 
tention. 

The washer-extractor is com- 
pletely automatic. Also featured 
is Milnor’s center-fill water inlet 
connection permitting the oper- 
ator to take the fullest advan- 
tages of spray rinsing and short- 
duration intermediate  extrac- 
tions. 

For more information write 
Pellerin} Milnor Corporation, 
P. O. Box 7313, New Orleans 
19, La. 


Laundry Sales Program 


An advertising campaign urg- 
ing homemakers to “Take a 
Laundry Break” has been in- 
troduced by Salesmaker for pro- 
fessional laundries. 

The company suggests that 
the slogan is an appealing idea 
for the housewife as it recom- 
mends that she break away 
from her routine of home laun- 
dering and reward herself and 
her family by sending her 
washing and ironing to a pro- 


fessional laundry. The cam- 
paign stresses that this will give 
the housewife time for more 
pleasant household duties and 
recreation. 

Salesmaker offers a complete 
program for advertising and 
promotion. Eight photographs 
taken by one of the top photog- 
raphers in the country tell the 
Laundry Break story. Each set 
of two photos shows a typical 
housewife doing either washing 
or ironing and the second photo 
shows what she could be doing 
if she took a laundry break. 

The company also offers a 
12-month Newsletter kit for 
mailing to customers, and a 
wash-and-wear campaign slant- 
ed toward women. 

For more information write 
Salesmaker, 300 W. Washing- 
ton St., Chicago 6, Ill. 


New Livingston Catalog 

A new 64-page catalog and 
buyer’s guide, listing more than 
600 items for the laundry in- 
dustry, has been published by 
Edw. Livingston & Sons, it was 
announced by Edward Living- 
ston, president. 

The catalog, available to 
owners and operators of coin, 
commercial and __ self-service 
laundries at no charge, is de- 
voted to information on many 
labor-saving operations in con- 
junction with nationally known 
machinery. It also gives com- 
plete technical data for a va- 
ried line of soaps, cleansers, 
bleaches, sours, blues, starches 
and other miscellaneous allied 
products. 

For a copy of the catalog 
write Edw. Livingston & Sons, 
Inc., 1735 Walnut St., Kansas 
City 8, Mo. 


Cash Temperature Control 


A. W. Cash Valve Mfg. Corp. 
has announced a new hot water 
tempering or mixing valve for 
use on tankless heaters or stor- 
age tanks supplying hot water. 

Designated the Tempo Type 
TMA, the unit features a new 


Dial Easy temperature-adjust- 
ment dial on the top, said to 
permit easy setting of desired 
water temperature without the 
use of tools, With a tempera- 
ture-adjustment range from 
110° to 180° F., the Tempo is 
suitable for use on water heat- 
ers supplying 180° F. water. 

Made of brass and stainless 
steel, the valve utilizes a her- 
metically sealed thermostatic 
element which has a_ positive 
action over an unusually long 
life. The valve is being offered 
in the %-inch size with all con- 
nections for sweat copper. 

For the new Bulletin No. 
5-C-8 giving full details write 
Cash-Acme, P. O. Box 191, De- 
catur, Il. 


Changeable Lighted Display 


A changeable display unit, 
featuring Day-Glo letters and 
symbols, animation and_ black 
light for illumination, has been 
introduced by Business Dis- 
plays, Inc. 

Constructed with a_ steel 
frame and hanger bars and fin- 
ished in a velvet black for maxi- 
mum effect, the display _ is 
equipped for hanging in win- 
dows, on walls or in the open, 
or standing on a counter, The 
animated spot is operated by a 
battery motor. 

The unit is available in two 
sizes—24 by 18 inches and 36 
by 24 inches, with or without 
the black-light fixture. A com- 
plete assortment of changeable 
letters with factory-attached 
clips is included. 

For more information write 
Business Displays, Inc., 917 
Washington Ave. S., Minneapo- 
lis 15, Minn, 


Markmaster Adaptation 


Adaptation of the Markmas- 
ter Marking Machine to provide 
for property marking of identi- 
fication labels has been an- 
nounced by The National 
Marking Machine Co. 

The maker says the use of 
this new feature precludes the 
need for preprinted marking 
tape. The new accessory con- 
sists of a small property mark 
die that prints the identification 

Continued on page 70 
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Shirt Finishing 
UnitEverBuilt © 


Sa Vow 40: Reval tioned 

OF Hew, do Kewotulionay, 

it makes all other shirt finishing methods 

old-fashioned! 

@ The exclusive AJAX Expanding Buck fits 
every shirt, consistently insuring the fin- 
est shirt quality, anywhere, 

Flexible and Versatile, it can be used 
asa 1, 2, or 3 girl unit, to handle vol- 
ume variations. 

Compact, 10’ x 10’, it requires little 
more valuable work area than one girl 
units. 

Interchangeable shirt bucks, an exclu- 
sive AJAX feature, handles boys’, la- 
dies’, and military shirts. 

@ Ajax Double-Buck turns out more shirts 
than any 1, 2, or 3 girl unit ever built, 


sok Ahead 
. ) (() 
SHH TL Only AJAX can increase 


your profits beyond the capabilities of 
conventional units. Put AJAX to work for 


you. Contact your AJAX representative, or 
write directly to AJAX, Box 449, Salt Lake 


City, Utah. 


AJAX PRESSES 


“A PRESS FOR EVERY PURPOSE”’ 


619 S. 5th W.-Salt Lake City, Utah 
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- Hereat last The Amazing New 
~ AJAX DOUBLE-BUCK CABINET 
BOSOM BODY PRESS... 


Outproducing Any 1-2or3 Girl 


COLLAR & CUFF 
PRESS 


2 Presses in 1... high velo- 
city heads . . . Presses collar 
while cuffs are being laid, 


CABINET SLEEVE 
PRESS 


Finishes both sleeves auto- 


matically. Features AJAX ex- 
clusive “MAGIC EYE’’ Seam 


Indicator for varying sleeve 
lengths. 


FOLDING TABLE 


Provides simple, fast opera- 
tion. Full or semi-automatic 
models, with stand-up or 
lay - down collar blocks, 








Elevator Saiety 


I had best not give credit to anyone 
for this idea that has to do with eleva- 
tors, since most states have pretty 
strict safey rules, and this particular 
elevator has no sides on the platfoim. 
Unless hampers and carts were posi- 
tioned properly their edges caught 
under obstructions on the shaft and 
were often damaged. Occasionally, 
too, toes were pinched under the pro- 


truding floor levels. 


2 1g- > 





In this case the floors themselves 
extended about 8 inches out into the 
elevator shaft. For safety’s sake a 
heavy metal plate was fashioned for 
each of the floors. This plate fits over 
the protruding floor level into the 
room about a foot and a half, bends 
down over the end, and extends at a 
slight angle down into the shaft to 
the wall, where it is bolted to the 
concrete. 

Now, if a truck or hamper happens 
to extend over the elevator platform, 
the sloping plate nudges it back to 
safety as the platform approaches the 
floor level. (Moral: The toe you save 
may be my own or should I 


simply wear elevator shoes?) 


Spray Gun Anchor 


I can’t help it, friends, I still shud- 
der whenever a feeder lets loose a 
spray gun at a flatwork ironer. Is it 
possible they never hit anyone? At 
least I breathed a sigh of relief when 
they let go of them at Domestic Laun- 
dry & Cleaners in Redondo Beach, 
California. 

Walt Kleinbauer makes use of a 
counterweight and pulley arrange- 
ment hooked to the condensate line 
as it comes down from overhead. A 
small pulley is held to the conden- 
sate pipe with a pair of hose clamps. 
The line from the counterweight is 
also held to the spray-gun hose with 
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Purley Held % Pre lith 
Hose - Clamps 
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clam 
ao 
(in, Hose 
! ) })- 
| Spray Gun 


re 
Counter f 
Weight Vy 


a small hose clamp. For a counter- 


weight a short length of 2-inch pipe, 


evidently filled with enough concrete 
to balance the weight of the spray 
gun, is used. It isn’t very big. 


Now when the feeder lets go the 


spray gun it rises gently back into its 


position above her head. None of the 


dipsey-doodle bouncing around that 
usually makes me so nervous. 
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Inch Pipe 
"Bump. Rail” 


Fastened To Floor 


Ny) 


Bump Rail 

At City Elite Laundry in Denver, 
Colorado, I saw an unusual way to 
use pipe. It has to do with preventing 
trucks and hampers of work from be- 
ing slammed into the equipment and 
fixtures. Many launderers build elabo- 
rate little pipe railings around those 
pieces of equipment most often dam- 
aged, but Butch Larson gets the same 
protection with a lot less work. 





Butch substitutes a length of 1-inch 
or larger pipe, fastened to the floor, 
instead of the conventional pipe rail- 
ing. A considerable saving is effected 
in pipe nipples, T-joints and floor 
flanges that would ordinarily be need- 
ed to hold this same length of pipe 
off the floor at the required height. 
As I recall, the pipe is held in place 
with small bolts into the concrete 
floor. Holes for the belts are drilled 
about 3 feet apart in the pipe. 

The area illustrated here lies just 
in front of the elevator, at the foot 
of a sloping ramp. The ramp incline, 
although slight, is enough so that the 
heavy carts could strike the bundle 
hopper and the marking machine 
table with sufficient force to cause 
damage, unless the truck jockey uses 
extreme caution coming off the ele- 
vator. 

This pipe is sufficient to turn the 
swivel-caster wheels since the hamp- 
ers are generally proceeding on a 
slightly angled course. Even with the 
hamper under complete control it is 
added insurance against an emplovee 
failing to allow sufficient distance be- 
tween hamper and equipment, espe- 
cially on turns. 








Belt Assembler 

Recently I saw how one operator 
pretty well insures belts get to his dry- 
cleaning assembler along with their 
respective garments. He simply fas- 
tens four or five screw-hooks to the 
side of a wooden hanger to hang the 
belts on. Each hanger holds all the 
belts from an individual lot, and they 
proceed through the finishing depart- 
ment together. Once finished, the 
belts are rehung on the hanger and 
reach the assembler along with their 


own particular lot. (U0 
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Ask the 
people who 
know... 
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Get the honest opinion of these recent purchasers of 
TROY® LAUNDRY MACHINERY first. You see, we'd be 
happy to have you call on us first but, quite frankly, we're 
sold on TROY equipment — washers, ironers, folders, 
extractors, the whole line. So, for an unbiased opinion, 
talk to some of the people who use TROY MACHINES 


. THEN drop us a line. 
LAUNDRY MACHINERY DIVISION 


Tow ey EN 


EAST MOLINE, ILLINOIS 
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Young Men's Conference coming up 


This will be our last chance to remind our readers of the 
forthcoming Young Men’s Conference which will take place at 
the Hotel Statler, St. Louis, Missouri, November 12 and 13. 

We are most enthusiastic about this particular conference 
because it is usually one of the most optimistic and fact-filled 
meetings of the convention year and brings together outstand- 
ing young men from every part of the country. If you've never 
attended before, it is worth your while to see how the other 
half thinks. It is open to all men and women 40 years of age 
and under. The age limit is just an arbitrary cut-off point—no 
one will ask to see your birth certificate. 

This year’s program—the tenth in the series—will include 
several panel presentations. The panels are composed of young 
industry leaders who will exchange ideas and business experi- 
ences. 

The topics have not been nailed down as yet. But some of 
the subjects under consideration include: How Far Should I 
Go in Diversifying Services? How Do I Best Sell My Services? 
What Are Good Public Relations Policies for My Laundry? 

There will also be a brainstorming session this year on cur- 
rent industry problems, to get everybody into the act. The 
balance of the agenda calls for two business luncheons and a 
dinner meeting. 

If you have some idea you would like to present or have dis- 
cussed at the conference, contact the American Institute of 
Laundering at Joliet, Illinois. Make room reservations directly 
with the Hotel Statler. 

St. Louis, the eighth largest city in the United States, is 
served by 18 trunk-line railroads and eight major airlines. 
There should be little difficulty in making suitable transporta- 
tion arrangements. See you there. 


whom the average housewife im- 
plicitly believes.” 


Woman's World: Back in August 
1952 we ran an editorial here en- 
titled “More Effective PR.” It 
commented on one of the tech- 


niques used by home washer The motivation research study 


12 


equipment manufacturers to get 
their message across to the na- 
tion’s homemakers. 

In this particular 
manufacturers got a woman—the 
director of the consumer service 
bureau of one of the national 
homemaking publications—to en- 
dorse their products. 

We suggested that our own 
industry might make its public 
relations more effective by doing 
the same thing. In this way, we 
said, “We could tell our side of 
the story through the mouths of 
professional home economists in 


case, the 


has since confirmed the fact that 
our industry is regarded as being 
dominantly male and that this is 
the root of our sales problem. 
Many plantowners have since 
gone all out to give their busi- 
nesses a female image. And we 
commend them. What we'd like 
to see now is a supporting cam- 
paign by the national association 
designed to win home economists 
to our side. These professionals 
have tremendous influence on the 
women of today and the home- 
makers of tomorrow. One way to 
start is to put one on the staff. 
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TWO WILSON STAIN REMOVERS 
YOU SHOULDN'T BE WITHOUT 


® 
YellowGo 


Time-proved favorite for 
safely removing dye 
stains of any color from 
any fabric. Costs only 
pennies per gallon of 
stripping solution. 


TarGo® 


Famous for effective, 
quick removal of all 
oily-base stains. Highly 
concentrated — a little 
goes a long way, does 
a big job. 


A. L. WILSON CHEMICAL CO., Kearny, N. J. 


September, 1959 


still stained 




















it isn't really clean 








Stains are always ugly — and never more so than when a 
good customer spots one on his shirt at an embarrassing 
moment. Modern laundrymen know the value of efficient 
stain removal. It shows up in happier customers, more 
profits. That’s why WILSON “GO” products are the 
mainstay of their stain removal operations. Nothing beats 
the WILSON “GO” line for sure, fast stain removal... 
even on the hard-set “toughies” conventional methods 
miss. No matter what the stain problem, there’s a WILSON 
product that will do the job quickly, thoroughly and 


economically. 
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Yak ae our only business’ 











A $250,000 
Plant 
Kor 


Darien 


Proudly presenting the plans for the since completed plant in the 
background to their father, Michael Krevlin, are Seymour, left, 
and Sol, right, vice-president and president of the new firm in 
Darien, Connecticut 


Because the Krevlin brothers firmly believe 


“A job worth doing is worth doing well” 


The new Darien plant is 150 by 50 feet long and is equipped to produce $7,500 worth of laundry and cleaning 
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By HENRY MOZDZER 


SIX YEARS AGO Sol and Seymour 
Krevlin took over the Darien Hand 
Laundry which stands a couple of 
hundred yards down the Post Road 
from their present location. 

They nurtured the business along, 
adding new equipment, drycleaning 
and a couple of routes to the opera- 
tion. Their volume grew steadily and 
anyone else in their shoes probably 
would have been satisfied with the 
progress made in a half dozen years. 
But Sol, 31, and Seymour, 29, with 
a lifetime still ahead of them, just all times 
weren't happy. As Sol puts it: 

“Our volume was increasing all as a cash-and-carry drive-in. They felt a relatively small, two-story building. 
right, but it just didn’t seem to be they were hamstrung because there No matter how they planned and re- 
worth the extra time and effort we was only enough parking space for vamped their workflow, they couldn't 
were putting into it. We knew we four or five cars. get their total labor costs (including 
were not operating as efficiently as They appreciated the necessity of office, routes and administration) 
we might, yet there wasn’t much that replacing their old equipment with down below 55 percent. 
we could do about it.” newer, more efficient equipment, and “We finally decided,” says Sey- 


The call office was designed by an architect who gave it a light, modern, spacious look. 
The production end of the plant is visible at right and open to public inspection at 


Their plant was a_ nondescript although they made some changes mour, “that if we were going to stay 
building set up to operate primarily they were handicapped operating in 


Continued on page 18 


volume in a 40-hour week. Part of the basement has also been set up as an employee lunchroom and locker room 
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TRENDS IN THE LAUNDRY AND DRYCLEANING 


MACHINES AND LABOR 


PROJECT No, 3 


HUMAN ENGINEERING Jy PRESS DESIGN 


THE DRYc LEAN CONSUMER 








OUR 
PRODUCT 
—_— IS 


SPER/T YV 


PROSPERITY 


A Dependable Name For 
Dependable Products 


INDUSTRY 


Changes in your business are essen- 
tial for progress and growth. This is 
likewise true in our business, and 
Prosperity has changed to meet both 
your growth and ours. 

Prosperity recognized that modern 
business needs modern methods and 
techniques. Through experienced man- 
agement, new plans and policies, and 
a new dedication to the laundry and 
dry cleaning industry, Prosperity is 
meeting this challenge. 

Our new concept is based on pene- 
trating research in engineering, de- 
sign and marketing... forward think- 
ing and study ... an awareness, 
concern and deep interest in the di- 
rection toward which this industry is 
going. This factual research will 
bring you the durable . . . dependable 

. labor-saving . . . high production 
machinery your business needs today, 
and for profitable growth. 


Call Your Prosperity Man. 


Ze PROSPERITY Gyan 


DIVISION OF WARD INDUSTRIES CORPORATION 


Copyright 1959, The Prosperity Company 





Continued from page 15 
in the business, we might as well 
start from scratch and do it right— 
rather than go along trying to make 
the best of a bad situation.” 

During the following year, the 
Krevlins visited some of the better 
plants throughout the country looking 
for ideas they might incorporate into 
a brand-new plant. In their mind’s 
eye they visualized a plant that would 
capture the progressive spirit of their 
community. A plant that would be a 
source of pride to their employees. 
A plant that could be run efficiently 
and profitably. 

In their travels the Krevlin brothers 
were particularly impressed with the 
flexibility and compactness of pack- 
age plant operations. And they liked 
the idea of using small washers for 
individual bundles because of the 
speed and simplicity with which the 
work could be handled. 

Taking all the best ideas, they then 
tried to work them into a master plan 
that would suit their particular situ- 
ation. Their goal was to establish a 
completely modern one-story drive-in 
capable of providing same-day laun- 


& 


The work flows from the marking department in the foreground down the row of 
washers to the finishing area at right. Completed work is placed on roller conveyor ' , 
: PIS CB TICLE peep dry and cleaning service. 

and brought forward. Note conveyor circling plant at ceiling 4 i 

In time, they found a landlord who 
would build to their specifications and 
make the building available to them 
on a long-term lease. The ground was 
broken last winter and the plant held 
its unofficial opening the first week of 
August. 


Plant description 





The immediate impression you get 
on viewing the plant for the first 
time is that of a laboratory—where 
the occupants might be engaged in 
pharmaceutical or electronics research. 
It has clean modern lines and an art- 
ful blend of glass, metal and brick. 
Trees were spared to retain the rustic 
setting around the black-topped park- 
ing area which has room for 55 cars. 

The call office itself is no less taste- 
fully appointed. The counters are of 
gleaming Formica, the floors highly 
polished, and unusual luminaires and 
artistic signs round out the decora- 
tions. The attendants are pleasant 
and, like all the other employees, 
uniformed. 

No attempt is made to hide the pro- 
duction side of the operation. In fact, 
the plant is open for inspection at all 
times so that customers may see the 
modern and efficient way in which 


tee ence 


Another view of the finishing department shows the wearing apparel presses and their clothes are processed. 
shirt line with the wrap-out station in foreground. The laundry is manned by a staff Since the building has windows on 
of 30; the drycleaning by 10 Continued on page 22 


18 STARCHROOM LAUNDRY JOURNAL 





“Put in ALL the 
supplies at once?”’ 





uy, | 
@S, even the bleach, when you use Halox! Now 
put all your washing and bleaching supplies in the break 
at one time with these Wyandotte products — and get 
beautiful, clean, sparkling clothes, too! 

Stop unnecessary legwork! No additional supplies are 
needed from break-suds to sour. And Wyandotte’s revo- 
lutionary new method reduces formula time and labor 
hours, while it gives better control of supplies. 

Point is, this new one-shot formula is going to help 
you a lot! We’ve tested it, proved it in the field: It 
improves whiteness, reduces tensile-strength loss, and 
lets you rinse in cold water! 

So! When your Wyandotte representative comes bird- 
dogging around, tell him you want to control costs and 
save time, too, Ask him about this stupendous new 
formula. Wyandotte Chemicals Corporation, Wyandotte, 


Mich. Also Los Nietos, Calif. Offices in principal cities. 


WYANDOTTE PRODUCTS 
MAKE WASHING EASIER 


* . ne o pe ‘ . 
ARLAC* — Promoted with CMC, this highly active alkaline 
detergent and soap builder assures you increased detergency 


and soil suspension, plus high whiteness retention. Allows cold- 
water rinsing. 


SKORTEX* — this CMC-promoted synthetic detergent com- 
pletely replaces soap, gives maximum soil suspension; cuts fuel 


costs, too, because it also allows you to rinse in cold water. 


HALOX* — Wyandotte’s dry bleach has an effective, built-in 


safety factor that means longer life for linens; has excellent 


stain-removal action: greatly reduces tensile-strength loss. 
*Reg. U.S. Pat. Off 
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SPECIALISTS IN LAUNDRY WASHING PRODUCTS 
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The Greatest Issue of Any Magazine .. . 
Published for the Laundry Industry 
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1959 GUIDEBOOK (- 


FEATURING 


:! How to sell the 














TEEN-AGE MARKET 


—Key to a Bright Industry Future 


UNDER the right kind of specialized influence, your community's 
teen-agers—thousands of them—can be your strongest allies in 
selling more laundry services to the buying public. 

It figures, for when today’s teen-agers speak, whole families listen. 
And when teen-agers speak in favor of professional laundry serv- 
ices, your services, recommending them to their elders, the ma- 


jority get their way. 





The Journal's 1959 Guidebook will lift 
the curtain on this vital, teen-age, po- 
tential sales force . . . will show you 
how to mobilize it .. . and how to get 
the story of your professional laun- 
dry services accepted and retold to 
thousands of families who are not 
now taking advantage of those 


services. 


PLUS OTHER PRACTICAL FEATURES [) 





In this big Guidebook issue: a completely packaged, illustrated, 
specific plan for 


» addressing and influencing students in your local home economics 
classes 
addressing and influencing students in other high school classes 
conducting plant tours for all these students and the members of other 
youth groups 
actively participating in student’s Vocational Guidance sessions 
staging special, tailor-made promotions with your schools’ athletic and 
other departments 
telling your story effectively through newspaper advertising, radio and 
TV ... with sample advertisements and scripts based specifically on 
youth-appeal! 


Added to what it can do in building immediate business, HOW TO SELL 
THE TEEN-AGE MARKET will be your plan of action—for use NOW— 
in selling your services (and keeping them sold) to the brides and home- 


makers of tomorrow and the years ahead! 





YOUR LAUNDRY TRUCK BUYING GUIDE—this new service 


feature, added to the Guidebook this year, will bring you up-to-the- 


minute information on the 1960 models—sizes, capacities and other 
factors to help you buy the kind of trucks that fill your particular 


operating requirements. (Includes an informative section on truck 
maintenance tips! ) 











YOUR COMPLETE BUYERS’ DIRECTORY —listing over 15,000 

items in 

The Classified Directory—all kinds of laundry equipment and sup- 
plies, with the manufacturer of each 

The Trade Name Directory—alphabetical listing of trade name prod- 
ucts 

The Manufacturers’ Directory—alphabetical listing of manufacturers’ 
home office addresses 

The Local Buyers’ Guide—geographical listing of manufacturers’ 
branch offices, distributors and jobbers, arranged by states and cities 





YOUR OPERATING GUIDE—>page after page of charts, graphs and 


tabulated information covering all phases of laundry plant operation 
and production—a ready source of current reference material for 
day-in, day-out use 


All this in the JOURNAL'S 


1959 GUIDEBOOK 


THE FIELD’S ONLY 
GUIDEBOOK ISSUE! 
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Starchroom Laundry Journal 


First in the Laundry Industry Since 1893 
305 East 45th Street, New York 17,N. Y. OREGON 9-4000 


A Reupen H. DONNELLEY PUBLICATION 
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The flatwork department has two return feed-type ironers, and 
bundles are processed one at a time. On Saturdays the plant 
shuts down one of the ironers and operates with half the staff 


Continued from page 18 
three sides, the production area is 
light, airy. The equipment new, im- 
pressive. The over-all impression is 
one of cleanliness and efficiency. 

Professional laundrymen _ touring 
the plant for the first time will be 
attracted by the continuous conveyor 
which winds its way about the plant 
a distance of some 400 feet. It circles 
the entire plant, dropping off soiled 
work and picking up finished work 
as it goes. 

You first notice the conveyor when 
the counter girl puts the customer's 
bundle in a canvas bag and hangs it 
up just above and behind her. The 
bags are equipped with specially de- 
signed hooks which determine into 
which marking hopper the work will 
be dropped. There are three hoppers: 
one for mixed bundles, one for shirt- 
only bundles and the third for dry- 
cleaning. 

Once past the hoppers, the convey- 
or swings down into the drycleaning 
department to pick up completed 
work from the various finishing units 
and carries it to the assembly area. 
At this point the work is inspected, 
assembled, bagged in poly, and re- 
turned to the conveyor which moves 
it back through the plant to the stor- 
age area. The circuit is completed as 
the conveyor reenters the call office. 

Drycleaning storage conveyors have 
become a common sight in call offices 
during the past few years. The Darien 
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plant has three of them but they are 
set up in an unconventional manner. 
While most operate in a horizontal 
plane, the ones at this plant are 
stepped. The first third of the con- 
veyor, that nearest the counters, is 
parallel to the floor. The middle is 
inclined and the last third runs paral- 
lel to the ceiling. The additional floor 
space thus gained provides room for 
route storage work. 


Laundry workflow 


The washing equipment consists of 
twelve 25-pound washers and one 50- 
pound fully automatic washer. The 
smaller units are used to process in- 
dividual bundles; the large washer for 
shirt lots and bulky items. 

Management chose the 25-pounders 
after analyzing the bundle weights of 
incoming work. (The average weight 
was 13 pounds.) The size permits 
them to wash two bundles to a wheel 
netting one and running the other 
loose. Bundles weighing 16 pounds 
or better are washed singly without 
netting. 

The customer has a choice of four 
laundry services: Super Maid, Ecco- 
maid, DriMaid and List Maid. 

The Super Maid is an all-finished 
service priced at 8 pounds for $2.39, 
each additional pound 21 cents. Plus 
50 cents a pound for wearing apparel. 

The EccoMaid is a_semifinished 
bundle. The schedule is the same ex- 


One man handles the battery of fully automatic washers and the 
extractors in the foreground. Note knee-high molded hampers 
which are used to keep bundles in order 


cept that the wearing apparel is not 
weighed. 

All “outside” pieces in these two 
services are extra. For example, wash 
pants are priced at 65 cents and 
dresses $1 and up. 

In the DriMaid service, all work is 
washed, dried and folded. The price: 
10 pounds for $1.25, each additional 
pound 12 cents. Shirts in all these bun- 
dles are 20 cents. 

In the List Maid service, the items 
are priced individually. Darien gets 
28 cents for shirts, 27 cents for sheets, 
14 cents for pillowcases, etc. (The 
base rate on drycleaning is $1.50 for 
a plain suit or dress delivered, with a 
15 percent cash-and-carry discount. ) 

The laundry work is marked in on 
one all-purpose, multisection ticket in 
15-bundle lots. All wearing apparel 
pieces are identified with key-pins 
and the carrier bar identifies the or- 
der. The bars are further distinguished 
by colored flags: blue signifies a bun- 
dle containing only flatwork. A red 
flag identifies those bundles contain- 
ing wearing apparel and tumble work. 

The shirts are also marked in in 
15-bundle lots with heat-seal tags so 
that they may be sorted by the folder 
in the shirt units. 

After the wash cycle has been com- 
pleted all work is extracted and flat- 
work preconditioned. At this stage, 
the shake-out girls take over. They as- 

Continued on page 34 
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New shorter 20.mite cycle is built 


for speed through precisely « 


cut vital washing and rinsing time like other washers — 


that only employ faster timers. Your customers get the 
same thorough, gentle wash and rinse that has made 
the Laundromat famous. They do not get ‘‘short 
changed” because of low water pressure or other factors 
as with other so-called commercial washers. The RCM-5 
is the true commercial machine . . . factory-engineered 
to stand the strain of continued rugged daily use, and, 
at the same time, do the best possible laundry job. 


Only the RCM-5 has a separate Wash- 
"N-Wear cycle, specifically designed to launder today’s 
miracle fabrics. 

And best for your customers because 
it requires only half the detergent for a comparable 
laundry job as do top loading washers, according to 
laboratory tests of leading chemical and detergent 
manufacturers. 

Famous.Westinghouse LOOK-IN door 
allows your customers to watch their laundry go through 
complete cycle. Convenient new soap chute in door 
allows them to add soap, bluing or bleach at any time. 


“Do-It-Yourself"’ single control (A) is 
easy. Complete instructions (B) on operation of the 
machine are convenient and there is no chance for error. 


Now customers have choice of 3 wash 
selections . . . all automatic with a single twist of one 
control (C): Regular-hot, 140° water; Regular-warm, 
110° water; and exclusive new Wash-’N-Wear. 


Separate locked coin vault (D)—Saves 
up to 50% in collection time. Separate locked meter 
service panel (E)—Easiest coin meter to service. 


Used by more route operators and 
laundry chains . . . professionals who insist on trouble- 
free washers. They know only Westinghouse makes a 
commercial Laundromat .. . proven in over 9500 laundry 
stores . . . built to outperform in washability. It is self- 
cleaning .. . no attendant is necessary to clean basket 
after usage as with some washers. 


RCM-5 


has a 20-minute cycle, offers smart 
new styling, has an exclusive new 
wash-’n-wear cycle... plus! 

You service more customers with 
the same amount of equipment... 


CALL, WRITE OR WIRE for full information on joining the 
family of more profitable Westinghouse Laundromat Equipped 
Laundry Stores. We have experienced store 


~. % fs A 

o> c € : 

ate We planners and service and parts centers 

2 Bi po<. throughout the United States. 
a 


ALD, Inc. 


HOME OFFICE: 
7045 N. Western Ave., Chicago 45, Illinois 


Detroit. Mich. * Milwaukee, Wis. * Louisville, Ky. + St. Louis, Mo. 
Kansas City, Mo. * Cleveland, Ohio « Cincinnati, Ohio * Colum- 
bus, Ohio « Dallas, Texas * Houston, Texas * New Orleans, La 
Little Rock, Ark. « Birmingham, Ala. « Atlanta, Ga. + Nashville 
Tenn. « Los Angeles, Calif. * Burlingame, Calif. « Hayward, 
Calif. * San Diego, Calif. * Phoenix, Ariz. « Minneapolis, Minn. 
Omaha, Nebr. « Salt Lake City, Utah « Jacksonville, Fla. * Miami, 
Fla. « Portland, Ore. « Seattle, Wash. « ALD New York, Inc. Long 
Island City, N.Y. * Jamaica, L.I., N.Y. * White Plains, N.Y. 
Latham, N.Y. * Rochester, N.Y. * Englewood, N.J. « Timonium, 
Md. «+ Norfolk, Va. * Raleigh, N.C. * Hartford, Conn. « Natick, 
Mass. * King of Prussia, Pa. + Pittsburgh, Pa. « Scranton, Pa. 
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LUXURY 
Coin-Op 

Nets 

Fashion Pace 


Conversation corner centers about leather upholstered circular 
bench. In center is gas lamp used on streets of Philadelphia 100 
years ago 





Antique gas lamps and volcanic rock walls set off modern equipment and embellishments in new Lynbrook Laundercenter. This 
store is first of series to cater to better-income neighborhoods. Owner states it would cost $50,000 to duplicate this store. 
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First of a series slated for better-income neighborhoods, 


Long Island store creates design blend of old and new 


By GERALD WHITMAN 


PLUSH is the word for a spanking 
new coin-operated laundry recently 
opened in Lynbrook, New York, on 
suburban Long Island. The Launder- 
center, pilot model for at least 10 
more like it, is one of the most elab- 
orate and expensively appointed in- 
stallations of its kind in the nation. 

Original Philadelphia gas street 
lamps, a wall of California volcanic 
rock, automatic opening doors and a 
dollar-bill changer are among its un- 
usual features. 

The Lynbrook plant, opened this 
June, is the prototype of a number of 
others to be opened by the Launder- 
center Corporation of New York. This 
firm not only operates its own instal- 
lations but is also a distributor of 
automatic coin-operated laundry 
equipment. Two similar establish- 
ments have since been opened in 


DOT YOURSELF! » 


WASH ° 


cas 


OnIKe 


Catda 


Canopied vending machines include soft-drink dispenser, laundry supplies and—in 
the center—dollar bill changer that converts only bona fide, unmutilated one-dollar 


bills into coins 


Cartoon signs highlight exterior decor of coin-op store, open six days a week, 24 hours a day. Excellent illumination 
through full plate-glass windows serves as beacon in darkness 
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UNDER 
CENTER 


~ WASH ANYT/ME/ NEVER CLOSI 


Rear entrance of store, leading off cooperative parking area for supermarket and other stores, continues to carry out interesting decor. 
Hot water heaters are housed in locked shed (at left) behind store 


Valley Stream, Long Island, and Has- 
brouck Heights, New Jersey. At least 
eight others are in the planning stage, 
with construction to begin within the 
next few months. 


Decor fits clientele 


Operating on the theory that the 
decor of a coin-operated laundry 
should be guided by the type of neigh- 
borhood in which it is situated—more 
fashionable for the higher income 
area down to plain, but functional, 
for the lower income groups—Laun- 
dercenter has tailored its installations 
for the middle to higher income areas 
in which they are situated. Because 
the Lynbrook unit is said to have al- 
ready proven this concept, work is 
being speeded on the other stores. 

One of the most impressive features 
of the 35-by-85-foot store are five 
original gas lamps used on the streets 
of Philadelphia more than 100 years 
ago. The heads have been converted 
to electricity and the posts have been 
set into the center of leather uphol- 
stered circular seats. 

One side wall is covered with Cali- 
fornian volcanic rock, The rock was 
actually pulverized and reformed in 
molds to appear like the real thing. 
The rocks are hollow and only a thir- 
tieth of the weight of the original. 

The opposite wall, for the most 
part, is covered with pegboard on 
which various cartooned messages and 
instructions are displayed explaining 
prices and operation to the patrons. 


Four banks of driers, in groups of 


three and four, are set flush into the 
pegboard wall. Between the banks of 
driers are three alcoves fitted out with 
tables for folding tumbled work. Mir- 
rors line the wall above these tables. 

The floors are neatly covered with 
vinyl tile and overhead fluorescent 
light banks help illuminate every cor- 
ner of the store. Two louvers are set 
into the ceiling with exhaust fans 
above them that vent warm air out 
through the roof. 

Because the free parking lot be- 
hind the plant is shared by a group 
of stores, including a large supermar- 
ket, customers can enter the coin-op 
from the rear parking area or through 
the automatic doors at the front. 

Major equipment at the Lynbrook 
Laundercenter includes 36 washers, 
15 driers, 8 laundry carts, 2 machines 
dispensing prepackaged laundry sup- 
plies, a couple of coin changers, a 
soft drink machine and a dollar-bill 
changer. 

Of the 36 washing machines, 25 are 
16-pounders for which 25 cents per 
load is the charge. They are good for 
big bundles and cotton rugs up to 6 
by 9 feet large. The other 11 are 10- 
pound machines, priced at 15 cents 
for a load. All washers operate on 
22%%- or 30-minute cycles, depending 
upon the customer’s preference for 
the 7144-minute soak period available. 

The 15 driers are all 50-pound- 
capacity machines for which the 
charge is 10 cents for each 10 minutes. 

Most of the washers are set up 
back to back in double banks across 
the width of the store. Sufficient space 


is left at one end of the banks for a 
walk-through aisle from the front of 
the store to the rear. Should there be 
a detergent overflow between the ma- 
chines in any of the double rows, a 
faucet may be turned on that will 
throw a stream of water onto the floor 
between the machines. The water 
then escapes through a floor drain. 

The coin-operated laundry supply 
machines, said to account for about 
10 percent of the store’s revenue, con- 
tain detergent, concentrated bleach, 
ammonia and bluing, each priced at 
10 cents a package. 

Two coin changers, able to convert 
both quarters and _half-dollars into 
lesser amounts, are built on steel rods 
embedded in concrete. Even more in- 
triguing is an automatic dollar-bill 
changing machine. By placing a dollar 
bill flat into a tray and pushing it in, 
the customer will receive a combina- 
tion of coins, preset by management, 
adding up to a dollar. By means of an 
internal photoelectric cell—which we 
shall not presume to explain—the dol- 
lar-bill changer will reject counterfeit. 
torn, folded or otherwise mutilated 
bills. It will also reject—although we 
weren't enough of a gambler to try it 
—any denomination of bill other than 
a dollar. 

The boiler room is situated behind 
the store with locked doors enterable 
only from the outside, It contains two 
hot water heaters. 

Rounding out the equipment is a 


commercial-type floor machine which 


Continued on page 56 
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FiRS 


The 36 package 10c '% vend-master dispenser 


SECOND 


The 116 package "< vend-master dispenser 


THE BIG, NEW 72 PACKAGE 
10c DISPENSER 
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TWICE as many packages 
mean TWICE as much profit 


with the compact, new, 72 package 10 cent 


Now...with the new 72 package 
VEND-MASTER Dispenser you spend 
only half as much time loading your 
machines — make twice the profit with 
half the work. 


BOP - % 
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The guaranteed VEND-MASTER is available for detergent, 
starch or dry bleach. Ask for a demonstration today! 





LAUNDRY 
MAID 


@ CONTROLLED SUDS DETERGENT 
® DRY BLEACH 


6 STARCH 


10c SIZE FOR 
TWO WASHER LOADS 


Sc SIZE FOR 
ONE WASHER LOAD 


Added Convenience for your customers! Added Profit for you! 
Get all of the details on the guaranteed VEND-MASTER and 
Laundry Maid Products — mail this coupon today for the name 


of your distributor and samples of Laundry Maid Products. 


IPLEASE SEND FURTHER DETAILS ON THE 


VEND-MASTER 


DISPENSER | ) I'm interested in the 10¢ Size 


Lifetime 
Serbice 


Warranty 


VEND-MASTER AND 
ALDVEND “NEW LAUN- 
DRY MAID” PRODUCTS 
VENDING MACHINES 
WILL BE SERVICED — 
NO CHARGE FOR ANY 
REASON, AS LONG AS 
YOU ARE VENDING 
“NEW LAUNDRY 
MAID’’ PRODUCTS g Addres____.-§ 
| 


{ ) Ym interested in the 5¢ Size 


{ } Please send samples of each 


AUTOMATIC SERVICE & SUPPLY CO., INC. 


Name__ a 





FROM SAME. 
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WHY ARE "NEW LAUNDRY MAID" PRODUCTS BEST FOR YOU? 


HERE'S WHY... 
VEND-MASTER DISPENSERS 


AND LAUNDRY MAID PRODUCTS 
LEAD THE INDUSTRY! 





“NEW LAUNDRY MAID” DETERGENT KEEPS 
CUSTOMERS COMING ... . gives top-grade washing, 
highlights colors, rinses perfectly, contains special 


ENT |  brightener. 
| KEEPS UPKEEP DOWN ... too much detergent can- 


not make too much suds, therefore protects washers 
from damaging corrosion, overflowing suds, or over- 
heated motor, due to “suds lock. 


“NEW LAUNDRY MAID” DRY BLEACH EASY TO 
USE .. . dry chlorine bleach that can be added with 


DRY BLEACH detergent before washing action begins. 
MADE FOR AUTOMATIC WASHERS . . . New type 


active ingredient releases bleaching action at a con- 
trolled rate. Action stops after dirt is gone. 


“NEW LAUNDRY MAID” INSTANT STARCH SAFE, 


ciate. 


EASY TO USE .. . cold water starch provides instant 
r starching—an extra convenience your customers appre- 


“NEW LAUNDRY MAID™ 
VEND- MASTER DISPENSER UNCONDITIONAL LIFETIME GUARANTEE 


... Lifetime Service Warranty provided with each VEND- —YOU ARE NOT COMPETING WITH GROCERY 
MASTER as long as you vend “NEW LAUNDRY STORES. : ; ; 

MAID” products. SURE VEND . . . Package life device insures sure, 
TIME TESTED . . . Has been used and improved for ee as aciitiiais aii 
over six years. Many original dispensers still in use. valuable floor space. eee aici het 
KNOWN AND ACCEPTED .. . Used and accepted all THE CORRECT SIZE FOR YOU .. . Variety of dis- 
over the country. SOLD IN COIN LAUNDRIES ONLY pensers provide just the right dispenser for your needs. 


“NEW LAUNDRY MAID” Products are manufactured in 5¢ boxes and 10¢ (Divided) 
boxes and are supplied through distributors all over the country. The 5¢ box can be 
vended from many candy type dispensers new using 5¢ packettes and will give 


better vending action. 


For the “NEW LAUNDRY MAID” Product distributor nearest you, write direct. 


Laundry Maid Detergent, Bleach and 
Starch are sold from dispensers by V ND-MASTER Automatic Service and Supply Go., inc. 


P. O. Box 7267, San Antonio 10, Texas 
SOLD COAST TO COAST through distributors 


~~ ~~ 49 


and VEND-MASTE 


Ald. Inc. 
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Counter girl Frances Tibbs at Llewellyn’s St. Matthews store, begins sales pitch to customer. Promotion piece on counter is also cus- 


tomer order blank for number, style and size of shirts. She stresses style, quality, guarantee . . . 


and the customer signs up for three. 


Frances has personally sold over 200 shirts, receives 35 cents commission on each shirt sold at $2.79 


Louisville Laundries 
Sell Shirts at Retail 


Encouraging sales figures reported in 


first 90 days operation sponsored 


by Greater Louisville Association 


SOME DOZEN or so laundries in 
Louisville, Kentucky, do 90 percent of 
all laundry volume in that marketing 
area, and for three months have been 
conducting an experiment which 
could conceivably have far-reaching 
effect on the industry. 

These plants have been retailing 
men’s shirts, over the counter and on 
the route, and with a minimum of 
promotion and fanfare have moved 
over 300 dozen of a specially pro- 
duced and labeled product. These 
3,600-plus shirts represent over $7,000 
at “wholesale” and somewhat over 
$10,000 at “retail.” 
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The shirt sold in Louisville is manu- 
factured under a_ private-label ar- 
rangement with a manufacturer. 
Printed on the label it carries a “guar- 
anteed one year if laundered by a 
professional laundry” warranty to the 
customer. This is the main sales point 
stressed. Selling price in Louisville is 
$2.79 per shirt, with quality of a 
$4 to $5 shirt claimed. 

We talked at great length to Ed 
Mall, president of Llewellyn’s Laun- 
dry, who fathered the program and is 
the guiding light behind its possible 
extension to other areas in the coun- 
try. 


According to Mr. Mall, members 
of the local laundryowners’ association 
formed a corporation through the sale 
of stock. Capital thus received was 
used to buy the first shirts from the 
manufacturer and to underwrite initial 
expenses. 

All but one of the major plants in 
the area agreed to participate, and 
they are now at various stages of de- 
velopment on an individual-operation 
basis. 

Here’s how the plan works in Louis- 
ville. The stock of shirts in a_ pre- 
planned inventory of sizes and three 
styles (broadcloth, soft collar with 
removable stays and convertible cuffs; 
Oxford cloth, button-down collar, bar- 
rel cuffs; broadcloth, fused collar, 
convertible cuffs) is kept at a local 
distributor's warehouse without cost 
to the association. 

Each laundry orders its stocks 
through the Professional Laundries 
Shirt Plan, as the association’s corpo- 
ration is called, headquartering under 
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with SWIFT'’'s new 


Heavyweight Team 





HEAVY DUTY 
Here’s a real grime busting combination: WbaGida) 
It’s designed to help you make short work of 
heavy soils. Greasy coveralls and oily overalls, 
even soiled wiping rags respond to the quick, 
thorough washing action of the Solar-Flexo team. 


POWDER 





Use Flexo first. It goes into solution quickly 


and thoroughly to give you a good alkalinity Ask your SWIFT'S man about these products: 


ee ” SOLAR LIQUID Detergent. Especially developed 
balance and a fast, strong break”. for the tough soil jobs, Solar Liquid helps emulsify 


me . grease soil, to prevent redeposition and eliminate 
Then add Solar to handle remaining soil eas- rewashes. Effective for washing greasy overalls, 


. : : . work clothes, wiping rags, etc. 
ily and quickly, with medium suds—at reduced SWIFT'S COLD WATER SOAP. Excellent for soil 


water temperature and controlled pH, too. removal from light colors, fugitive colors, rayons, 

s " and woolens or other low temperature washing. 

Yes, if grease grappling is your problem— Brings out excellent whiteness in background of 
make it a selling point. Ask your Swift man to ” aaa - enemaay 
show you how Swift’s new heavy weight team SOAP DEPARTMENT 

can help you make light of a heavy work load 


of the workin’est work clothes. Meanwhile, write 
for details on a trial order and remember .. . . 
ONE TRIAL IS BETTER THAN A THOUSAND CLAIMS Wi Ze Sowe 
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4115 S. Packers Ave. . Chicago 9, Ill. 





Ed Mall at the Llewellyn plant. Sizes 
and styles are specified, with billing 
at $24.50 per dozen shirts made to the 
laundry by the corporation. No mini- 
mum order or minimum inventory is 
required. 

How, when and where the shirts 
are promoted and sold is then up to 
the individual plant. Basic promo- 
tional materials, including point-of- 
purchase store efforts as well as bun- 
dle stuffers for route promotion, can 
be purchased from PLSP. 

The shirts are not dated when re- 
ceived by the laundry. This is done 
simply by the selling plant on the 
easily exposed tail of the shirt. The 
Pro-Laun label, identical in every 
shirt, is factory-sewn. 

We spot-checked progress at two 
Louisville plants — Llewellyn’s and 
Spalding’s. 


Stores launch plan 


At Llewellyn’s, basic introduction 
was made in the plant’s store opera- 
tions, where it was felt observation 
and control would be easier. Introduc- 
tion over the routes was delayed sev- 
eral weeks. Llewellyn’s business in 
laundry and the major drycleaning 
sideline is about 75 percent store to 
25 percent route. However, on the 
basis of initial experience with both, 
it is expected that in shirt sales routes 
will provide as much as 40 percent of 
the total. 

No newspaper, radio, TV or other 
promotion was done by the association 
or any participating plant. In Llewel- 
lyn stores, easel boards carrying each 
of the three styles were set up. Coun- 
ter girls were given the basic facts, 
and asked to start the initial sales con- 
versation with each customer coming 
in for finished work. 

Sales in all stores are moving along 
briskly. One counter gal with some 
spunk and a ready smile has person- 
ally sold over 200 shirts. For her, 
there’s a 35 cent-per-shirt commission 
in the sale. She’s made an extra $70, 
and thinks the whole idea is terrific. 


Route salesmen follow 


Llewellyn’s routemen haven't been 
at it for quite as long, but also like the 
program. As might be expected, good 
laundry routemen in terms of regular 
volume are doing better on shirt sales 
than routemen whose performance 
leaves something to be desired. Unit 
sales on the route seem to run larger 
than in the stores; more multiple-shirt 
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Top: Pennants hanging in one of Spalding plant’s Louisville stores are point-of- 
purchase stimulants for shirt sales 


Center: Simple easel promotion in Spalding store is used by store personnel in opening 
their sales presentations. This one is visible to pedestrian traffic outside 


Bottom: Spalding routeman Hank Saylor poses with route salesman’s kit provided 
to help him promote the program. Spalding’s is just beginning on routes, and Hank 


is anxious to get started 





orders rather than single-shirt trials. 

At Spalding’s, introduction was also 
made in stores before routes, even 
though for this plant the route propor- 
tion of laundry sales is much greater 
than at Llewellyn’s. 

And it’s going well in Spalding 
stores, too, once again with no promo- 
tion other than at the point of pur- 
chase. Plans now call for a sales meet- 
ing and orientation of the entire route 
sales force and a hard push at what 
for Spalding’s is expected to be the 
primary source of sales. 

We talked to one routeman, an 
above-average producer named Hank 
Saylor, whose route averages about 
$850 weekly. Of his laundry volume, 
two-thirds is in shirts. He’s been a 
routeman only a year, had no prior 
experience. However, since taking this 
run he’s increased volume one-third. 
Hank is anxious to get at this pro- 
gram. He is positive his customers will 
go for it, and regards this program as 
an excellent opportunity to increase 
the weekly pay check. As in the case 
of the counter girls, he'll get 35 cents 
on every shirt he moves. 


Personnel prepared 


You'll note we talked at length to 
the counter and route people. It 


seemed to us that their attitudes could 
make or break the program. They do 


like it, and most plants involved have 
carefully prepared their people be- 
forehand. A wise move. 

Swiss, largest plant in Louisville, 
got off to the fastest start on the plan, 
and is responsible for the lion’s share 
of sales. Others in Louisville are some- 
where along the line, and some plants 
outside the area have been working 
with PLSP although not members of 
the association. 

Even with a quick description of 
what’s actually going on in Louisville, 
a good many questions remain. We 
asked these: 

How about reaction from local re- 
tailers and department stores? There 
have been some rumblings, a few 
phone calls, but nothing organized. 
We'd suspect a little more action from 
these people if normal promotional 
channels were to be used, but to date 
all is quite calm. But the retailers 
don’t like this, and that’s for sure. 

Ed Mall's attitude is that the pro- 
fessional laundry, knocked at every 
turn by retailers, has no choice but to 
fight back. He believes this program 
allows the laundry to enter the com- 
bat on the positive side—not deriding 
retailers, but presenting the laundry 
as friend of the customer, offering 
value and service. He wants the retail- 
ers to do the same. Mr. Mall feels “we 
have no more cheeks to turn,” and 
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nothing to lose in relations with retail- 
ing firms. 

What about the guarantee? Is it 
workable? What about customer 
switches — who's responsivle? The 
agreement is to ignore switches, and 
make good on any claim within one 
year after dating the shirt. The group 
feels that claims will be negligible in 
the first place, and that switches will 
even off for all. 

Do sales to date approximate what 
was expected? Just about, according 
to Mr. Mall. It's summertime in very 
warm Louisville, and sport shirts are 
much in evidence. When cooler 
weather and more formal dress roll 
around, volume is expected to increase 
sharply. By then, it is felt, participat- 
ing plants will have the experience 
they need to be ready for a fall sales 
jump. 

What about the effect on regular 
business? Ed Mall insists the entire 
thinking behind the program is laun- 
dry volume first and shirt sales profit 
second. He insists that the laundries 
selling an “industry shirt” sell the posi- 
tive, plus values of laundry service; 
that shirt business can be held and 
increased through the plan. He talks 
in terms of public relations values for 
all laundry services, and a raising of 
the “image” the public has concerning 
professional laundries. 

This is what he stresses primarily, 
although the profit per shirt—about 
36 cents less overhead and promo- 
tional costs—can be built into a sig- 
nificant factor. 

Andrew Broaddus, head of Capital 
Laundry (and former mayor of Louis- 
ville) strikes a negative note in this 
connection. It’s his feeling that sales 
time devoted to retailing shirts must 
come out of laundry sales time. Andy 
didn’t go into the plan, the only asso- 
ciation member who didn’t. 


Outlook for future 


What about the future? Mr. Mall 
and his associates in Louisville are en- 
thusiastic. They feel they are building 
toward a profitable sales volume in 
shirts, with a positive public relations 
value built in. They feel so strongly 
about it that they've taken steps to 
make the shirt, program and promo- 
tion available to laundries throughout 
the country. Ed Mall at Llewellyn’s 
is ready to provide details to anyone 
wishing to investigate. 

We'll have more details for you on 
the Louisville plan as it moves into 
high gear this fall. Also, there are 
others operating plans similar in na- 
ture, and we're investigating these 
now for full explanation in coming 
issues of STARCHROOM. 

We'll keep you posted. O00 





A $250,000 PLANT 

Continued from page 22 
semble the work and lay it out. And 
no bundle moves any further until 
they can account for all six on the 
identification bar. 

The work is laid out on special 
hampers—four bundles to a hamper 
—and moved to the plant’s two 2- 
roll return-type ironers. Here the work 
is processed through the ironer one 
bundle at a time to eliminate mixups. 
When it is completed and folded, the 
identification bar is placed on top of 
it. If the bar has a blue flag, the 
order is an “express.” It is placed in 
a cardboard box and pushed down a 
roller conveyor directly to the wrap- 
out station. 

Red-flagged orders are treated in 
the same manner, but the color serves 
notice to the operators along the way 
that it lacks tumble work or wearing 
apparel to be completed. Once these 
items are placed in the box, the order 
is ready for wrap-out. 

Flatwork, wearing apparel and 
tumble work are assembled and 
wrapped in one package. Outside 
wearing apparel, such as wash pants 
and dresses, are returned on hangers. 

While all this is going on, the shirts 
are trucked to the shirt line and dis- 
tributed one lot to a unit. The folder 
in each unit assembles the finished 
shirts into 15-bin carts which are 
moved to the packaging station when 
the lot is completed. 

The two 2-girl units produce 90 
to 95 shirts per hour and the 3-girl 
unit does 125. During the average 
week the Darien plant turns out 
around 10,000 shirts, including work 
from its branch store in nearby New 
Canaan. The shirts go back to the 
customer with a semiflat collar, indi- 
vidually wrapped and boxed. 


Preliminary results 


Although the new plant has only 
been opened a few weeks and things 
are still in a state of flux, the Krevlins 
have noticed these results: 

e The plant can turn out a bundle in 
one hour and 35 minutes. 

e It is getting 25 to 30 percent more 
production from the same number 
of people as it had employed in the 
old plant. 

Management has high hopes of get- 
ting its total production costs down 
below the 45 percent mark. And an- 
ticipates a productive payroll rang- 
ing somewhere between 25 and 30 
percent of sales. 

Morale was never higher. Everyone 
—employees, management and cus- 
tomers alike—is delighted to be asso- 
ciated with the new plant in one way 


or another. O10 
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New timesaver from 
“SCOTCH” BRAND! 


C-16 MANUAL BOX SEALER 
SPEEDS SERVICE AT YOUR 
WRAPPING STATIONS! 


Seal boxes just as fast as you can slide 
them across the Box Sealer. Each pass across 
the Box Sealer firmly places an automatically pre-cut 
114” strip of tape on the box quick as a wink. It’s 
easy to operate and load. No motors, levers, nothing 
to adjust. Place two sealers side by side to apply two 
strips at once on larger boxes. Sealers may be used on 
counter top or recessed into the wrapping counter. Uses 
thrifty, tight-sticking “SCOTCH” BRAND Cellophane ACROSS THE SEALER... 
Tape (on 3” core) in 4” or narrower widths. , 





SPECIAL OFFER! 


C-16 Manual Box Sealer, regularly $35.00@ 
only $25.95 with order of 144 rolls of “SCOTCH” 
BRAND Cellophane Tape at your regular price ! 
($27.95 with 36 rolls) See your tape supplier! 


PRESTO! IT’S SEALED TIGHT! 


Easy to load 
...opens like 
a book! 
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DAMP ASSEMBLY 





UPSIDE DOWN 
NETS DROP FLAT 
HERE FOR SHAKING FLAT-IRONER 




















The conveyor winds approximately 
200 feet through the plant carrying 
everything but shirts and wash 
pants from damp assembly to fin- 
ishing stations. Thanks to this ex- 
pressway, a bundle can be proc- 
essed here in four hours 


Upside-down-net monorail system 


brings greater efficiency 


to Spring Valley Laundry By HENRY MOZDZER 


Pattern for More Profitable Operation 


Work is damp-assembled on trolleys and moved to left around Close-up shows damp-assembler checking lot, If bundle is com- 
back to lift at right. Then gravity does the rest. There are 180 plete, he transfers multisection ticket to pouch tied on each 
trolleys in the system and the nets never leave the bars trolley. No hunting for tickets, and in easy reach 
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THE ASSEMBLY DEPARTMENT 
used to be a bottleneck at the Spring 
Valley Service Laundry plant in 
Spring Valley, New York. 

It was cluttered with rows and rows 
of bins and it seemed as if the last two 
hours of the nine-hour work day were 
spent just in matching up orders. 

“It used to take us 45 hours to proc- 
ess a week’s work,” says Eugene Vidal, 
the firm’s secretary-treasurer and gen- 
eral manager. “But since the change- 
over we can turn out 13,500 pounds 
of laundry a week in 36 hours with 
three fewer employees.” 


MASONITE PALLETS 


RETURNED ON 


The change-over included the in- 
stallation of a new setup 
which distributes family bundle work 
from damp assembly to the various 
finishing stations. It was installed 14 
months ago and makes it possible for 
a bundle to go through the plant in 
just four hours. This has been a big 
help in providing faster service in the 
main-plant call office and on its five 
routes, 

While the routes are 
week-to-week delivery schedule, the 
customer can get faster service on re- 
quest. This is possible because the 


conveyor 


ona regular 


First stop is at flatwork department where shaker takes first part of bundle and 
prepares it for the feeders. The trolley is then pushed around the ironer to the 


tumbler department 


UNDER CONVEYOR 


firm has a truck servicing each one of 
Rockland County’s five townships and 
they are in these towns every day. 

To give you some idea of how clut- 
tered the assembly department used 
to be, one man spent an entire day 
dismantling the bins without making 
an appreciable dent. Management 
then decided to burn the rest and it 
took two more days to do it. 

With the new system, the work is 
transported around the plant in nets 
hung upside down on a 200 foot-long 
monorail conveyor. 

As the nets move past the finishing 


Fluff-dry drops from nets into tumblers 


Simple skate-wheel conveyors carry finished 
flatwork on 


Masonite pallets to wrap-out 





stations, the operators open only those 
nets designated for them and push the 
rest on to the next station. Since the 
work is assembled and wrapped out 
as it is finished there is no need to 
have row after row of assembly bins 
as was formerly the case. But perhaps 
it’s best to start from the beginning at 


the marking department. 


The marking department 


At Spring Valley, 450 pounds of 
bundle work constitute a lot. This in- 
cludes shirts which are marked in in 
15-bundle lots. 

When an incoming order reaches 
the break table, one of the two opera- 
tors here picks up a key-bar which has 
six slotted tags on it. Each of the tags 
is permanently affixed to the bottom 
of a 24 by 36-inch nylon net. She de- 
cides how many nets will be necessary 
and then fills out the ticket while the 
second operator starts to break the 
bundle into five general classifications. 
The classifications include: white 
work; light and dark colored work: 
light and dark wools. (Fugitives and 
rayons are washed in this latter classi- 
fication. ) 

The work is then placed in the nets 
and identified with rubber markers 
which indicate the type of finish de- 
sired. A green marker indicates that 
all the work in the net is to be tumbled 
dry. A red marker indicates starch 
finished wearing apparel. An orange 
marker, no-starch wearing apparel, 
hanks and socks. No marker is used 
on flatwork. 

The rubber markers are placed on 
a brass pin which is used solely for 
pinning the net closed. These pins are 
attached to the nets with rubber stop- 
pers so that the operator doesn’t have 
to hunt for a pin every time she’s 
ready to close a net. 

Shirts and wash pants are pulled 
out of the bundles on the break and 
are processed separately, bypassing 
damp assembly. They are bundled 
with a quick-tie cord and accompan- 
ied by a stub from the original multi- 
section ticket which shows the date, 
lot number and name and address of 
the customer as imprinted with an ad- 
dressograph plate on the route truck. 
Specials are identified with red tickets 
and given priority. 

The shirt and slack bundles then 
go to a third operator, who identifies 
each garment in the bundle with a 
heat-seal tag. They are then classified 
in the five categories described above 
and pinned out in cotton nets—15 
bundles to a lot. (Actually, all the 
multiple orders are numbered from 1 
to 15, while the single orders are 
numbered from 16 on up.) 

Once 450 pounds of work is marked 
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Long view shows proximity of wrapper to flat and tumble departments. Socks and 
hanks are finished just out of sight at right. Trolley with empty nets goes behind tum- 


blers and back to damp assembly 


in, the lot is closed and the work 
moved to the washroom. The wash de- 
partment is manned by two people: 
the washman and the extractor man. 
The washman sees that the color work 
—fugitives, wools, etc.—is run ahead 
of the white classifications so there 
will be no short bundles in damp as- 
sembly. The white work is washed in 
300 pound-capacity wheels and the 
starch work is washed separately. 
After the washing, the work is ex- 
tracted in a hydraulic extractor which 
squeezes the water from a load in a 
6-minute cycle. Then the work is laid 
out on a flatbed truck and moved 
across the aisle to the damp-assembly 


station. 


At damp assembly 

The damp-assembly operation used 
to require the services of two people. 
But since the upside-down-net mono- 
rail system was put in, one man can 
do it all. He puts the numbered key 
bars up in sequence on the conveyor 
trolleys and then starts to hang up the 
nets by the slotted tags on their bot- 
toms. When he has six nets and a 
ticket pin on each bar he knows the 
order is complete. 

Once the entire lot is up, he double- 
checks each trolley and transfers the 
customer's ticket from the bar to a 
canvas pouch which is tied to the 
trolley with a cord. 

Short orders are hung on an auxil- 
iary stand until they are complete and 
then hung on any empty trolley in the 
lot following. The damp-assembly 
man then takes down the damp-wash 


bundles and pushes the lot around to 
storage position in front of an uplift. 
Then the bundles start their gravity 
descent through the plant. 

The first stop en route is at the feed 
end of the flatwork ironer. The shake- 
out girl presses a button which per- 
mits one bundle to slide down the 
monorail to dump position. She then 
checks the nets not having rubber 
markers and, if flatwork is present, 
she dumps the contents into a shake 
hamper. If the bundle is flatwork only 
she removes the entire ticket from the 
pouch and places it with the work. 
Otherwise she tears the flat section off 
the ticket and returns the balance of 
the ticket for other classifications to 
the pouch. Then she pushes the bal- 
ance of nets on the trolley on towards 
the tumblers. (The nets never leave 
the trolley after damp assembly. ) 

The flatwork is then spread on a 
shake-feed table ready for feeding. 
Everything goes through the ironer in 
one pass, with the ticket accompany- 
ing it in a separator. 

In the past, the plant employed a 
back-stacker behind the ironer, but 
she has been eliminated since the new 
system was put in. Now the receivers 
put the completed large pieces of the 
bundle on a pallet with the pillow- 
‘ases on top. Then a pillowcase oper- 
ator, who backs up the unit, places 
the bundle pallet on a scale; records 
the weight and presses the pillow- 
cases. After pressing, the pillowcases 
are folded and stacked on top of the 
large flatwork on the pallet. The pallet 
is then placed on one of two simple 
roller conveyors both of which carry 
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Shirts and wearing apparel are wrapped out separately by one girl 
stationed between these departments. Circular wearing apparel 


sorting bins are just visible at left 


the work to the first wrap-out station. 

One of these conveyors is for flat- 
work that is accompanied by tumble 
work. As it goes by the bank of tum- 
blers, the tumbler operator puts the 
dry-fold portion of the bundle on top 
of it. The second conveyor is an “ex- 
pressway for flatwork-only bundles. 

While all this is going on, the trol- 
ley has moved up to the tumbler sta- 
tion. The tumbler operator has a re- 
lease cord which permits the trolleys 
to approach her one at a time as she 
is ready for them. She dumps the con- 
tents of all nets bearing a green rub- 
ber marker directly into a tumbler and 
tears off a stub from the ticket in the 
pouch to identify it. Each order is 
tumbled individually. 

The tumbler operator then pushes 
the trolley on to the handkerchief sta- 
tion while she folds the dry work and 
matches it up with the flatwork on the 
roller conveyor. 

The handkerchief operator checks 
every net on the trolley to see that all 
flat and tumbled portions of the bun- 
dle have been removed. However, her 
primary concern is the wearing ap- 
parel nets. 

She sets up a net rack and transfers 
the contents of the trolley net into it. 
Then she retrieves the hanks and 
socks and identifies them with a por- 
tion of the ticket removed from the 
pouch and places this part of the bun- 
dle on her table. The rest of the wear- 
ing apparel is identified with another 
portion of the ticket. The net is closed 
and put in a hamper destined for the 
wearing apparel finishing department. 

The handkerchief operator handles 
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four or five bundles in this manner 
and then proceeds to finish the socks 
and hanks. As she finishes an order, 
she hands it over to the wrap-out op- 
erator who matches it up with the flat 
and tumbled portions of the bundle. 
This system eliminated the need for 
a second girl in the sorting depart- 
ment. 

At this stage, the flat part of the 
bundle is completed, wrapped out and 
placed on an outgoing bundle truck. 
The trolleys with their empty nets are 
on their way back to the damp-assem- 
bly station. The key bars are removed 
from the trolleys and returned to the 
marking department to be used for 
another lot. Once some additional 
changes are made in the plant, the 
monorail will be extended so that the 
bars will go back directly to the mark- 
ing department to bridge the gap. 


Investment pays for itself 


The monorail conveyor system cost 
the plant $6,000 and will pay for it- 
self in a year and a half. The cost of 
the nets, rewiring, etc., was another 
$4,000. Comparatively few of the nets 
have been replaced during the 14 
months they have been in service. 

The wearing apparel part of the 
bundle goes to the finishing depart- 
ment which is situated immediately 
behind the handkerchief operator. 

In this department there are two 
wearing apparel pressers and a pants 
presser. As they finish an order they 
hang the work on what looks like an 
overexaggerated clothes hanger made 
of metal tubing. The hanger is then 
pushed along a slickrail to a utility 


unit where the work is touched up, 
weighed and folded, except for dresses 
and uniforms which are returned to 
the customer on hangers. (The work 
is weighed since the operators get a 
regular salary plus incentive over a 
certain poundage produced. ) 

Then the touch-up operator puts 
the wearing apparel into a circular bin 
that rotates into another wrapping 
station. The wrap-out girl here is 
charged with wrapping out the wear- 
ing apparel and shirts which have 
been subassembled in the shirt units 
close by her station. 

The plant has a 3-girl shirt unit for 
regular work and a 2-girl unit for 
handling boys’ shirts and sport shirts. 
The folder in the units folds the 
shirts, puts them in a transparent bag 
and sorts them into a 15-bin roll-away 
rack, During the average week they 
produce between 5,200 and 5,600 
shirts priced at 25 cents each. 

Under the present system, a cus- 
tomer may get his weekly bundle back 
in one, two, three or four parts. One 
package may contain flat and tumble 
work; another may contain shirts, and 
the third wearing apparel. And as 
mentioned above some of the work 
may come back on a hanger. But the 
work gets in and out of the plant fast- 
er since the clutter of assembly bins 
has been eliminated. 

Spring Valley Laundry has a few 
commercial accounts but the bulk of 
the work is in family bundles. Produc- 
tive labor costs now average 34 per- 
cent of sales, not including supervision 
and maintenance, according to Wil- 
liam Steel, the plant’s president. OO 
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By HAROLD E. HEERSSEN Vice-President, Carr's Washatorium, Inc. 


Corpus Christi, Texas 


Sewer Moro 


PARADE OF PROGRESS 


Detour Sparks 
All-Out Sales Effort 


New sign gives plant greater visi- 
bility and a chance to whet cus- 
tomer interest in weekly laundry 
and drycleaning specials, Before 
this all the emphasis had been 
placed on quick-wash services 


Washatorium levels bumpy business road 


by expanding and umproving its services 


THE STREET in front of our plant 
had been torn up for nine months. 
Needless to say, our business was in 
a terrific slump and we had to do 
something about it. 

We known primarily as a 
cash-and-carry quick-wash plant, al- 
though we were set up to offer a full 
line of laundry and cleaning services. 

As we saw it, we had several basic 
objectives: We had to sell the public 
the idea that we were also a finished 
laundry and drycleaning plant. We 
needed more dollar volume and more 
even workflow. We were swamped on 
Mondays and Tuesdays but the vol- 
ume fell off considerably during the 
rest of the week. 

Here are some of the steps we took 
to rectify the situation. They resulted 
in our showing a 38.8 percent increase 
in weekly laundry volume and a 71.6 
percent increase in drycleaning. 


were 


@ We put up a 14-foot sign in front 
of our building and used it to adver- 
tise weekly one-item specials. The 
sign was visible to passing motorists 
blocks away. The laundry and dry- 
cleaning specials brought out a flood 
of business each week from people 
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we had never seen before. In short, 
we got the public to watch the sign 
and made them aware of all our serv- 
ices. 


@ We also began a shirt special on 
Thursdays and Fridays offering a 
cellophane-wrapped shirt for 20 cents 
or we would return it on a hanger for 
25 cents. This was our biggest suc- 
cess. We more than doubled our shirt 
volume. And it helped to level off our 
production week without running into 
overtime on Monday nights. 


@ We started the practice of answer- 
ing our phone as “Carr’s Laundry and 
Cleaners” instead of “Carr's Washa- 
torium.” The name change was later 
carried through on all delivery ve- 
hicles. 


@ Early in 1957 we had added a 
pickup-and delivery truck to our oper- 
ation to give our volume an extra 
push. Later the same year we put on 
a second route and the following year 
a third. The first two routes are really 
progressing and the third started off 
with a bang. We are very pleased. 
Once we established a regular de- 


livery schedule, the customers have 
come to look forward to this service 
more and more. We set up a 
tomer control system and if the bun- 
dle doesn’t show up for a couple of 
weeks our manager calls to find out 
what is wrong. 

Realizing that we had to keep our 
routes growing, we set up a program 
for soliciting new customers. We 
bought from the water and gas com- 
panies a daily list of move-ins and had 
our salesmen call on them immedi- 
ately. We also divided the city up 
block by block and had the men 
spend an hour of their day calling on 
new prospects. 

The men _ formerly calling 
cards in their door-to-door solicita- 
tions, but now we have them hand the 
prospect a couple of match books. We 
believe this serves as a much better 
reminder of the call since the cus- 
tomer will handle it at least 20 times. 

To stimulate competition and sales, 
we give a cash bonus to the salesman 
who makes the best showing in in- 
creasing his volume from month to 
month. 

The solicitation program has been 
a success. We average three new cus- 


cus- 


used 
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Why laundrymen applaud MTD...the best washing duet yet! 





MTD— Matched Team Detergency combines the advantages of Bilt, a high- 
powered soap-base break product, with Orvus Hytemp Granules, a complete 
balanced synthetic detergent. Each product has its own special ability to loosen 
and suspend different types of soil. Together they create an efficient ‘‘cross- 
fire cleaning action’’ that gives you the cleanest, whitest, brightest wash 
possible. Customers, too, join with laundrymen in applauding MTD—the 
best washing duet yet! Try MTD for 30 days and you’ll quickly agree. 


For more information and the distributor's name nearest you, write 


Opocter-t4enrte Bulk Soap Sales Dept., Box 599, Cincinnati 1, Ohio ORV U S$ 
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Before: Carr's depended entirely on cash-and-carry customers for its volume. After: 
Adding routes to its operations better than doubled plant volume 


tomers a week on each of the three 
routes. 


@ In addition to these services, we 
have started a brand-new service in 
suede and leather cleaning. In the 
past, these items had to be sent out of 
town for cleaning which necessitated 
as much as a six-week wait for deliv- 
ery. Now that they are done on the 
premises, the customer can have them 
back in a week. 


@ We revamped our claims policy. 
We started using claim forms and be- 
gan keeping a permanent record of 
claim settlements. We paid the cus- 
tomer whatever he wanted in the way 
of adjustment, so long as the plant was 
in error. Where there was a difference 
of opinion we compromised. 

Our new policy has been a big help 
in bettering our customer relations. 
The customers feel more secure in 
leaving their fancy items at the plant 
since we have the reputation of taking 
good care of our customers where 
claims and losses are concerned. 


@ Another small but important point 
is that the plant manager spends as 
much time as possible up front get- 
ting to know the customers. This gives 
the customers the feeling that we are 
interested in them and will person- 
ally attend to their problems. Em- 
phasis is placed upon prompt, cour- 
teous service with a sympathetic ear 
to individual needs. 

All these things were an immeas- 
urable aid in helping our business 
and improving our relations with the 
public. O00 





LAUNDRY BUSINESS 


New York 


New Jersey 


four weeks ended 
July 25—4.5% less than last year 


four weeks ended 
July 25—3.6% less than last year 


M. R. Weiser & Co., New York M. R. Weiser & Co., New York 


Southeast 
June—5.0% more than last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 


July 4—1.2% more than last year 
July 11—2.1% less than last year 
July 18—4.3% less than last year 


July 25—1.3% more than last year 


Carruthers ¢&- Co., Boston 
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YOUR BUSINESS IS MY BUSINESS 


Another Jab by Poke 


Your business is my business. That's 
why I like to talk about your business. 
On the other hand, my business can 
be your business too. So today I’m go- 
ing to talk a little about my business, 
an angle of it that may especially af- 
fect you. It's about deliveries. 


We like orders for SAGER Spreaders 
at any time. But we don't like to be 
pressed for a delivery date we can’t 
meet. But it’s a fact that more and more 
laundries all over the world are hear- 
ing about the big labor savings that SAGER Spreaders 
make possible so that our spreaders now, like a famous 
paint, practically “COVER THE EARTH”. For instance, we 
just shipped another SAGER to far away South Africa, 
for the South African Railways where it is to be used 


M., A. Pocock 


6000 feet above sea level, under not so good weather 
conditions. But I’m sure that this machine will pay for it- 
self several times over within the operating year, in 
labor saving, labor turnover and increased production, 
something better than other types of laundry machines 
do. Other SAGERS are doing likewise in the various 
states of the union, including our 50th state, in the Philli- 
pines, Malaya, Australia, Brazil, Norway, Sweden, over 
most of the continent of Europe, and Central America. 


As it stands now, the middle of August, we are flooded 
with orders, and our next best deliveries will be Octo- 
ber. Just a few more orders will put us into November. 
For scheduled delivery we have nearly 25% of 1960 de- 
liveries (new and improved plants) already on the books. 
So, might I suggest to a couple of prospects who I sus- 
pect will want to buy in December for immediate deliv- 
ery, that you place your orders NOW. 


WU. #4. (Poke) Pocock 


Modernize for PROFIT With a SAGER 


A West Coast Laundryowner Writes: 
“Our Spreader has been in use about 12 years and has saved 
more per dollar invested than any equipment we have ever had.” 


More Sheets— 
Fewer Operators 


A New England Laundryowner Writes: 


“We feel that it is the best purchase from every standpoint that 
we have ever made in over 70 years of business.” 


* Write For Full Facts 


With a SAGER Spreader, one girl 
does the work of two or more hand 
shakers and does it easier and 
faster. With a SAGER “B,” you 
can handle up to 3,000 sheets and 
spreads per day. Above that quan- 
tity, you probably need a SAGER 
"A. 


Reduces Labor Turnover 


No more back-breaking lifting and 
nerve-wracking hand work. Your 
SAGER operators like their jobs 
and stay on them, You know what 
this means to your social security 
accounting, as well as to general 
efficiency. 


No Price Increase! 


In spite of greatly increased manu- 
facturing costs, the rg Tsang of 
SAGER SPREADERS ave not 
been raised. The tremendous in- 
crease in SAGER sales volume has 
made this possible. 
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If yours is a laundry handling 1,200 
or more sheets and spreads per day, 
you can’t afford to be without a 
SAGER Spreader in these times of 
high labor and tough competition. 
Write today for details and the 
names of progressive laundries all 
over the world which have reduced 
their flatwork ironing costs from 
40% to 60% with these labor sav- 
ing machines, But write us only if 
your sheet and spread production 
is 1,200 or more a. 


View of Sager B Spreader. Handles 
1,200 to 3,000 sheets and spreads per day 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 


1236 Central Ave., N. E. 
AAi P iu 13, aan 
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Quality Is 


The Keynote 


Success of package plant is based 


on doing the job right from the start 


THREE YEARS have gone by since 


Camel City Laundry opened its drive- 
in package plant in Winston-Salem, 
North Carolina. But laundrymen, dry- 
cleaners and allied tradesmen alike are 
still talking about it. 

The package plant was set directly 
across the highway from a large shop- 
ping center—one of the first in the 
area, (Plantowner Richard Hensel be- 
lieves that it’s better to be near one 
than in one, ) 

The plant opened quietly with no 
fanfare or promotion. “We preferred 
to move slowly,” says Mr. Hensel, “be- 
cause we were out to establish our- 
selves as a quality 


operation. We 


Ad 


wanted to make sure that the work 
would come out right. 

“It would have been a simple mat- 
ter to raffle off a television set,” he 
continued. “But then we would have 
been swamped with $1,000 worth of 
work which would have to be gotten 
out any which way, with little thought 
of quality.” 

As it turned out, the new package 
plant reached the break-even point 
within 60 days of the opening. Busi- 
ness has continued to increase every 
week since then. And the dollar-per- 
square-foot average has been attained. 

Originally the package plant was 


set up to offer drycleaning, shirt and 


Distinctive design of Camel 
City’s package plant features a 
red brick pylon for the com- 
pany name, marquees for 
services, and floor-to-ceiling 
windows with louvers in 
lower third 


By HENRY MOZDZER 


wash-dry-fold services. But as volume 
grew, more space was needed for stor- 
age, and the last named service (which 
amounts to about 10 percent of the 
plant volume) is no longer processed 
on the premises, It is fed back to the 
main plant. 

The drycleaning ran ahead of the 
laundry volume and now represents 
approximately 65 percent of total vol- 


ume. The base rate for a plain suit or 
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Shirts are machine- 
marked with custom- 
ers’ initials. As many 
as 3,600 shirts have 
been received here in 
peak weeks, Cleaner- 
spotter is seen at rear 
near twin-cylinder 
tumbler 


Dryclean orders are 
marked in at the coun- 
ter and identified with 
woven numbered tags. 
Note two drycleaning 
storage conveyors at 
rear. Each is capable 
of holding 400 orders 


Laundry lane has two 25-pound washers, an extractor and a starch 
cooker. Camel City offers three starch classifications. Laundry, other 


than shirts, is fed to the main plant for processing 


dress is $1.10—the same price that is 
charged at the main-plant call offices 
and on its eight routes. Camel City 
doesn’t differentiate between over-the- 
counter business and pickup-and-de- 
livery so far as prices are concerned. 

There is, however, a 2-cent differ- 
ence on shirts. They cost 23 cents at 
the main plant and 25 cents at the 
drive-in package plant. Camel City is 
proud of its shirts and wants to assure 
their being done right. Production 
standards for the 3-girl unit are set 
at no more than 28 p.o.h. If the pack- 
age plant gets more shirts than it can 
handle properly, the excess is sent 
to the main plant. 

The ability to give fast service is 
also a major feature of Camel City’s 
package plant operation. From Mon- 
day through Thursday, all work 
brought in before 10:00 a.m. is ready 
by 5:00 p.m. the same day. On Fri- 
days requests for same-day service are 
accepted until 3:00 p.m. (Actually, no 
more than half a dozen customers 
wait until the last minute. But the 
service is available if they need it.) 

No attempt is made to match the 
plant’s hours with those of the shop- 
ping center. The doors open at 7:00 
a.m. and close at 6:00 p.m. except on 
Saturdays when the doors are closed 
at one in the afternoon. The produc- 
tion staff works a 5-day, 40-hour week 
with some occasional overtime. 

The plant employs 16 people in all. 
And their salaries, including that of 
the manager, average 24 percent of 
sales. (The rent, incidentally, is based 
on 10 percent of land value and 12 
percent of building value which adds 
up to $350 per month. Camel City 
has a five-year lease. ) 

There are six girls on the laundry 
side: one girl handles marking; an- 
other does the washing and starching; 
three on the shirt unit and one girl 
who assembles, bags and repairs shirts. 

There are also six people in dry- 
cleaning: one cleaner-spotter, one 
wool finisher, one on silks and another 
on coats, one girl who inspects and re- 
pairs and an assembler-bagger. 

The three girls on the counter fill in 
the gaps, as does the working man- 
ager, 

Camel City management is com- 
pletely sold on the value of a package 
plant as a means of increasing busi 
ness. And it is currently negotiating 
for a site to establish another. Again, 


quality will be the keynote. 


Finished drycleaning moves to asse mbly 
area via chain conveyor. Orders are in- 


spec ted, assembled, haga d and assigned 
to vacant slots on storage conveyor. Dry 


cleaning represents 65 percent of volume 
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Press department conveyor is one of many installed at Faultless to gain much needed floor space and faster, 


smoother workflou ; 


Fauliless Linen Supply Company 


mechanized them to solve many 


of its plant production problems 


By LOU BELLEW 


FASTER WORKFLOW, reduced 
costs and better quality are only a few 
of the advantages attributed to over- 
head conveyors at Faultless Linen 
Supply in Kansas City, Missouri. 

In the counting room, as an exam- 
ple, the saving in labor was enough to 
offset the cost of an elaborate con- 
veyor for soiled bundles, within a 
matter of seven weeks. Furthermore, 
without the bundle storage space of 
this overhead conveyor, present vol- 
ume would have forced the construc- 


tion of another room just to store in- 


coming soiled bundles, 
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The counting-room conveyor that 
paid off so quickly in labor saving was 
installed seven or eight years ago. This 
was at a time when there were five 
employees working 48 hours per week 
getting the work counted in. On rush 
days there were as many as 20 to 95 
push-trucks of soiled linen supply bun- 
dles in the work area of 25 by 55 feet, 
leaving very little room to work. Since 
women couldn't be expected to lift 
heavy bundles from truck to table, 
it was necessary to maintain a staff 
of all male help. 

This was when John Spence and his 
son Jack decided on overhead con- 


veyors to solve the storage space prob- 


The hooks on this particular system have clips to hold production record cards 


lem. At this time, however, no local 
conveyor firms were interested in the 
idea of what was called a power and 
free-conveyor installation of this type. 
Quoted estimates were exorbitant, 

As a result the Spences went into a 
huddle with their maintenance crew 
and built their own conveyor at a 
cost of about $800. Immediately three 
women working 49 hours a week were 
able to do the same counting five men 
had been doing in 48 hours. 
Conveyors cut labor 

The original installation was a bit 
crude since it was all homemade, but 
it reduced the work force 40 per cent 
and cut the hours 10 per cent, Re- 
cently the system began showing signs 
of wear and it has been replaced by 


commercially made monorails. 


Continued on page 48 
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In 1956, this fender cloth was put in use by the Todd Uniform Rental Service Co., St. Louis. Now, more than 30 months later, some 


slight tears have developed (see above) and the cloth must be mended for the first time. It’s the toughest cloth Mr. Todd knows of: 


acid, grease, oil, hot trouble lights and constant cleaning have left it still supple and serviceable. Made of 100% Acrilan,* it has 
outlasted ordinary fender cloths four times over, and saved Mr. Todd plenty, And what Acrilan did for Todd, it can do for you. 


ACRILAN 


Registered trademark of The Chemstrand Corporation for its acrylic fiber Cremstrand makes only the fiber, America’s finest m and manutacturers do the rest 


THE CHEMSTRAND CORPORATION « GENERAL SALES OFFICES: 350 FIFTH AVENUE, NEW YORK 1, N. Y 
DISTRICT SALES OFFICES: 350 Fifth Avenue, New York 1; 3'4 Overwood Road, on, >5 st Avenue, Needham Heights, Mass.; 129 West Trade St.. Ch oe. NM. C., California Office: 707 S Hill Street, 
Los Angeles 14 = * = Canadian Agency: Fawcett & Co., 34 High Park Blvd., Cc . PLANTS; ACRILAN® ACRYLIC FIBER —Decatur, Ala; CHEMSTRAND® NYLON — Pensacola, Fis 
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Novel assembly has triple hooks on hoist 
to lift extractor cakes by web straps 
across bottom. The double set of hooks 
permits lowering cakes, two at a time, 
through washroom floor to tumbler de- 


partment 


Continued from page 46 

Nearly 450 feet of monorail follow 
a serpentine path from the ceiling at 
the far side of the room, sloping slight- 
ly to travel along above the counting 
tables at the other side. Routemen 
hook their big bags of soiled work on 
a power lift to be hoisted to the high- 
est point of the monorail. Switches, 
electrically controlled at this point, 
enable the routemen to shunt the bags 
onto either of two lines according to 
classification. Some 300 trolleys, many 
carrying three or four smaller bags, 
proceed by gravity to the counters. 
The head counter, through various 
electrically controlled switches at his 
station, directs work of either classifi- 
cation to the counting staff as desired. 

Greatly increased volume is han- 
dled now by four full-time women, 
assisted by three college students 
working three hours each evening. 
Counting now is accomplished by 
photoelectric eyes in the counters’ ta- 
bles. Items are dropped through the 
tables to two conveyor belts which 
lead to trucks for each classification at 
the end of the room. 

No need in additional conveyor rail 
is seen in the foreseeable future. As 
volume increases, work through this 
room will simply be increased by the 
addition of more counters. 
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Presswork conveyor 


Linen supply presswork is finished 
on the same floor as the family laun- 
dry and, as business increased, it be- 
came more and more difficult to find 
room for press units. As Jack Spence 
remarked, it finally reached a point 
where another press unit was needed 
in this department . . . and there was 
simply no place to put it. So a solu- 
tion had to be found. 

Linen supply folding at this time 
was being done at a station in the 
middle of these press units. Uniforms 
originally were laid over horses at the 
units, and carried in armloads to the 
folders. After folding they were 
placed in trucks and wheeled down 
aisles to the elevator at the far side 
of the room. It was decided an over- 
head conveyor would allow use of 
the truck-aisle space for more press 
units. 

As a result, the uniform folding sta- 
tion was moved over near the eleva- 
tor where there was plenty of room. 
A ceiling-height mechanized conveyor 
now lifts the uniforms from the press 
units to the folders, traveling between 
100 and 150 feet. An immediate re- 
sult was better quality since the uni- 
forms traveling in the hotter air near 
the ceiling arrive in far drier condi- 
tion. 

There are actually 330 feet of con- 
veyor bringing uniforms from as far 
across the room as 150 feet. Before 
the changes were made the depart- 
ment had three folders, one hand 
ironer, and one folder-hand _ ironer. 
After the changes were made the 
crew dropped two folders and one 
hand ironer for the same volume. Now 
after five years and with considerably 
more volume, there are four folders 
and one hand ironer. 

Uniforms move past the folders and 
any garment needing mending is hung 
back to proceed to the mender at the 
end of the line of girls. After it is 
mended, the mender hands it to the 
nearest folder. 

The folders handle work from 14 
routes. Each garment is identified by 
an account number, the first part rep- 
resenting the number of the route ser- 
vicing it. The folders fold the gar- 
ments and subsort them to routes 
so the final sorter has an easier time 
sorting into proper bundles for each 
route. 

A clip on the trolley carrying each 
garment holds a special card giving 
the information needed for showing 


each finisher’s production. These are 
a type called needle-sort cards which 
permit quick selection of each press- 
er’s production cards from the files for 
tabulation at the end of the day. Such 
records are important since linen sup- 
ply pressers are specialized, with dif- 
ferent point valuations for many dif- 
ferent classifications of work. Some 
of the classifications are uniforms, 
blouse, doctors’ coats, apronettes, 
coats, etc. 

Usually, at the end of the day a 
high school girl is able to figure the 
total production record and the bonus 
factor in 45 minutes from this type of 
record. It has eliminated the usual 
arguments between the preparation 
employees and the press operators, 
who never could agree on the count. 
Actually, it has eliminated the need 
for counting out work to the pressers, 
since coats are simply piled into one 
basket, uniforms into another, and so 
on, and moved to the finishers. 

Another idea that started simply 
as a way to use floor space better 
wound up as a great labor saver. With 
the uniform pressers on the same floor 
as the washroom, it had been the cus- 
tom to use wheeled tables for taking 
work to the preparation girls, a cake 
or two at a time. At their station two 
and a half girls then broke the 200- 
pound cake up and placed it in three 
36-by-30-inch tumblers, after which 
it was distributed to the press line. 

Hoping to eliminate the four or five 
wheeled tables and the aisle from the 
washroom to the preparation depart- 
ment, it was decided to use the exist- 
ing hoist facilities to take the uniforms 
back and forth from the downstairs 
conditioning tumbler. 

To handle the uniforms, another 
extractor tub was installed by the big 
gas-fired tumbler. After the cake of 
uniforms is tumbled, a big canvas bag 
is fitted into the tub to receive the gar- 
ments. The hooks of the hoist are then 
fastened to the canvas loops of the 
bag and the work is hauled back up- 
stairs. There the bag is transferred to 
a trolley on an overhead monorail loop 
of about 100 feet, for carrying to the 
preparation center. The loop holds six 
of the 200-pound bags of uniforms, 
which are dumped on the preparation 
table by simply pulling a drawstring 
on the bottom. 

Where two and a half girls had 
worked hard before, one girl now is 
able to handle over 30 percent more 
volume—with ease. 

Continued on page 51 
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The well-dressed man derives a feeling of 


confidence from his wardrobe. Why start his 
day off wrong with a shirt not laundered to 
his taste? 

More and more professional laundries and 
cleaners are relying on Huron Instant Starch 
or Velvet Rainbow® Starch to provide the 
high degree of performance that discrimi- 
nating customers want. And Huron starches 


Write to Hercules for the name of the nearest distributor of economical Huron 


Huron Milling Division, Virginia Cellulose Department 


HERCULES POWDER COMPANY 


900 Market Street, Wilmington 99, Delaware 
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are easier to use. Huron Instant Starch, for 
example, dissolves readily in hot or cold 
water, requires no cooking, yet meets the 
same standards of quality that you have come 
to expect in Velvet Rainbow. When you 
specify Huron you can be sure of the best. 
Whether you say H.1.S.° or Velvet Rain- 
bow, you are ordering a starch designed for 
the professional laundry. 


® 


commercial starches. 





isn’t 


PROFIT 


your prime 
objective? 


Speed Queen’s sensational rise to top position in the 
coin-operated laundry field is due to leadership in 
the 3 basic ingredients that produce profit. Here 


they are: 


A Faster, Shorter Cycle . . . that attracts more cus- 
tomers .. . and handles at least 509% more business 


with the same investment. 


Cleanest, Whitest Wash Offered Anywhere .. . 
produced by Speed Queen's famous bowl-shaped tub 
and agitator principle with popular top loading. 
Speed Queen's superior washing quality holds cus- 
tomers . . . keeps ‘em talking favorably. (Safety lid 
lock has been added as a new feature.) 


Most Trouble-Free Machine . . . in the entire in- 
dustry. Which means lowest maintenance cost. When 
servicing IS necessary, easy accessibility of all major 
mechanical assemblies saves time and labor. 


There it is . . . the 3 basic requirements that assure 
big coin-laundry profits wrapped in one commercial 
automatic washer . . . SPEED QUEEN. Why settle 
for less? 


TAIWAN seezo queen 
EDISON, aaacanaenrnaaa 
NAME 


ADDRESS 


ZONE “Uf. | Sree 
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Budget hoist tilts truck of towels onto 
folder’s table. Pipe across front of truck 
at table height rests on curved plate at- 
tached to table during tilting operation. 
Table legs are bolted to floor to prevent 
tipping 


Continued from page 48 
Towel folding production 


Until this past summer, folding of 
bath towels and massage towels had 
been quite a problem. Mostly it was 
a question of keeping the folders sup- 
plied with work. Hoppers had been 
used, set far enough away from the 


wall so the tumbler operator could 
load them from behind without both- 
ering the folders. To save space the 
hoppers finally wound up against the 
wall, and then the folders had to stop 
work and step aside until the hopper 
was filled. 

Besides, there were from two to five 
caster-wheeled trucks of about 20- 
bushel capacity full of towels taking 
up needed space somewhere. Most of 
the time when the folders needed 
work the tumbler man was at the 
tumblers 100 feet away, so the folders 
either had to try to fill the hoppers, or 
wait for help . . . which they generally 
did. 

To overcome this problem the fold- 
ers’ table was fitted with pipe legs and 
secured to the floor. Along one edge 
of the table a curved metal plate was 
attached, and at the same height from 
the floor a 11%4-inch pipe was fastened 
across the front of each wooden truck. 
A small budget hoist to a ceiling beam 
completed the job. 

Now a truck of towels is placed 
against the folders’ table so the 1%- 
inch pipe is above the curved metal 
plate on the table’s edge. The hoist 
then raises the back of the truck so 
the towels are tipped onto the table. 
In this way the trucks serve a dual 
purpose, as hoppers and as_ storage 
bins . . . without need for transferring 
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towels from one place to the other. 

Since each truck holds nearly 1,400 
massage towels, which is a little over 
two hours work for one folder, the 
tumbler man has two hours in which 
to make another load available. With- 
out the former interruptions and de- 
lays caused by running out of work 
at frequent intervals, the folders have 
increased their production by more 
than 20 percent. 


Truck loading speeded 


Trying to load out 23 routes in a 
small area has long been a problem. 
Instead of the usual permanent ply- 
wood partitions and shelves previously 
built into the trucks, the Faultless 
management makes use of portable 
metal bins. These can be moved out 
of the trucks for loading of bundles, 
then returned to the truck in far less 
time than normal loading would take. 

These bins are tailored to fit the 
new small-size trucks that are being 
used at present. They are made of 
square tubular steel, fabricated by a 
local sheet metal firm, and weigh 
about 125 pounds. Initial cost is 
greater than plywood partitions and 
shelves, but this is defrayed by their 
being used in future trade-ins. Slightly 
narrower than the width of the truck 
interior, these bins have swivel casters 
so they can be moved up and down 
an aluminum loading ramp. They oc- 
cupy the front of the truck just behind 


the driver's seat, and are held in place 
on the driver’s side by a bolt and 
wing-nut arrangement through the 
truck frame. Folding shelves on the 
other side of the truck are let down 
after the bin is in position, and are 
held to the bin with small latches. 

The bins hold 80 to 85 percent of 
the load, and the remaining 15 to 20 
percent is loaded into the back of the 
truck. However, since these bundles 
are for the first stops, they are gone 
quickly and this leaves the rear of the 
truck for soiled bundles. 

Incoming trucks come into the ship- 
ping room, unload the soiled bun- 
dles, slide the bins off with the metal 
ramp, and proceed to the truck park- 
ing area outside the plant. In loading 
out, the truck is inside only long 
enough to have the loaded bin placed 
in position, and the routeman is on his 
way. It is estimated six trucks can now 
be loaded in the same amount of time 
and space that one truck required in 
the old manner. Thirty to 50 percent 
of the usual loading time is saved each 
routeman, and with far less effort. 

Better workflow, drastic reductions 
in costs, and improved quality have 
resulted from eliminating a great deal 
of unnecessary handling of work. Best 
summed up in these words: “Manage- 
ment simply decided counters were 
hired to count, pressers were hired to 
press, folders were hired to fold. . . 
none hired to move trucks 
around or lift bundles.”| 


were 


Wheeled aluminum ramp is used to load and unload metal bins for finished bundles 
in confined space of basement shipping room. Bins are positioned across front of truck 


directly behind driver's seat 





Montgomery plant hires an established 


TV personality to become its “female image” 
[ if 


A Capital Idea for Better PR 


THE SEVEN FAMOUS WORD, AT 
EVERY STC 
ANY DRY CLEANING 


Cathryn Wright and Charles M. Smith III of Capital City Laundry check the quality of finish- 
ing on a suit. He supplied her with special tutor to fill in technical background 


LIKE FLOWERS in May, “female 
images” are blossoming over the coun- 
try! Most of these charming ladies are 
unknown to the public when launched 
into emphasizing the feminine virtues 
of various laundries. But in Montgom- 
ery, Alabama, the Capital City Laun- 
dry & Cleaners has joined with a 
feminine TV personality who is al- 
ready soundly established as a public 
favorite in her own right. 

Cathryn Wright has been interview- 
ing persons in a daily 15-minute TV 
show for over four years. Household 
hints and lots of fashion talk are inter- 
spersed with commercials. 

Her program has top rating of all 
TV fare originating in Montgomery. 
It even crowds leading nationwide 
broadcasts as a favorite with women 
viewers. Capital City Laundry & 
Cleaners has been one of her several 
co-sponsors for most of the four years. 

The TV program itself has not been 
changed by her new relationship. It 
is conducted as before. Capital City 
is an equal co-sponsor with several 
other advertisers. But Miss Wright's 
business activities outside TV are de- 
voted almost entirely to Capital City’s 
public relations. 

She makes talks to all possible 
groups, especially to home economics 
classes in high schools. She is avail- 
able at the plant for several hours a 
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day as a “consultant.” And she is now 
writing copy for all the Jaundry’s ad- 
vertising and promotion, as well as 
placing the advertising. 

This all means that Miss Wright is 
very much more than just a high- 
voltage charmer. She is an experi- 
enced copywriter, a pleasing fashion 
model, and a convincing fashion ex- 
pert. “Cathryn Wright” is her own 
maiden name; she is married and 
mother of two girls, a busy home- 
maker as well as career woman. Her 
stage presence is confidential but busi- 
nesslike, an attitude of briskly sharing 
with her friends something she has 
just recently learned. 


Callers have confidence 


At no time does Miss Wright pose 
as an expert. She was already receiv- 
ing several phone calls and visitors 
daily, after only two months as “Miss 
Capital City.” Most of these people 
want advice rather than to make a 
complaint. Even the few complainers 
are usually striving to get some facts 
about their garments or the service 
involved in the controversy. 

Because of Miss Wright's estab- 
lished reputation as a homemaker and 
friend of the housewife, those who 
contact her are preconditioned to be- 


lieve she’s on their side. They express 
sincere gratitude when, instead of act- 
ing as though she knows all the an- 
swers, she offers to search out the 
facts and call the customer back. 

This works well in mollifying some 
of the more picky customers. So even 
when she knows the answer, she will 
often offer to investigate and call 
back. The customer is made to feel 
important. The sting goes out of the 
complaint, and a settlement is easily 
arranged. 

Miss Wright does not make claims 
settlements, is in fact involved in few 
claims. Even after a settlement is ar- 
ranged by her, the mechanics of it are 
referred to the claims department. 
Her function in this area is principally 
as a “lightning rod,” she suggests. 

The customer relationship  de- 
veloped is in keeping with the word- 
ing of the newspaper advertisement 
announcing the TV hostess’s new con- 
nection with the laundry. In part it 
read: 

“We have employed Cathryn 
Wright to represent you, the house- 
wife, in our company. . . . We hope 
that you will consider Cathryn Wright 
your personal representative in mat- 
ters pertaining to the proper care of 
your family’s clothing and linens. . . .” 

Miss Wright may not pose as an 
expert, but she’s no slouch at expert- 
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Capital City 
Laundry... Cleaners 


is pleased to announce 
the association with 
our company of 
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LAUNDE & DRY CLEA 
(Bs oh 
FIRST IN Of wal C CUNCE SINCE 1893 


Announcement advertisement — stressed 
Cathryn Wright's position as personal 
representative of the housewife in com- 
pany affairs, a relationship she strives 


earnestly to maintain 


LEANER 


Cathryn Whight Says see 


FOR SAFE SUMMER STORAGE 
OF YOUR WOOLENS 
USE CAPITAL CITY’S 

HANDI-HAMPER SERVICE 


Call AM 2-5286 Today! 


Copia Gir 


y | 
LAUNDRY & CLEANERS 


wii: eit sik 


| Telephone AM 2.5286 1) Comvaniont Locations / 
~ PR PR RA ee) 


The lady personalizes every advertise- 
ment by the laundry, whether in news- 
papers, radio or TV. For emphasis the 
“personal service” slogan is added at the 
bottom 


ing! She has spent 53 hours being 
privately and intensively tutored in 
fabrics, in elementary textile analysis, 
and in common problems of washing, 
cleaning, spotting and finishing. For 
this purpose the laundry hired Elva 
Deitz, an NID graduate who is a spe- 
cial technical consultant and _ trainer 
serving a number of plants in the 
South. 

In addition, Miss Wright attends 
the regular training courses for sales 
personnel given by Miss Deitz. Then, 
whenever time permits, the two 
women tour various company stores 
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together, talking over individual prob- 
lems with the salesgirls. 

This tutoring has provided Miss 
Wright with a sound background for 
her lecturing, even to home economics 
groups. She can discuss the majority 
of questions tossed at her to the com- 
plete satisfaction of her audiences. 
When she can’t answer, they appre- 
ciate her frankness in saying she 
doesn’t know, as well as her promises 
to find out. 

She does find out, too! She always 
reports her findings to an officer or 
responsible person from the group 
addressed. They may spread the in- 
formation to their groups by whatever 
means available. Often the question 
involves something of general interest 
about fashion or fabrics. Then she will 
bring it up on her TV program, also 
referring to the meeting where the 
question arose. At this point she 
makes no reference to the laundry, 
out of deference to co-sponsors of the 
program. 


Retailers gladly cooperate 

All of Cathryn Wright’s talks are 
liberally illustrated with garments. 
She borrows these from a different 
store for each talk. Thus a single store 
each time gets full credit for cooper- 
ating with her. This arrangement is 
carefully rotated among the depart- 
ment stores and leading ladies’ wear 
shops in Montgomery. 

The retailers have been especially 
enthusiastic supporters of Cathryn 
Wright’s program of explaining all the 
angles of wash-and-wear. Even com- 
peting laundries admit that her wash- 
and-wear discussions have done much 
to help clear the air on this thorny 
subject in their city. 

Another theme in her talks usually 
is “Enemies of Our Clothes.” She dis- 
cusses pins, perfume, perspiration, de- 
odorants, moths and mildew. She 
warns about black buckram and plas- 
ticized inner linings. She explains stor- 
age and reweaving. Then, into the 
framework of this basic talk, she in- 
jects whatever a particular group 
might be interested in, or whatever is 
a hot fashion subject at the time. Dr. 
Lyle’s NID fabrics bulletins serve as 
an excellent aid in this. 

A professional like Miss Wright has 
taken all this female imagery in easy 
stride. Harder for her to take is stick- 
ing around the laundry waiting for 
phone calls or visitors. Other laundry- 
owners in pursuit of a Personality 
should mark this well. The type of 
woman who creates the best female 
image is naturally active, creative and 
practical. Her job must continually be 
a challenge to her talents. Busywork 
is not for her! 


Copywriting has served admirably 
to sop up part of Miss Wright’s sim- 
mering creative energy. The TV and 
radio commercials do present a deli- 
cate problem. They are personalized, 
always opening with, “Hello, this is 
Cathryn Wright. . . .” The TV station 
that has her program is unhappy that 
the name they helped build up now 
appears in competing media. But Miss 
Wright and Capital City counter that 
it isn’t often a TV program is able to 
get publicity, however indirect, on 
other TV and radio stations. This con- 
flict has not been resolved, is in wait- 
and-see status. 

On Mondays the laundry regularly 
runs a newspaper ad that is three- 
column 6% inches or larger. Copy 
always starts with “Cathryn Wright 
Says...” Her picture is in an upper 
corner. 

A regular feature in Tuesday morn- 
ing’s paper has become Cathryn 
Wright’s Calendar. This is usually 
two-column 5 inches, maybe a little 
larger. Usually there are three all-type 
“jottings” set in the sketch of a pad 
calendar with a pencil alongside. The 
jottings always include: a memo about 
some project involving Cathryn’s fam- 
ily; a memo to take advantage of some 
Capital City service; a memo about 
some civic project or activity. 

A measure of the calendar ad’s 
readership is the fact that 60 days 
after it was started organizations were 
already asking to be mentioned on 
Cathryn Wright’s calendar. The first 
to do so were garden clubs. It seems 
like a good sign that Capital City’s 
female image was growing quickly in 
the public mind. OO 
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This weekly calendar has developed a 
demand for mentions in the bottom 
memo, sometimes requiring a larger cal- 
endar pad to be used. It appeals to 
women’s groups in particular 
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to starch - 
or not 
to starch ? 


— it all depends on how the collar is made / 


if a collar is intended tc be stiff, it is made in a special way - 


Washday Game for children is an unusual promotion 
piece based on the English game of “Snakes and Lad- 
ders.” The snakes represent setbacks and point out the 
nuisance of doing laundry at home; the ladders or lifts 
come from sending work out 


ir three layers. The middle layer absorbs 
the starch, and bonds the other twe 
layers to itself. Result? — the collar 


SECTION OF A STIFF COLLAR becomes stiff. but it still bends easily 


SOFT collars have NC middle layer to absorb the starch. If you 
try and starct chem, all the starch 


remains on the outer sabric This 


~ 
SECTION OF A SOFT COLLAR when you try and fold it 


- —.-—-| A Britich Launarys 


conclusion: A soft collar cannot be made into a satisfactory suff 
collar just by starching. If you insist on our doing so — 
the collar 1s bound to be shortened 


the life of 


Approach to 
The Shrinking Sales 


Problem 


By H. PRESTON 
Prince Regent Laundry Limited, London, England 


PI Copyright 1957 - the Iastiute of British Launderers Limited Londen 
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Bundle stuffers prepared by The Institute of Brit- 
ish Launderers are also used by Prince Regent 
Laundry for educational and promotional pur- 
poses. Detachable collars are still normally worn 
in the United Kingdom 


WE BEGAN to realize the importance 
of a sales campaign when the postwar 
boom in laundering showed signs of 
slacking off. Although at our particu- 
lar plant turnover was creating new 
records year after year, by 1955 the 
normal working week of 45 hours had 
been reduced, in the summer months 
at least, to sometimes less than 40 
hours. 

Our main objective, then, was to 
keep the factory running at maximum 
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capacity. Only as time went by did 
we fully appreciate that extensive 
sales measures were to be as much a 
part of our daily routine as the rest 
of laundry processes. 

How, then, did we set about sell- 
ing? Our transport had always been 
smart and with better designed ve- 
hicles coming along, we standardized 
on one model. Routemen were fitted 
with uniforms, shirts and collars and 
allowed free laundering of these items. 


They were also encouraged to keep 
their vehicles cleaner and tidier. Vari- 
ous bonus schemes came and went 
(some went better than others). One 
or two of the less enthusiastic mem- 
bers were weeded out. 

Depots were given the same treat- 
ment. Shop fronts were redesigned 
and paintwork and lettering made to 
agree with that of the transport. In 
fact, we eventually arrived at a 
“House Style” and _ carried _ this 
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In Successful Laundry Plants... 


Progress depends on Progress Know-How 


In plant after plant, leading laundryowners and their key employees use the know-how 


in our modern, authoritative, complete manuals to 


e build business 


e increase efficiency 


Seventeen of the manuals are listed here. They can aid you in a number of ways . . . and 


e raise profits 


a major one is in the training of new inexperienced help—fast! 





We invite you, as a Starchroom subscriber, to take full advantage of any or all of them. 





1. How To Clean Cotton Rugs 

Step-by-step description of methods used to produce a 
really fine job in the plant or on location. Covers neces- 
sary equip t, rec ded formulas, operating pro- 





cedures. 

2. Manual for Training Silk Finishers 

40 pages of down-to-earth help in the training of silk 

finishers to do a complete job, using all types of equip- 

ment. 

3. The Laundry Primer 

A complete guide to basic washroom practice—methods, 

procedures, economies, efficiencies. 

4. Storage for the Drycleaner 

Everything the drycleaner has to know for successful 

operation of a storage vault. 

5. Guide to Plant Layout 

From a layout standpoint, how to make the plant more 

efficient. Complete with ‘“‘cutouts’”’ for designing your 

layout on paper. 

6. How To Train Finishing and Folding Operators 
in the Laundry 

14 chapters covering every step in the finishing and 

folding operation. 

7. Manual for Training Wool Finishers 

Step-by-step textbook on finishing all kinds of wool 

garments and using all kinds of equipment. 

8. Guide to Construction and Remodeling of 
Drycleaning Plants 

Complete package including costs, planning, construc- 

tion, heating, lighting, etc. Even includes help on 

landscaping. 


9. How to Build a Greater Demand for Your 
Professional Laundry Services 

How to stimulate route and over-the-counter sales, im- 

prove services and relations with the public and staff. 


10. Advertising That Builds and Holds 
Laundry Business 
All about advertising, direct mail, premiums, merchan- 
dising programs, the art of selling, etc. 


11. Fur Book 
Complete 271-page textbook on the cleaning, repair- 
ing and remodeling of furs. 


12. Legal Decisions for the Drycleaner 
Written by an attorney at law, this booklet covers 
court decisions on damage suits, employee problems, 
taxation, fire, theft, etc. 


13. The Charged-System Roundup 
What 15 detergent manufacturers say about cleaning 
room procedures. 


14. Fabrice Facts 
How to identify, clean, spot and finish all kinds of 
textiles. 


15. Coin-Operated Laundries 
The coin-op from the professional operator's point of 
view. For keeping you posted on this new way to 
market laundry services. 


16. Guide to Motivation 
Acclaimed by the industry as a history-maker. Tells how 
to make more people want the services you sell. 


17. The Complete Management Guide for Drycleaners 
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REGINALD HENSON 


7 Years Service 


Catch him when he calle next door 


Business cards for route salesmen quickly identify the man with the company vehicle. 
Prince Regent also makes use of professional solicitors to build route business 


through the whole of our literature 
and letter headings. 
Bundle inserts and 
(and still are) used, some pinpointing 
a particular service and others just 
giving information. Other approaches 
along the same lines were tried. Long- 
standing customers were asked to rec- 
ommend us to their friends and other 
letters were sent to those from whom 
no bundle had been received for some 
time, whilst as a general approach, 
several thousand handbills and pre- 
paid post cards were pushed through 
letterboxes. The response from all this 


overwhelming. 


stickers were 


was good but not 


However, we felt we were learning 


and at the same time gaining ground. 


Canvassers aid routes 

Finally, in September 1957, the 
decision was taken to employ two 
canvassers, Before December, start- 
ing from scratch, they had built a 
round averaging 80 bundles a week 
and added calls to existing routes. 

Our present policy is to concentrate 
until a route reaches a satisfactory 
volume and then move to another 
area. By this means we hope to keep 
our existing transport fully occupied, 
keep the routemen’s pay envelopes 
well filled and at the same time avoid 
the running expenses of another ve- 
hicle. 

Packaging and presentation _re- 
ceived more attention. Shirt bags, col- 
lar supports, stiffeners, colored paper 
(agreeing with the “House” color), 
better quality cord for tying and a 
system of close inspection were intro- 
duced. In the packaging department, 
new customers’ work is now carefully 
examined by the head packer before 
final tying up. Should a customer have 
a complaint of any nature, for the 


following four weeks her bundle is 
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subject to the same close inspection. 

In the washroom, most of the older 
machines were replaced and the semi- 
automatic features extended so that 
every machine now has fully auto- 
matic control. An improvement in 
quality and color was apparent and, 
incidentally, our materials cost took 
a steep dive down. As far as the actual 
finishing departments were concerned, 
we already had up-to-date equipment 
and by tightening our inspection and 
the fact that the finishers had to bag 
shirts and put in supports and stiff- 
eners, finished goods assumed a 
fresher look. 

All these things took time, of 
course, but by the end of 1956 turn- 
over, with price adjustments, was up 
by 16 percent and in 1957 we showed 
another increase of about 3 percent. 
So far in 1958 we are about 5 percent 
ahead again and can see no reason to 
be despondent. We have weathered 
the rough patches so far and we do 
have a progressive and expanding 


business. (LIL) 


LUXURY COIN-OP 


Continued from page 26 


is used to keep the tile floors in spar- 
klingly clean condition. 

Lynbrook Laundercenter is situated 
in an area populated, for the most 
part, by families in the middle to 
upper-middle income bracket. The 
store fronts on busy Sunrise Highway 
only a stone’s throw from the com- 
muter railroad station. Just next door 
is a big supermarket and free parking 
abounds in the rear. 

The opening of the store was pre- 


ceded by an ambitious promotional 


blast that included full-page adver- 
tisements in several newspapers. The 
ads emphasized the unusual decor of 
the store and offered free washing 
for the first four days. According to 
management, hardly a machine was 
seen to be empty during the free wash 
period. In addition, the neighborhood 
surrounding the store was circular- 
ized and a pre-opening party in- 
cluded representatives from the local 
press. 

Since the opening in June, the store 
has done very well. The average cus- 
tomer spends about a dollar, includ- 
ing purchases of laundry supplies and 
soft drinks. Busiest days of the week 
are said to be Monday, Tuesday, Fri- 
day and Saturday. Although the store 
was originally slated to be open seven 
days a week, a recent court ruling in 
New York caused the premises to be 
closed down on Sundays. 

A veritable coin-op a la mode, the 
Lynbrook Laundercenter bids fair to 
establish a new fashionable trend for 
the better-class neighborhood. [JCJ 


New Dates for Young 
Men *s Conference 


The Tenth Annual Young Men's 
Conference has been rescheduled 
from October 14-15 to November 
12-13 due to a conflict in meeting 
dates. The conference is being held 
at the Hotel Statler, St. Louis, Mo. 
The program includes four panel ses- 
sions on specific topics, followed by 
question-and-answer periods. 

Among those scheduled to address 
the conference are: Gustave W. 
Jaudes, Jr., White Line Laundry, St. 
Louis, whose topic will be “Who's 
Boss in Your Plant?”; Byron N. Mallis, 
Park Forest Laundromat and Laun- 
dry, Park Forest, Ill., who will speak 
on “Growing Pains: Laundromat to 
Package Plant”; William B. Calwell, 
Pilgrim Laundry, Inc., Indianapolis, 
“Coming Through a Fire With Your 
Skin”; Warner Williams, Crown Laun- 
dry and Cleaning Company, Mexico, 
Mo., “Joining the Coin-Op Trend”; 
C. B. Meyers, Polly Prim Launderers 
and Cleaners, Lakeland, Fla., “Public 
Relations in Action”; and Matt De- 
Boor, DeBoor Laundry-Dry Cleaning, 
Lexington, Ky. 

George Isaacson, AIL general man- 
ager, will speak at the Wednesday 
evening dinner meeting on “Our In- 
dustry—Where Are We Heading?” 
Ward A. Gill, Institute director of 
industry relations, will cover wash- 
and-wear at a luncheon meeting. 

Other speakers and_ their subjects 
will be announced when the program 


is completed. 
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Registration reached 846 the second day (408 laundrymen and cleaners; 374 allied 


trades, 64 demonstrators, reporters, guests, etc.). An estimated 400 more visited the 


exhibits the final day. Sales totalled $311,000 


Georgia Holds Trade Show 


THE THEME of the Georgia Laun- 
derers and Cleaners 53rd annual con- 
vention was “Quality production 
through modern processes and equip- 
ment.” 

Those attending had the opportun- 
ity of hearing and seeing how this 
goal might be accomplished, since the 
Georgia Association also sponsored its 
own Southeastern Exhibit and Trade 
Show as part of the program. 

The convention and exhibit took 
place at the Atlanta Biltmore Hotel, 
Atlanta, Georgia, August 21-23. 

George Y. Klinefelter, Elite Laun- 
dry, Baltimore, Maryland, explored 
four areas which plantowners might 
investigate further to improve plant 
production. They were the building, 
machinery, employees and quality. 
Some of his more novel suggestions 
included: moving machinery every 
five years, having work inspected by 
club women or employee teams, and 
removing partitions. In the last case, 


he said, “You'll reduce your work staff 


* 

‘hs 
| fA 
s! a 
Georgians re-elect Ernest Barrett, Fair 
Oaks Cleaners and Laundry, Marietta, 
president; H. H. Chandler, Burnette’s 
Cleaners, Atlanta, secretary-treasurer. 
Louis Klauber, left, is executive secretary. 
Herbert Bell, Bell Cleaners, Gainesville, 


the new vice-president, was not present 
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by two for every partition you re- 
move.” 
George 
manager of the American Institute of 
Laundering, made his first convention 
appearance since the announcement 
of his appointment. He chose to speak 
of the new “female image” of the 
laundry industry and the progress that 
has been made thus far in this public 


relations program. 
A. “Dutch” Rothe, registrar and 


spotting instructor, Nationa) Institute 
of Drycleaning, emphasized the need 
for quality, citing unremoved spots 
and poor finishing as the two primary 
reasons for customer dissatisfaction. 
Jack Ireland, sales manager, Caled 
Company, Inc., warned the assembly 


Isaacson, newly named 


about the dangers of price-cutting. 
Aside from the need for many more 
pieces to make the same profit you've 
been accustomed to, there are two 
other dangers. First, in economically 
depressed areas you will not get addi- 
tional volume from unemployed per- 
sons no matter how low you make the 
price. Second, people will think your 
special price is the real price. 

To stress the necessity for pricing 
services right in the first place, a panel 
of four plantowners compared their 
prices on 12 common dryclean items. 
The greatest discrepancy occurred in 
pricing a suede leather jacket. The 
prices ranged from a low of $1.50 to 
as high as $6.50, on this one item. 

Clayton Rand, publisher, Gulfport, 
Mississippi, gave an inspirational 
speech on the value of humor in our 
daily living, 

Approximately 40 exhibitors took 
part in the trade show which was 
open to plantowners Friday and Sat- 
urday afternoon and to all comers all 
day Sunday.—Henry Mozdzer 








ZEIDLER 


for modern 
laundry profits 


*Stripping and Guide Device 


eliminates tapes and strings. 


*Steel Spring Cushions for 
Chest-type lroner Rolls. 


*Feed Ribbon ‘‘Sur-Drive’’ Kit. 
*Doffer Rolls. 


*Spring ‘‘Perma-Pad"’ for 
Drycleaning Presses and 
“Enduro” Pads for Laundry 


Presses. 


ZEIDLER 


MANUFACTURING COMPANY, INC. 
633 Concord Ave. 


MAMARONECK, N. Y. 











GIVE 
THE 
UNITED 
WAY... 
through your 


UNITED FUND or 
COMMUNITY CHEST 


help more people... 


save more lives... 

















YAKIMA, WASH. — Construction is 
under way on a new building for City 
Peerless Laundry & Cleaners at 202 N. 
First St. The one-story building, 100 by 
150 feet, will be owned and constructed 
by John Noel, Jr., and his father. 


ROSEBURG, ORE.—Less Carr and 
Don Glenz have opened their second 
Wash ‘N’ Dry establishment at Winston. 
Mr. Carr operates Umpqua Cleaners at 
525 S. E. Main St., and Mr. Glenz oper- 
ates City Cleaners at 1929 N, E, Dia- 
mond Lake Blvd. 


SALMON, IDAHO—The grand open- 
ing of Salmon’s automatic laundry was 
held recently under the management of 
Paul Brog and Rolla Briggs. The estab- 
lishment is located in the addition to the 
National Laundry and Cleaners building. 


MONTREAL, QUE., CAN.—M. Mi- 
reault was elected president of the Mon- 
treal Chapter of the Cleaners Association. 
S. Sacks, E. Bélanger and J. Breton were 
elected vice-president, second vice-presi- 
dent and secretary-treasurer respectively. 
Directors are S, Adelman, J. Gendron, 
M. Hyland, A. Gonier, L. Décarie, R. 
Trudel, B. Sheaver, M. Léveillée and S. 


Julius. 


RAHWAY, N. J.—A certificate of ap- 
preciation from the American Cancer So- 
ciety, New Jersey Division, has been pre- 
sented to the Hamilton Laundry Service 
Co. for notable assistance in the Crusade 
to Conquer Cancer. 


MERIDEN, CONN. — Formation of 
the Meriden Industrial Laundry, Inc., 
has been announced with acquisition of 
the laundry plant of Individual Laundry, 
54 Capitol Ave. Officers of the new com- 
pany, which will specialize in industrial 
work, are Jay I. Grossman, president; 
Mrs. Dorothy Grossman, vice-president; 
and Max Grossman, secretary-treasurer. 
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NEW YORK, N. Y.— Consolidated 
Laundries Corporation has purchased the 
family laundry and drycleaning business 
of the Knickerbocker Laundry, 42-43 
Dreyer Ave., Long Island City, N. Y. The 
purchase includes the trucks, goodwill 
and some industrial uniform and office 
towel business. 


NEW HAVEN, CONN. — Samuel B. 
Shapiro, secretary of the Linen Supply 
Association of America, recently ad- 
dressed the Institute of Organization 
Management meeting at Yale University 
on executive skills, 


ROME, N, Y.—Raymond D, Stowell, 
manager of the New System Laundry 
and Dry Cleaners, was elected a director 
of the National Association of Account- 
ants, 


WOODSTOCK-INGERSOLL, ONT., 
CAN.—The Ontario Institutional Laun- 
dry Managers Association recently held 
an advanced course for laundry managers 
at Ontario Agricultural College. The sub- 
jects studied were plant layout, work 
methods, sequence of operations and 
equipment maintenance. 


READING, PA.—Harry Hughes re- 
ceived the Pennsylvania Manufacturers’ 
Association Casualty Insurance Co. safe 
driver award for 18 years of accident- 
free driving for Reading Laundries, Inc. 
Awards were made to 18 other Reading 


laundry drivers. 


MEDINA, N. Y.—Plans for the open- 
ing of a coin-operated laundry have been 
announced by Charles P, Wind, owner- 
operator of Dura Cleaners, 331 Main St. 
The new business will be owned jointly 


with Mr, Wind’s brother Paul. 


PHILADELPHIA, PA.—Morris S. Jen- 
kins, head of the Jenkins Professional 
Laundry Service, was elected chairman 
of the board of governors of the philan- 


thropic Golden Slipper Square Club. 


SPRINGFIELD, MASS.—Edward J. 
Jarry, Jr., Willimansett, has been named 
manager of the Springfield Hospital laun- 
dry department and will attend AIL 
classes from September 26 to November 
6. 


PHILADELPHIA, PA. — Cadillac 
Linen Service, Inc., has moved from 452 
Clinton St., Camden, N, J., to new quar- 


ters at 1015 Bodine St., Philadelphia. 


SUMMIT, N. J.—Chestnut Laundry 
and Dry Cleaners has been opened at 
379 Broad St. by Tony Harootunian and 
his sister, Mrs. Florence Uanis. 


ADA, OKLA.—A_ building which 
housed Jennings Laundry was reported 
to have been struck by lightning and 
burned to the ground. The laundry was 
operated by Mr. and Mrs. Arvel Jen- 
nings. 


ALBUQUERQUE, N. M.—New coin- 
operated laundry equipment has been in- 
stalled at Harold’s Laundry, 2826 12th 
N.W., by Harold Tidenberg, proprietor. 
The coin-op will occupy a separate part 
of the building and the firm will con- 
tinue its custom laundry service. 


HOUSTON, TEX.—Warren Laundry, 


1525 Richmond, has opened at a new 
$100,000 plant at 1411 Richmond, it was 


announced by owner Harry Krost. 


SANTA FE, N. M—The American 
Legion award for hiring the most elderly 
or handicapped persons has been given 
to White Swan Laundry and Dry Clean- 


ers, Inc., 1368 Cerrillos Rd, 


ALINE, OKLA.—New equipment has 
been installed by Mr. and Mrs. Orval 
Williamson for their laundry which has 
been moved into a new building. 


RIO VISTA, CALIF.—Rio Vista Laun- 
dry and Dry Cleaning Co. was destroyed 
by fire recently, Losses were estimated 
at $50,000. 


SAN JOSE, CALIF.— Eugene and 
David Muzzio and Robert E. Carpenter 
have purchased Gary’s Speedy Wash, 
4003 Alum Rock Ave., from Hal H. Mar- 


tin. 


SAN JOSE, CALIF. — Scruggsey S. 
and Alma L. Winans have purchased 
Barbara’s Launderette, 2221 The Ala- 
meda, from Carl and Marion Jensen. 


HUNTINGTON BEACH, CALIF.— 
Gordon and Beulah Cunningham have 
moved their laundry from Third and 
Walnut to the Fred Pickering Bldg. at 
220 Fifth St. 


SAN DIEGO, CALIF.—Kelley Origi- 
nal Laundry, Inc., 1042 University Ave., 
has purchased a 1'%-acre site on Home 
Ave. between A and Ash Sts, for a new 
laundry. Wilbur S. Kelley, Jr., is presi- 
dent of the firm. 
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TULSA, OKLA.—A corporation char- 
ter has been granted to Southside Coin- 
O-Matic, Inc., of Tulsa, a new firm which 
operates a laundry and drycleaning store 
in Fikes Center, 51st St. and Lewis Ave. 
The officers are James H, Hodges and 
G. E. Fikes. 


COSTA MESA, CALIF.—Costa Mesa 
Planning Commission has approved plans 
for construction and operation of a laun- 
dry on Logan Ave. 


PAONIA, COLO.—Goodwin Laundry 
has been sold to Mr. and Mrs, Bill 
Holder by Mr. and Mrs. John Goodwin. 
The laundry is located on Grand Ave., 
between First and Second Sts. 


CHICAGO HEIGHTS, ILL.—A new 
service building has been opened behind 
the St. James Hospital building to house 
the hospital’s laundry, sewing and sup- 
ply departments. The building cost 
$350,000 and will contain equipment to 
process 13 tons of linen a week, 


LAKEWOOD, OHIO—A new branch 
of the West End Laundry, located at 
16207 Hilliard Rd., has been opened. 
Edgar (Eddie) Bateman is manager. 
More than 400 attended the grand open- 


ing. 


MARENGO, IOWA—A coin-operated 
laundry has been opened by Walter 
Leichsenring, proprietor of Walt’s Clean- 
ers. 


MONROE, MICH. — The Monroe 
Steam Laundry, Inc., in operation since 
1890, has closed permanently as far as 
operation by the present owners, Mrs. 
C. A. Burk and Mr. and Mrs. E. F. 
Lautner, is concerned. 


WASHINGTON COURT HOUSE, 
OHIO—Sunshine Laundry & Cleaners, 
122 East St., has added a storage vault. 


CHICAGO, ILL.—Jill Corp. has been 


granted permission to operate a laundry * 


at 9525 Jeffery Ave. 
INDIANAPOLIS, IND.—Best Grand 


Laundry & Cleaners, 28 N. Senate Ave., 
has installed a storage vault. 
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Designed 
to turn out 
quality 


work 


Resilient REVOMESH pad, fine finish 


REVOLON cover—the money-making 


combination. 


and last and last... and last 


R/M REVOMESH" 


METALLIC PRESS PADS 


With the REVOMESH line, you can now obtain exactly 
the metallic press pad you need—a top pad, a base pad, 
or a top and base pad in one. We offer the complete line 
—all you have to do is specify the make and model num- 
ber of your equipment. 

For economy and quality finish we offer two types of 
nylon press covers: REVOLON, made from spun nylon 
cloth; and Nylotex, made from filament and spun nylon. 

The REVOMESH line rounds out the REVOLITE-REVOLON 
service to laundries. We are now better able than ever to 
help you get the best from your equipment. Write for full 
details and prices or ask to have an R/M representative 


call on you. 


REVOLITE DIVISION 
OF RAYBESTOS-MANHATTAN, INC. 


500 Fifth Ave., New York 36, N.Y.*« Phone: BRyant 9-4390 


RAYBESTOS-MANHATITAN, INC., Laundry Pads and Covers ¢ Asbestos Textiles ¢ Brake Lin- 
ings ¢ Brake Blocks ¢ Clutch Facings ¢ Rubber Covered Equipment © Industrial Rubber ¢ Engi- 


neered Plastics ¢ Sintered Metal Products ¢ Abrasive and Diamond Wheels ¢ Bowling Balls 


Ce 
(Feoures 


BILOXI, MISS.—The Biloxi Laundry 
and Dry Cleaning Company, 244 Porter 
Ave., has incorporated with capital stock 
of $50,000. Names of the stockholders 
are J. T. Powers, Mrs. E. M, Powers and 
W. J. Busch, all of Ocean Springs. 


NEW ORLEANS, LA. — Twenty-two 
truck fleets in this area reported no acci- 
dents for the month of May, it was an- 


nounced by the Metropolitan New Or- 
leans Safety Council, which sponsors the 
fleet safety contest. 


BATON ROUGE, LA.—A route sales- 
man for Kean’s Laundry, Lee Pourceau, 
assisted in the rescue of a drowning 15- 
year-old boy by administering artificial 
respiration after the youth was pulled 
from the water. 


MILLINGTON, TENN.—The Laun- 
dry-Cleaner shop has been opened in the 
Retail Center by Mrs. J. W. Smith, 


SAVANNAH, GA, — The eleventh 
branch office of Star Laundry has been 
opened at Westside Shopping Center by 
Edgar Eyler, owner, A complete dry- 
cleaning service will be included in the 
new plant. 





Water Supplies 
Right 


There are three distinct forms 


of water softening 


By JOSEPH C. McCABE 


MANY LAUNDRYMEN feel that be- 
cause they are getting city water they 
have no water treatment problems 
except for their boiler needs. Yet 
a little thought on basic water re- 
quirements of a plant should jar this 
idea out of anybody's mind. 

The American Institute of Laun- 
dering in its information report No. 
146 states: 

“In plants using conventional mul- 
tiple suds formulas and offering mixed 
services, the theoretical water con- 
sumption for washing is approximate- 
ly 3 gallons of water per pound of 
clothes, two-thirds (or 2 gallons) of 
which is hot water at 180°F. How- 
ever, to this amount must be added 
the water used for other purposes in 
the entire operation of the plant. It 
has been found in actual practice that 
the total water consumption in the 
average plant will be about 50 per- 
cent higher than the theoretical 
amount, or 4.5 gallons per pound of 
clothes processed, two-thirds (or 3 
gallons) of which will be hot water 
at 180°F.” 

Most of the water you heat in your 
plant is used for washing purposes. 
If you prepare it properly, you can 
improve the efficiency of your sup- 
plies and, at the same time, reduce 
your supply costs. This preparation 
consists largely of softening the water. 

We know of a plant that was oper- 
ating with water having only 5 grains 
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hardness. This is only moderately 
hard water. But when a softener was 
installed, the supply costs were prac- 
tically cut in half. Softening will prove 
valuable to you in your boiler’s opera- 
tion as well as in the plant at large. 

There are three distinct forms of 
water softening but not all apply to 
laundry service. Initial low cost of a 
specific external water-softening sys- 
tem by itself should never be the ba- 
sis for selection. Instead, any system 
should be studied on the grounds of 
its adaptability and limitations for 
your particular plant. When all facts 
are in, make your choice. Too often, 
if troublesome and expensive adjust- 
ments are required later, they wipe 
out all savings on the lowest-cost in- 
stallation and leave you with a make- 
shift system. 

What are the principal considera- 
tions? First off, chemical composition 
of raw water alone does not determine 
a method's suitability. It is true, how- 
ever, that effecting a simple, economi- 
cal removal of the raw water's total 
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hardness is a prime concern. Take 
every advantage of natural chemical 
characteristics of the water your city 
is supplying. 

Let’s look, then, at the basic exter- 
nal water treatment systems. They 
can be classified as members of the 
sodium-zeolite family, the lime-soda 
group, or combinations of both. What 
are the merits of each and its limita- 
tions? 


Sodium zeolite 


In the common sodium-zeolite pro- 
cedure the sodium of the softening 
medium replaces the calcium and 
magnesium that make up the total 
hardness of the raw water. The soft- 
ener bed thus changes to calcium and 
magnesium zeolite, while the sodium 
forms of the salts, naturally present 
in the raw water, leave with the treat- 
ed water (Fig. 1). The bed is regen- 
erated with sodium chloride (common 
salt) to displace from the zeolite the 
calcium and magnesium it has ac- 
quired and thereby replenish the 
sodium ions needed to carry on fur- 
ther exchange reactions with the raw 
water. In this way the total hardness 
of most waters can be reduced to a 
very few p.p.m. 

Contrary to common belief, an abso- 
lute zero hardness is unobtainable 
with zeolites. Yet the standard soap 
test is generally accepted as indicat- 
ing that happens. Some hardness con- 
tinually passes through the softener. 
This may be minute for a low-hard- 
ness water or considerable for a high- 
sodium water. Hardness that escapes 
removal, plus that which rapidly 


Ocegositier 





pees | 








Fig. 1. Flow diagram shows raw water’s course through a sodium-zeolite soft- 
ener (with a brine-regenerating system) followed by acid treatment, aeration, 


deaeration 
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Tests prove plants can increase output, 
lower costs with better steam trapping 


by John W. Ritter, Test Engineer 
SARCO Company, Inc. 


Surface cold spots on ironers and presses 
can run up production cost. Such trouble 
is often cleared up by the right steam 
trapping. 

Because Sarco Thermo-Dynamic Steam 
Traps drain condensate and air out of 
steam spaces completely, their use has 
increased the output of many laundries 
and cleaning plants, cut fuel costs appre- 
ciably. Here are four typical cases: 

At a military post laundry® in Virginia, 
sheets were leaving the Natwork ironers 
steaming. Tests showed cold spots on 
steam chest surfaces, temperatures rang- 
ing from a high of 325°F to a low of 
310°F. When TD-50’s were installed tem- 
perature rose to 330°F, work left the unit 
dry, and re-runs were eliminated. 

Loss of live steam from traps was a 
problem with an institutional laundry® at 
Grand Rapids, Mich. Drying tumblers and 
ironers were running at low heat level, 
output was sluggish. 

Sarco TD Steam Traps were then in- 
stalled, resulting in an immediate pro- 
duction speed-up. Drying tumblers, for 
instance, were able to dry a load of towels 
15 to 20 minutes faster. 








~ 











Only 3 parts to a TD Steam Trap: Cap, disc, 
and body. Low in first cost, low in installation 
cost, low in maintenance cost. 

When flatwork ironers showed a drop 
of surface heat of 45° below inlet steam 
temperature at a large commercial family 
laundry® in Brooklyn, they were equipped 
with TD Steam Traps. That stepped up 
their output 9.8%. 

Again, in Texas City, Texas, a large 
laundry and dry cleaning company had 
heating trouble with 30 units. Faulty steam 
trapping was wasting steam. They re- 
placed bucket traps with Sarco TD’s 
and stopped steam losses. Output 
increased 10%. 

In all four of these cases the trouble- 
free operation of TD’s also effected reduc- 
tion in maintenance time. 


*Name and actual case-history on request. 





The Sarco TD Thermo-Dynamic Steam 
Trap is self-adjusting, works 
perfectly on all working 
pressures and 
temperatures. 


SARCO TD Steam Traps 
can make the difference 
between loss and profit 


Equip your steam-heated laundry and cleaning units with Sarco 
Thermo-Dynamic Steam Traps. This production-planned steam trap- 
ping will watchdog your heated surfaces for uniform temperature. 

If you are wasting valuable steam or if uneven surface temperatures 
are giving you loss of production and frequent re-runs, write for 
literature today. 
60-DAY TRIAL CONVINCES...No cost or obligation 
Prove the effectiveness of Sarco TD traps to your own satisfaction. 
Write directly to us for a Sarco TD and strainer on 60-day trial. 
Specify size. Buy only if you’re completely satisfied. Sarco Company, 
Inc.,635 Madison Ave., New York 22, N. Y. Or contact your supply house. 

58876 


SARCO 


COMPANY, INC. 
635 Madison Avenue, New York 22, N. Y. 


STEAM TRAPS © TEMPERATURE CONTROLLERS © STRAINERS * HEATING SPECIALTIES 
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mounts with exhaustion of the soften- 
er’s exchange capacity and that por- 
tion bypassed during regeneration, 
comprises the total hardness undergo- 
ing concentration in the boiler water. 

This unaffected hardness can be 
kept to a minimum with efficient op- 
eration of the softener by testing efflu- 
ent at frequent intervals and regener- 
ating the bed immediately when 
treated-water hardness rises. Over and 
above the hardness otherwise per- 
mitted to pass through, prolonged and 
repeated overrunning of the bed with 
hard water may lead eventually to 
fixing a portion of the zeolite and 
subsequently decreasing its available 
exchange capacity. 


A few precautions 


While the zeolite softener closely 
resembles a sand filter, never use it 
to clarify a turbid water. Any sedi- 
ment removed coats the zeolite gran- 
ules and isolates them from further 
contact with the water, reducing the 
efficiency of the softener. Only natur- 
ally clear or prefiltered waters, like 
city and most well supplies, should 
use zeolite systems. Surface waters 
invariably require coagulation and fil- 
tration before the softener, thereby 
increasing costs to the disadvantage 
of a proposed zeolite use. 

Soluble iron and manganese of un- 


exposed well waters submit to the 
same exchange reactions with sodium 
zeolite as do calcium and magnesium. 
But if they come in contact with air, 
these elements are oxidized and pre- 
cipitate out of solution in the form of 
nonreactive particles, which foul the 
bed’s surface to where it has to be re- 
placed frequently. 

A sodium-zeolite treated water is 
quite corrosive. In having virtually all 
the calcium removed, raw water is 
deprived of its natural tendency to 
deposit a protective calcium carbonate 
film on metal surfaces. This film ordi- 
narily resists attacks by the dissolved 
oxygen and carbon dioxide gases of 
the water. The intermediate piping 
and equipment between the softener 
and feedwater heater suffer most from 
corrosive action and may need fre- 
quent repairs. 

So when storing softened water, ap- 
ply one of the several proven plastic 
or tar-base protective paints to the 
interior of either the steel tank or the 
concrete storage basin. These coatings 
protect the tank from severe corrosion 
and prevent contamination of the 
feedwater with harmful rust particles. 

A concrete basin needs this coating 
for quite another reason. It forestalls 
absorption by the softener effluent of 
appreciable amounts of undesirable 
calcium and magnesium silicates as 
well as iron and aluminum oxides. The 


treated water, undersaturated with re- 
spect to hardness, exerts a_ strong 
erosive action upon concrete. 


Lime-soda 


Softening by lime and soda ash 
ranks as one of the oldest of external 
water-conditioning methods. It still 
continues to be a most effective and 
popular procedure. Basically it con- 
verts the soluble salts of calcium and 
magnesium (together, they make up 
the total hardness of water) to nearly 
insoluble forms so you can remove 
them easily by settling and filtration. 

To keep control of the lime-soda 
processes, periodic tests have to be 
run on the water coming off each 
batch of an intermittent battery and 
during every work shift where a con- 
tinuous system is installed. Back of 
these tests is the need to maintain 
a definite relationship between resid- 
ual hardness and developed alkalini- 
ties as measured by phenolphthalein 
and methyl orange. 

Control is through regulation of 
lime and soda ash dosages. The exact 
control limits must be narrow, de- 
signed for maximum hardness removal 
under the specific operating condi- 
tions and with the type of water un- 
der treatment. As you can see, such 
control requirements make this sys- 
tem unattractive to the average laun- 
dry. Continued on page 64 


Table |. Characteristics of Cation Exchangers 





Physical and chemical data 


Polar 


Recommended operating limits 


<a 
exchange Flow rate, 


gpm/sq. ft T , 
I 1 Temp., °F 
normal and 


groups 


max 


Zeo-Dur me 3-4 No limit 


Inversand 


Natural greensand zeolite 


(sodium alumino-silicate) 


Synthetic gel zeolite (sodium Decalso 


alumino-silicate) Super Nalcolite No limit 


Aridzone 


Zeo-Karb No limit 
Cochranex CCA 
Catex-55 (Na) 


Catex-12 (H) 


Carbonaceous zeolite Methylene sul- 


(sulfonated coal) fonic, carboxylic, 


phenolic OH 


Phenolic resin Duolite C-3 Nuclear sulfonic No limit Limited 


Amberlite IR-112 No limit No limit 
Chempro C-25 


Nalcite MCR 


Styrene, medium capacity Nuclear sulfonic 


(styrene polyvinyl resin) 


Amberlite IR-120 No limit 
Chempro C-20 
Nalcite HCR 


Permutit Q 


Styrene, high capacity Nuclear sulfonic 


(styrene polyvinyl resin) 
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Last year, traffic accidents killed 37,000, injured 1,400,000 


.--and they wasted Five Billion Dollars! 
Traffic accidents’ human toll is so tragic we sometimes overlook their 
staggering economic waste. Five Billion Dollars in lost wages, medical 
expenses, insurance costs and property damage! Your business—every 
business—shares in this loss. So you have a double interest in helping 
reduce traffic accidents. And you can help! Drive safely and obey the law 
yourself ... certainly. But go further. Use your influence to promote safe 
driving and urge strict law enforcement. To make your efforts more effec- 
tive, join with others working actively to reduce traffic hazards in your 
community. Support your local Safety Council! 


@@ 


Where traffic laws are strictly enforced, deaths go DOWN! 
Published in an effort to save lives, in cooperation with the National Safety Council and The Advertising Council. 
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NATCO is NOT a converted heating 
boiler. It is NOT a direct-fired stepped- 
up domestic water heater. 


Because of its special Scotch Marine 
design, NATCO has the built-in heat 
reserve equal to that of a big storage 
tank, 


so therefore, 


NATCO is the only instantaneous 
indirect-fired water heater that is guar: 
anteed to meet the per minute (pg 


ture drop. 
NATCO has the highest ¢ 
and is by far the 


heater to both ing and centone 


NATI ONAL Dg bastion C0, 


101-06 43rd AVE. 
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Continued from page 62 
Combination methods 


The last system for water softening, 
the combination one, is a refinement, 
as you might guess, of the first two. 
It is especially desirable for tricky 
waters or for installations where a 
high degree of water purity is needed. 
As a result you will seldom find it 
required within the laundry proper. 
A referral to Fig. 2 indicates the rela- 
tive job the various systems will do. 


New developments 


Within the past few years the chem- 
ical manufacturers have developed 
some special ion-exchange resins that 
are really remarkable. These resins 
are tailor-made ater treatment 
assignments that range from the com- 
plex ones of the nuclear field to the 
straightforward jobs of the home wa- 
ter softener. Figure 3 shows a rather 
simple unit that is used for a flow of 
about 100 or more gallons per minute. 
Obviously this idea can be scaled up 
or down as needed. 

Table I* gives a good comparison 
of some of the new resins. Unfortu- 
nately this table is not complete since 


by 


for we 


* “Water 
Sheppard T. 


Conditioning for Industry,” 
Powell, McGraw-Hill Book Co. 
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new resins keep coming on the mar- 
ket. The operating limits listed on the 
table, however, are very representa- 
tive but could stand a little explana- 
tion. 


The original natural greensand zeo- 
180 


160 
140 


GB Hardness 
esa Alkalinity 








120 — 


lite is a good rugged mate rial but if 
the water you ge softening has a pH 
of less than 7.2 or more than 8.0 the 
greensand is en upon and loses its 
softening powers. We know that very 
waters coming into plants 


few city 


ppm as CaCO 


GBB Sulfotes and chiorides 


Sinca as S102 








80 





60 





40 





Hydrogen - 
cation exc 


Sodium-cation 
exchange 


Fig. 2 
with raw water, left, ion-exchange systems s 
solved solids. 


Sodium softener Demuineralizing 
plus anion 


deolkalizer 


sodium 


hange 


. Wide variety of ion-exchange systems tailor water to fit each need, Starting 


electively remove all or part of the dis- 


Sodium-cation exchangers soften water by substituting sodium for 


calcium and magnesium ions, If alkalinity is too high, blend of water from hydro- 


gen and sodium-cation exchangers produce 


s a soft low-alkalinity water. Use of a 


salt-regenerated-anion dealkalizer may fit the need. Here, raw-water alkalinity is 
on the high side for this treatment. Alkalinity is reduced, but chlorides are increased 
greatly. Demineralizing removed practically all dissolved solids, but if silica re- 


moval isn’t needed, use a weakly basic anion- 


exchange material 


STARCHROOM LAUNDRY JOURNAL 





MORE THAN 4,000 LAUNDRIES” 


INVERSAND ZEOLITE 
WATER SOFTENERS: 


Oe bE 
110° to 180°F 


CUT YOUR WATER HEATING LOAD IN HALF 


Use BTUs from waste water to preheat incoming water to make 
your water heater big enough for the job. 


GUARANTEED TEMPERATURE RISE + AUTOMATIC SELF-CLEANING 
CONTINUOUS MAXIMUM HEAT RECOVERY 


Write today for illustrated bulletin and data sheet. 


Ludell Manufacturing Company 


5200 West State Street : Milwovkee 8, Wisconsin 


oe eee Ue Oe Ue 
Seis wa ee 


Representatives in all 49 States and Canada 
MANUFACTURERS OF BREADY SYSTEMS OF HEAT RECOVERY AND HOT WATER HEAT- 
ING © WATER HEATERS * STORAGE TANKS + WHEELER SELF-UNLOADING WASHER 


stay within the pH limits recommended for greensand. 

Table I shows you the newer exchange resins (Groups 
3-6) get around the pH limitations very well. What’s more, 
some of the more specialized (Groups 5 and 6) permit 
handling waters of a very high temperature. Note, however, 
that Group 3 cannot handle any water with chlorine in it. 
Again we know most city water systems use chlorine to 
purify water supplies so special steps must be taken to cor- 
rect for this or else use a resin such as those in Groups 4, 5 
and 6. 


Iniet 
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Sot storage 
shir. 
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Over 200 sizes—one for every flow 


Treoted outlet and capacity 





Manual or automatic operation 


Sodum-cation umts 


Fig. 3. Sodium-cation exchangers are often hooked up in parallel; 
each unit sized to handle service flow while other is regenerating 


Single or multiple units 


Your selection of six different 


In some sections of the country where iron is a considera- g 
zeolites 


tion any discussion of the use of these new resins should in- 
clude this important item. We feel confident there are resins 
that can handle this problem. 


@ Unequalled field service 
The new resins and the carbonaceous zeolites provide 2 Prices and terms to suit most budgets 
softening materials of more than double the capacity of the 
natural greensand and afford great economies in equipment 
sizes. Moreover, these materials can be worked at much 
faster flow rates so that you can push through as much 
as 8 g.p.m. per square foot of softener bed as against a top 


of 4 with greensand. OO 


* Suitable for both commercial and in- 
stitutional laundries. Send for Bulletins 
giving full details—or ask to have Rep- 
resentative call without obligation. Spe- 
cialists for 50 years in the economical 
New Roster Nears Completion over-hauling, rebuilding, and moderniz- 
ing of all makes of water softeners. 


AIL’s new membership roster is currently being com- 
pleted and will be mailed to all members within the next 
few weeks. An added feature of the new roster is a Buyers’ 
Guide which lists by category the supplies and equipment 


sold by allied trades firms who are Institute members. The = HUNGER FORD & TERRY, INC. 
| __CLAYTON 8, NJ. 


roster also singles out all laundries that have been members 
of AIL for 25 years or more. 
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Prosperity Names Brandt 


LESTER BRANDT 


Lester Brandt has been ap- 
pointed general sales manager 
of The Prosperity Company, 
Syracuse, N. Y., it has been an- 
nounced by Fred I, Courtney, 
president. 

In his Mr. 
Brandt will be responsible for 
the sales, marketing and adver- 
tising of Prosperity laundry and 
drycleaning equipment. He has 
been with the company for 23 


years, most recently as Western 


new position, 


regional sales manager. 


Wyandotte Moves Pegman 


JOHN E. PEGMAN 


John E. Pegman has been 
transferred from the J. B, Ford 
Division’s Chicago office to 
Wyandotte Chemical’s Seattle 
district Laundry and Textile 
Department. His activities will 
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center in the Seattle, Tacoma, 
and Vancouver, B. C., areas. 

Mr. Pegman’s experience in- 
cludes servicing the needs of 
commercial and family laun- 
dries, linen supply plants, and 
hospital and institutional laun- 
dries. He was previously con- 
nected with an Indiana laundry 
for 11 years. 


Pantex Officers Elected 


Two new officers and two 
replacements for the board of 
directors were elected at a re- 
cent meeting of the board of 
Pantex Manufacturing Corpo- 
ration, Pawtucket, R. L., 
ducted by John A, Bouvier, Jr., 
president and chairman of the 
board. 

Daniel Hickey, president of 
Caldwell & Co. Inc., New York, 
N. Y., was elected vice-chair- 
man of the board. Frank Gin- 
berg, president of Strauss Gin- 
berg & Co., Inc., is chairman of 
the executive committee. 

New directors are Irving Fos- 
ter and Harry Schwartz. They 
replace Lewis Gerber, who was 
elected secretary, and Jerome 
Kline, who becomes assistant 
secretary. 

Michael Brodsky, who was 
the corporation’s secretary, con- 
tinues as a director and as presi- 
dent of Spinform, Inc., a Pan- 
tex-owned subsidiary in 


Attleboro, Mass. 


con- 


Currie Elected at O &S 
Ronald C. (Bob) Currie has 


been elected vice-president and 
marketing manager of Orr & 
Sembower, Inc., Reading, Pa. 

Before joining O & S in 1946, 
Mr. Currie was engaged in in- 
dustrial sales with Engineering 
Sales Co., Chicago, and was 
also associated with Chicago 
Bridge & Iron Works, M. W. 
Kellogg Co. and Union Coal 
Co. He was manager of the Orr 
& Sembower Midwest district 
from 1948 to 1959, with head- 
quarters in Cleveland and Chi- 


cago. 


Quality Products Expands 
Quality Products Company of 


Chicago, Ill., has moved its 


plant to new larger quarters at 
4248 N, Elston Ave., it was an- 
nounced by Ed Cunningham, 
director of sales, 

Mr. Cunningham explained 
that increased production and 
installation of more modern 
manufacturing methods made 
the move necessary, 


Cowles Transfers Evans 


ROBERT F. EVANS 


Robert F. Evans, former tech- 
nical representative in 


the office of Cowles 


service 


main 


Chemical Company, Cleveland, 
Ohio, has been transferred to 
the Southern California and 
Arizona territory with head- 
quarters in the Los Angeles 
area. 

In making the announcement, 
W. J. Schleicher, manager of 
the laundry chemical depart- 
ment, said that before coming 
with Cowles Mr. Evans had a 
number of years experience in 
the field with a large soap com- 
pany as sales representative 
and district manager. He had 
previously been connected with 
the American Institute of Laun- 
dering laboratory. 

Mr. Evans will be under the 
direct supervision of Pat Kack, 
Pacific division sales manager, 
and will work with Gus Wolff, 
who also represents Cowles in 
Southern California. 


Manitowoc Cotton Moves 
Manitowoc Cotton Goods 
Mfg. Co., Manitowoc, Wis., has 
announced that it has moved 
to larger premises at 206 Re- 
vere Dr., Manitowoc, and has 
changed its name to Manitowoc 


Textiles, Inc. 


Lattner Twins Celebrate Eighty-Seventh Birthday 


Twin brothers who founded 
a leading boiler manufacturing 
company in Iowa many years 
ago, Joseph A. and Paul M. 
Lattner, are this month cele- 
brating their eighty-seventh 
birthday. 

The brothers were born on 
September 14, 1872, in Lattner- 
ville, Iowa, a small community 
west of Dubuque. In 1906 they 
entered the retail automobile 
business in Cedar Rapids and 
a few years later built and mar- 
keted a water still to make dis- 
tilled water for car batteries. 
The similarity of a still to a 
small boiler brought them into 
the pressing machine _ boiler 
business, and in 1920 the boiler 
manufacturing business was in- 
corporated. 

The Lattners developed an 
oil burner to fire the boilers, 
and by 1926 the oil burner 
business was going so well that 


it was segregated from the 
boiler business. Joseph Lattner 
and his son Jack started the 
Century Engineering Company 
to build and market the oil 
burners, and Paul Lattner and 
his son Bud continued with the 
boiler business under the name 
of P. M. Lattner Mfg. Com- 
pany. 

Both businesses prospered. 
Paul retired in 1942 but re- 
mains as honorary chairman of 
the board of directors. Joseph 
is chairman of the board of the 
other company. 


Reliable Expands Facilities 
Reliable Laundry Supplies 


has announced it has moved to 
new expanded facilities at 7131 
W. 60th St., Chicago 38, Il. 
The firm’s new telephone num- 
ber is LUdlow 2-7200. 
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Lever Brothers Promotes Bronson and McCarthy 


EUGENE F. McCARTHY 


Two promotions have been 
announced in the Industrial Di- 
vision of Lever Brothers Com- 
pany, New York, N. Y., by John 
L. Parry, the division’s general 
manager. As the result of a 
reorganization with selling ac- 
tivities now consolidated on a 
one-unit basis, Charles H. 
Bronson has been appointed 
industrial products manager 
and Eugene F, McCarthy has 
been named sales manager. 

Mr. Bronson will have re- 
sponsibility for all Industrial 
Division product lines, includ- 
ing industrial soaps and deter- 
gents. Mr. McCarthy will be re- 


Oe 


CHARLES H. BRONSON 


sponsible for all field selling 
activities. 

Mr. Bronson was formerly 
market development manager 
for the Tennessee Corporation, 
He joined Lever Brothers in 
1956 as industrial development 
manager and later advanced to 
industrial chemical products 
sales manager, 

Mr. McCarthy joined the di- 
vision in 1950 as private brands 
manager. He subsequently be- 
came New York district man- 
ager, and before his promotion 
was serving as assistant sales 
manager for the Foods Divi- 


sion. 


Keever Starch Elects Allen Vice-President 


R. W. ALLEN 


R. W. Allen has been elected 
vice-president in charge of sales 
of the Wheat Products Division 
of the Keever Starch Co., Co- 
lumbus, Ohio, it was announced 
by Charles Kurtz, Keever presi- 
dent. 

Mr. Allen will also retain his 
position as sales manager of the 
Laundry Division which mar- 
kets Keever products through 
distributors from coast to coast. 
Along with his increased execu- 
tive responsibilities, Mr. Allen 
will continue his close contact 
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with the laundry industry with 
which he has been associated 
for 27 years. 


Great Western, 
Pearson & Smith Merge 

The Great Western Chemical 
Company of Portland, Ore., 
and Pearson & Smith, Spokane, 
Wash., have merged and Great 
Western has entered the laun- 
dry and drycleaning supply 
field, it was announced jointly 
by the two companies. 

Great Western currently op- 
erates Ww arehouses and offices in 
Seattle, Portland and Eugene, 
Ore., and will shortly open new 
operations in California. Two 
representatives experienced in 
the laundry and drycleaning 
fields, Richard O. Bolin and 
Richard (Bud) Hinman, have 
been added to Great Western’s 
staff to handle this new line. 

The following changes in 
personnel at Pearson & Smith 
were also announced: Owen 
Lavin, formerly with the Seattle 
office of Great Western, has be- 
come vice-president and gener- 
al manager of Pearson & Smith; 
Johnny Price is in charge of the 
laundry and drycleaning de- 
partment in Spokane, replacing 
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Art Rorberg; Mr. Rorberg has 
gone to Seattle as manager of 
all laundry and drycleaning de- 
partments for Great Western 
branches; Ken Gallagher is 
leaving the chemical business, 
coincidental to the merger, to 
become affiliated with a Cali- 
fornia hotel; Donn Tucker has 
joined the company as a gen- 


Prosperity Extends Market in 


Fred Courtney, president of 
The Prosperity Company, Syra- 
cuse, N. Y., recently returned 
from Europe to announce the 
company’s program for broad 
extension of sales activities in 
the European market. 

A new method of sales distri- 
bution has been set up to ena- 
ble the firm’s distributors to 
supply their customers with a 
more complete range of mod- 
ern Prosperity equipment, Mr. 
Courtney added that the first 
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eral salesman; and F. W. Pear- 
son is moving to San Francisco 
as executive vice-president of 
Great Western Chemical Com- 
pany of California. 

Great Western has moved 
into a large new warehouse at 
3720 N. W. Yeon, Portland, 
and also into new offices at Se- 
attle at 6900 S. Fox. 


step in the program is estab- 
lishment of manufacturing fa- 
cilities in Brussels, Belgium, 
and activation of Prosperity’s 
subsidiary firm, The Prosperity 
Company Continental. The lat- 
ter firm will handle and con- 
trol all sales activities for Pros- 
perity products manufactured 
in the United States and Bel- 
gium. 

A general meeting was con- 
ducted in Brussels recently by 
Mr. Courtney. Following the 


keeps them smiling -and 
coming back for more! 


Your customers may not know why you turn out a better job, but 
one of the big answers is Jomac 54. On your body presses and 
collar-and-cuff machines, its long-wearing loop-pile fabric gives free 
passage to steam and hot air. That, plus its scorch resistance, 
absorbency and resilience, means an outstanding job—one to bring 


customers back time after time. 


Users report that Jomac 54 cuts downtime 75%... reduces press 
padding costs from 25 to 40%. Tnere are no broken buttons, no 
crow’s-feet, no wrinkles. No wonder smart laundry operators swear 
by it! Get Jomac 54 Press Padding from your nearest laundry dis- 


tributor. Write for his name and address. Jomac, Inc., Dept. I, 


Philadelphia 38, Pa. 


24-K Press Padding and Jomac 33 also available 


MK 


NO BROKEN 
BUTTONS 


OMAC 


NO CROW'S-FEET NO WRINKLES 


- 
24 


PRESS PADDING 


meeting, Mr. Courtney, R. A. 


DeBottis, export executive vice- 
president, and R. G. Kaelber, 
manufacturing assistant man- 
ager, visited Germany, Holland, 
England, France and _Italy. 
Further discussion with distrib- 
utors in these areas was carried 
out to plan operation methods 
for the extended sales activities. 


FMC Creates Ad Department 


Creation of a new advertising 
and publicity department for 
Food Machinery and Chemical 
Corporation’s Chemical Divi- 
sions, New York, N. Y., has 
been announced by J. V. Ver- 
non, corporate vice-president. 
The Chemical Divisions are 
Westvaco Mineral Products, 
Westvaco Chlor-Alkali, Becco 
Chemical, Chemicals & Plastics, 
and Niagara Chemical. 

The new department will 
provide services for each of 
these divisions (and appropri- 
ate staff departments) in the 
areas of advertising, technical 
and sales literature and product 
and personnel publicity. 

Dr. Desmond M. C. Reilly 
has been named manager of the 
department. He is manager of 
advertising and technical infor- 
mation of FMC’s Chemicals & 
Plastics Division. 

Named as assistant manager 


(publicity) is Robert B. 
Rumely, former FMC Chemical 
Divisions’ public relations rep- 
resentative. 

Don Hanson, previously as- 
sistant advertising manager with 
Niagara Chemical, was ap- 
pointed assistant manager (ad- 
vertising ). 


Henson Joins Divco 


RICHARD HENSON 


The appointment of Richard 
Henson as advertising manager 
of the Divco Truck Division of 
Divco-Wayne Corporation, De- 
troit, Mich., has been an- 
nounced by Dudley Starr, head 
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of advertising and sales promo- 
tion. 

Mr. Henson was _ formerly 
vice-president and secretary of 
Brewer Associates Advertising 
Agency in Dearborn, Mich. He 
has also been advertising man- 
ager of a Michigan engineering 
firm. He is a graduate of Michi- 
gan State University and served 
with the U. S. Army in Korea. 


Cowles 


o 


Gross Appointed at 


VICTOR GROSS 


The appointment of Victor 
Gross as representative in the 
Philadelphia and eastern Penn- 
sylvania area for Cowles Chem- 
ical Company, Cleveland, Ohio, 
has been announced by W, J. 
Schleicher, manager of the 
laundry chemical department. 

Mr. Gross attended LaSalle 
College in Philadelphia and lat- 
er served with the U. S. Army 
before operating his own laun- 
dry business. He has also sold 
laundry supplies in the Phila- 
delphia area. He will be under 
the direct supervision of Cliff 
Easter, Eastern division sales 
manager. His headquarters will 
be in Norristown. 


Ajax Appoints Baricevich 


GEORGE BARICEVICH 


George Baricevich has been 
appointed regional sales super- 
visor for the Midwest by Ajax 


Pressing Machine 


September, 1959 


Company, 


Salt Lake City, Utah, it was an- 
nounced by Nicholas L. Strike, 
general manager. 

In his new office, Mr. Barice- 
vich will be responsible for su- 
pervising sales of all authorized 
Ajax dealers and distributors in 
Illinois, Indiana, Ohio, Michi- 
gan, Wisconsin, Minnesota and 
Kentucky. Mr. Strike noted that 
Mr. Baricevich has extensive ex- 
perience in the laundry and 


drycleaning fields and will offer | 
personal consultations and tech- | 


nical assistance in plant sur- 
veys, layouts and modern fin- 


ishing methods. 


Great Lakes Elects Combs 


William H. Combs has been 
elected a _ vice-president of 
Great Lakes Carbon Corpora- 
tion, Los Angeles, Calif., it was 
announced by Walter Gramm, 
chairman of the board. 

Mr. Combs will continue to 
serve as general manager of the 
company’s Missouri Coke and 
Chemical Division with offices 
in St. Louis. 

A graduate of the United 
States Military Academy, Mr. 
Combs was formerly associated 
with The F. & M. Schaefer 
Brewing Company, Brooklyn, 


N.Y. 


Manitowoc 
Advances Beduhn 


2. 


D. E. BEDUHN 


D. E. Beduhn has_ been 
named manager of the Dry- 
cleaning Products Division of 
Manitowoc Engineering Corp., 


a subsidiary of The Manitowoc | 
Manitowoc, | 


Company, Inc., 
Wis. 

Mr. Beduhn has been asso- 
ciated with this division of the 
company for the past 10 years 
in the capacity of chief engi- 
neer, He was promoted to suc- 
ceed D. N. Fuller, who retired 
July 1. 

In his new position Mr. 
Beduhn will have charge of the 
company’s complete line of dry- 
cleaning systems as well as the 
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HERE'S A QUICK WAY TO... 


... SAVE ON COSTLY PRESS SHUTDOWNS. 
Enduro Quick Way will keep your press heads shining clean and smoothly 
lubricated. No more costly long delays for cleaning. Quick Way works 
equally well on hot or cool head. 


... IMPROVE FINISHING QUALITY. 


Grime and starch on your press heads can ruin the quality of your work. 


ENDURO QUICK WAY comes in a handy aerosol can for your 
convenience. Just press the button and the quick spreading 
foam is ready to work. Then just wipe it clean—that’s all. 


Here’s the best part—ENDURO QUICK WAY costs only 
two cents per press per application! 


Your local jobber will give you all the details on 


ENDURO QUICK WAY and all the other quality ENDURO 


products for the laundry industry. 


ENDURO products are made by The Aurora Manufacturing Corp., 74 Wythe St., Brooklyn, N. Y. 








full line of spotting and finish- 
ing equipment. 

Richard Wernecke, formerly 
Mr. Beduhn’s assistant, has 
been placed in charge of engi- 
neering and production plan- 
ning. 


Fiddle Joins Ad Firm 








LEN FIDDLE 


Len Fiddle, former editor 
and assistant publisher of a 
laundry and drycleaning trade 
publication, has joined Wilbur- 
Ciangio, Beekman and Packard 
Advertising, New York, N. Y., 
as account supervisor, 

Mr. Fiddle will supervise all 
laundry and drycleaning ac- 
counts for the agency. 
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Chernenko Joins Gibraltar 





SAM CHERNENKO 


Sam Chernenko has _ joined 
the sales department of Gibral- 
tar Fabrics, Inc., it has been 
announced, 

Well-known in the laundry 
industry for the past 30 years, 
Mr. Chernenko has specialized 
in textile product sales and serv- 
ice and has more than 17 years 
experience in laundry operation. 

From his headquarters at the 
home office of Gibraltar, 254 
36th St., Brooklyn 32, N. Y., 
Mr. Chernenko will serve the 
New York-New Jersey metro- 
politan area and all of New 
England. 





NEW PRODUCTS AND LITERATURE 


Continued from page 8 


tape at the same time the code 
mark is printed. For two- or 
three-line marking the die is 
easily rotated out of printing 
position by a lever on the key- 
board. Additional dies, lever- 
controlled from the keyboard 
for quick change, can be in- 
cluded in the event that several 
selections of property marks are 
required. 

According to the company, 
through use of this new feature 
the plant name can be included 
in each identifying mark pro- 
duced by the Markmaster Ma- 
chine using National’s Stay-On 
identification system. 


Laundry-Specification Shirts 


Men’s shirts, guaranteed for 
one year if laundered by a pro- 
fessional laundry, are being of- 





fered by Professional Laundries 
Shirt Sales, Inc. 

The shirt, named Pro-Laun, 
is available in three styles: No. 
5930, broadcloth, soft collar 
with removable stays, converta- 
cuffs; No. 5931, Oxford, button- 
down collar, barrel cuffs; No. 
5932, broadcloth, with fused 
collar, converta-cuffs. 

Pro-Laun shirts are described 
as full-cut, manufactured to 
laundry specifications. The com- 
pany adds it is prepared to offer 
laundries advertising and pro- 
motional help in the forms of 
store display kits, routemen’s 
kits, bundle inserts and pen- 
nants. 

For more information write 
Professional Laundries Shirt 
Sales, Inc., 1529 S. Third St., 
Louisville, Ky. 


Waterproofing-Sizing Unit 


A new waterproofing and 
sizing combination unit is now 
in production by Colmac Indus- 
tries, Inc. 

Made of heavy welded steel, 
and glassed on the inside and 
out for cleanliness, the unit of- 
fers these features: waterproof- 
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ing or sizing with the same 
unit; two individual 18-gallon 
tanks; self-balancing extractor 
basket; sight glasses for each 
tank; explosion - proof motor 
with clutch protection; auto- 
matic brake which stops the 
basket when the lid is raised 
and turns the motor off; heater 
coil for operation in cold clean- 
ing rooms in winter, and many 
others. 

Push-button controls allow 
the operator to set the unit for 
waterproofing or sizing. The ex- 
traction speed is 650 r.p.m., 
with extraction time about 1 
minute. 


Divco Multistop Engine 


A four-cylinder overhead 
valve engine, specifically de- 
veloped for rigorous service on 
multistop delivery trucks, has 
been introduced by  Divco 
Truck Division, Divco-Wayne 
Corporation. 

Called the Divco Golden 
Missile Four, the new engine is 
rated 80 hp. at 3500 r.p.m. It 
has a displacement of 193 cu- 
bic inches and a compression 
ratio of 7.0:1. Torque curve 
characteristics are tailored for 
multistop work. The engine is 
said to operate at full efficiency 
on regular grade gasoline. 

Divco says the new engine 
is designed for low gas con- 
sumption, long wear and. nor- 
mal temperature operation un- 
der stop-start conditions and 
long periods at idle. It is said 
to eliminate the problems of 
overheating, high gas consump- 
tion and sludge building. 

For durability, all rod and 
main bearings are Moraine Du- 
rex-100; intake and _ exhaust 
valves are positive roto, Valves 
and seats are Stellite-faced and 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 
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the crankshaft is fully counter- 
balanced with three main bear- 
ings. Pistons are Zolner Clear- 
omatic aluminum alloy, four- 
ring, with the top ring 3/32- 
inch chrome-faced. 

The Golden Missile Four can 
replace Divco Fours, Super 
Fours and L-Head Six engines 
and is optional equipment on 
all Divco Model Series One, 
104, 204, 304 and lighter Divi- 
dend Series multistop trucks. 

For more information write 
Divco Truck Division, 22000 
Hoover Rd., Detroit 5, Mich. 


Victor Computer Booklet 


A free 35-page illustrated 
booklet, “Your Keys to Better 
Business,” has been made avail- 
able by Victor Adding Machine 
Co. 

Directed to both large and 
small firms, the booklet features 
latest model Victor adding ma- 
chines and calculators with in- 
formation on applications, fea- 
tures, specifications and protec- 
tive maintenance. 

For a copy of the booklet 
write Victor Adding Machine 
Co., 3900 N. Rockwell St., Chi- 
cago 18, Il. 


Manitowoc Two-Bath Unit 


Announcement of a new two- 
bath perchlor drycleaning sys- 
tem with a dry load capacity 
of 50-55 pounds has been made 
by Manitowoc Engineering 
Corp. 

The unit, capable of handling 
150 pounds or more an hour, 
includes everything needed for 
immediate two-bath operation 
—washer-extractor, two tubular 
filters, a No-Surge-Over still, 
built-in storage tank and recov- 
ery tumbler, Automatic air con- 
trols program the washing-rins- 
ing-extracting cycle after one 
setting. Changes in cycle varia- 
tions can be made in minutes 
without adjusting cams, chang- 
ing records or installing new 
parts, according to the com- 
pany. 

Manitowoc Diverti-Flo  sol- 
vent control prevents the inter- 
mix of rinse and wash solvents, 
eliminating many valves that 
could cause trouble. The manu- 
facturer also points out the 
Extra-Dry muck extraction proc- 
ess that is said to return more 


geet eter tee 


* 


“*, Dyna-Pak!"* 


a NeW 
American 


* 


x 


»> 
+ 4 4 4 te 


vf 
x 





CHANDLER 
SEWING MACHINES 


For Darning and Mending 
Button Sewing 
Tailoring and Plain Sewing. 
Cuff Tacking 
Blind Stitching 


Write for Free Trial Offers! 


‘CHANDLER 


MACHINE COMPANY 
AYER, MASS. 


REPRESENTATIVES IN ALL PRINCIPAL CITIES 











semi-automatic backwash _ac- 
tion. The recovery tumbler fea- 
tures a large 36-by-38-inch 
cylinder. 

For additional information 
write Manitowoc Engineering 
Corp., Manitowoc, Wis. 


than 94 percent of solvent to 
the storage tank, leaving a dry, 
easy-to-handle residue. 

Two big tubular filters de- 
signed to purify a large volume 
of solvent in a short time have 
simple four-way valves for fast 


LSAA Names Committee Chairmen 


Committee chairmen for the next year have been an- 
nounced by Joseph A. Robertson, Rutter’s Linen Service, 
Inc., Lawrence, Mass., newly elected president of the Linen 
Supply Association of America. The new appointees are: 

Advertising and Public Relations: Morris Moscowitz, 
Munger Linen Service, St. Louis, Mo. 

Employee Relations: Jack A. Landale, American Linen 
Supply, San Diego, Calif. 

Executive Training: Arnold R. Knapp, American Linen 
Supply Company, Salt Lake City, Utah. 

Linen Convention: Sam Sandler, Reliable Linen Service, 
Detroit, Mich. 

Non-Laundry Plants: Herman Gross, Empire Linen Serv- 
ice Co., Lima, Ohio. 

National Affairs: Maurice Machke, Jr., The Pioneer Linen 
Supply, Cleveland, Ohio. 

Office and Delivery Systems: Irwin Cohen, Landy Towel 
and Linen Service, Reading, Pa. 

Production Problems: Arthur F. Maslow, Standard Coat, 
Apron and Linen Service, Inc., New York, N. Y. 

Sales Promotion: Robert Gordon, Community 
Rental Service, Los Angeles, Calif. 

“The bulk of the association’s work in education, research, 


Linen 
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and promotion,” Mr. Robertson commented, “is carried for- 
ward through the hard and intelligent work of the various 
committees. I am gratified that so many of the nation’s out- 
standing linen suppliers have agreed to serve the entire in- 
dustry through their efforts as committee chairmen.” 


Obituaries 


A. W. “‘Bill’’ Brenan, retired owner of the Travis Laundry in 
San Antonio, Texas, died on July 18. He is survived by his wife, 
two daughters and a son. 


W. M. ‘“‘Mike’’ Cissell, 68, founder and president of W. M. 
Cissell Manufacturing Company, Inc., Louisville, Kentucky, died 
July 24 after a brief illness. Mr. Cissell was a pioneer in the 
manufacture of laundry and drycleaning equipment, and held 
23 domestic patents plus an equal number of foreign patents 
on equipment and devices used in the trade. He operated the 
company, which he founded in 1934, as sole owner until 1947 
when the firm was incorporated. During World War II Mr. 
Cissell was one of ten leaders of the industry appointed by the 
National Production Authority to the Laundry and Drycleaners 
Machinery Manufacturers’ Industry Advisory Committee. A gen- 
erous contributor to children’s causes, Mr. Cissell belonged to 
numerous clubs in Louisville, and the Bahia-Mar Boat Club in 
Ft. Lauderdale, Florida, where he maintained a residence. He 
was an ardent fisherman, hunter and ocean-sailing enthusiast. 
Survivors include a son and daughter. 


Robert P. Dunn, 93, St. Louis, Missouri, laundryowner and past 
president and board member of the Associated Laundryowners of 
Greater St. Louis, died recently. He is survived by his wife, two 
daughters and a son, 


William Jacobs, president of Criterion Cleaners-Launderers, 
Kansas City, Missouri, and a former member of AIL’s board of 
directors, died recently. Mr. Jacobs served on the board from 
1948 through 1954, representing District 7, composed of Colo- 
rado, Wyoming, Iowa, Kansas, Missouri and Nebraska. He en- 
tered the industry in 1937, later serving as secretary and presi- 
dent of the Associated Laundryowners of Kansas City. He was 
also a member of the Associated Cleaning Plant Owners of 
Greater Kansas City and the Associated Cleaning and Laundry 
Services of Missouri. He served on the board of directors of 
various local organizations and was a member of the Kansas City 
Chamber of Commerce and Kiwanis Club, as well as the Adver- 
tising and Sales Executive Club and the National Sales Executive 


Club. 


Alfred LaCrampe, 52, co-owner of Superior French Laundry, 
Sebastopol, California, died recently following a brief illness. A 
native of France, Mr. LaCrampe came to the United States 
when he was 17 and had since operated a number of laundries 
in the Sebastopol area. He was the founder of the Santa Rosa 
Lafayette Club and the Sebastopol Eagles. He is survived by 
his wife, one son, two brothers and one sister. 


F. Mel McKelvey, 49, owner of McAlester Laundry, McAlester, 
Oklahoma, died recently. He is survived by his wife, his mother 
and a son. 


R. Bush Nichols, 64, one of three brothers operating the Dan- 
ville Laundry and Drycleaning Company, Danville, Kentucky, 
died recently. The business, started by his father, the late John 
M. Nichols, and Henry Lyons, is reported to be one of the oldest 
laundries in the state. Mr. Nichols was a director and past presi- 
dent of the Kentucky Laundry Owners Association. 


Carl David Silven, 81, former laundry and drycleaning estab- 
lishment owner of Baker, Oregon, died recently in Walla Walla, 


Washington, while visiting his daughter. Mr. Silven was origi- 
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nally engaged in the tailoring business before operating the busi- 


ness which he sold to the present owners of Crown Cleaners | 
and Laundry. He was a former member of the State Game Com- 
mission; exalted ruler of the local Elks Lodge, BPOE 338; and | 


a member of the Masonic Lodge, the Kiwanis Club and the 
Baker County Chamber of Commerce. 


Convention Calendar 


Key to bigger 
family laundry sales 


You've read about it. 
It's the answer to 
today’s profit squeeze. 
Get the full story from 
The Key-Tag Checking 
System Co., 6509 Hough 


% 1-DAY SERVICE 
% LOWER LABOR COST 
% NO ERRORS 


Kentucky State Laundry and 
Cleaners Association 
Phoenix Hotel, Lexington, 
Kentucky, September 24-26, 

1959 


New York State Launderers & 
Cleaners Association 


Eastern Seaboard Conference 
Cruise of Laundry and 
Drycleaning Associations 

(Maryland, District of Colum- 

bia and Virginia Laundryown- 

ers Association, Massachusetts 

Laundryowners Association, 

New England Linen Supply 


Ave., Cleveland 3, Ohio. 


THE KEY-TAG 


[LOT CONTROL] SYSTEM _ & 


Ontario, Canada, October 22- 


Beach, Florida, November 15- 


Association, New Jersey Laun- 
dry and Cleaning Institute, 
New York State Launderers 
and Cleaners Association), 
Queen of Bermuda Cruise, 
October 17-23, 1959 


Scaroon Manor, Schroon Lake, 
New York, September 24-26, 
1959 


Pennsylvania Laundry Owners 
Association 
Chalfonte-Haddon Hall, At- 
lantic City, New Jersey, Octo- 

ber 8-10, 1959 


Linen Service Council of 
New Jersey 
Grossinger Hotel, Grossinger, 
New York, October 21-25, 

1959 

Laundry and Cleaners Allied 
Trades Association 

Shoreham Hotel, Washington, 

D. C., October 14-16, 1959 


Dry Cleaners and Launderers 
Institute (Ontario) 
King Edward Hotel, Toronto, 


24, 1959 20, 1959 


National institute of 
Rug Cleaning 
Conrad Hilton Hotel, Chicago, 
Illinois, January 30-February 
2, 1960. With exhibit. 


Canadian Cleaners and 
Launderers Allied Trades 
Association 
Queen Elizabeth 
Toronto, Ontario, 
October 22-24, 1959 


Building, 
Canada, 


National Institute of 
Drycleaning 
Chicago, _ Illinois, 
22-23, 1960 


A.l.L.— Young Men’s Confer- 
ence 

Statler Hotel, St. Louis, Mis- 

souri, November 12-13, 1959 


February 


American Institute of 
Laundering 
Chicago, Illinois, February 
Miami 24-28, 1960. With exhibit. 


Institute of Industrial 
Launderers 
Americana Hotel, 





WHETHER YOU DO 


100 lbs. or 5000 lbs. 


Uhre 4 a 
CHICAGO FLATWORK 
IRONER gov YOU! 


NEED TO 


GAS, STEAM or ELECTRIC HEATED 
e 


CHICAGO DRYER COMPANY 


2212 N. PULASKI RD. © CHICAGO 39, ILL. 
* 


Contact your Machinery Distributor or Write for Literature Today 


September, 1959 





BULLDOG 


BULLDOG 


BAR-MASTER 
KNITTED NYLON NETS 


9. @ Oe a ae 
Seen ee 
cececee 


es. 


This photo shows the actual net size 
of our Bulldog Bar-Master net. . . 
but only a trial, in your own wash- 
ers will point up the many advan- 
tages inherent in the ‘slow-knit’ 
method by which they are manufac- 
tured in our mill: Scientifically bal- 
anced; open knitted for free washing 
action; preshrunk, will not stretch or 
‘hour glass’ in shape. Expands in 
width, handles all types of wash 
safely; Easy on hands and buttons; 
Easier loading, pinning, washing, 
and sorting. Longer wearing .. . 
Best dollar for dollar net value in 
the field. 


Your jobber has all sizes and col- 
ors in Bulldog Bar-Master nets. Or- 
der today. 


X. S. SMITH, INC. 


RED BANK © NEW JERSEY 








CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, censecutive insertion of the same ad. Advertisements set in capitals 


or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, 


insertion of same ad. Minimum charge $1.00 (new or repeat). 


Minimum charge—$2.00 (new or repeat). 
consecutive 


Capitals or bold face type—double these rates. 


consecutive insertions. 


Ads including full payment must be in our hands by the first of the month. Payment should 
accompany all orders, Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. Rates are net; not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N. Y. 








MACHINERY FOR SALE 





20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
Laundry Machinery Co., Greensboro, N. C. 1267-4 
UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. Talley Laundry Machinery 
Co., Greensboro, N. C. 1277-4 
30 x 30 AMERICAN STAINLESS-STEEL WASHERS, | 
Talley Laundry Machinery Co., Greensboro, N. C. 
AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 
WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 
8-ROLL 120” AMERICAN and TROY r IRONERS, | REBUILT “IN | NEW 1 MA- 
CHINE CONDITION, CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 
CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS, REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. -Y. __9706- 4 
TROY and AMERICAN LATE- TYPE. 6-ROLL 120” | STREAMLINED | FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6618-4 
AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS, NEW MACHINE GUAR- 


ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
mw. Y. 9318-4 


48 x 196” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 


STAINLESS-STEEL CYLINDERS, CUMMINGS-LANDAU Laundry Machin- 
ery | Co. , 313 Ten Eyck « Street, Brooklyn 6, N. ¥. ___ 9368-4 
40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 


RELEASE. 40’ HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO. 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 


Brooklyn 6, N, Y. 598-4 
MONEL METAL WASHERS. AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., col 


Ten Eyck St., Brooklyn 6, N. Y. 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST amit 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
rags toc CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 

St., Brooklyn 4, N. Y. ey a8 600-4 
AAaaECaDe TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION, READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. | Y. 9014-4 
as” VIERSEN ~ HIGH- SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. Y. 4855-4 
4 3 x 120” -RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 


~ eae CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
, Brooklyn wt. 9725-4 


aan and TROY 96” and 98” EXTRACTORS, BELT or MOTOR 


DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn . F. 6868-4 
HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 


DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ter Eyck Street, Brooklyn 6, N. Y. 9943-4 





excellent condition. 
1278-4 
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MODEL 75, AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 


CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St. ” Brooklyn 6, N.Y. 984-4 


AMERICAN 120’, 19- ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N. Y. (647-4 
48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y, 6983-4 
Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders, IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. mes 6910-4 
2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN-FEED IRON- 


ERS. MECHANICALLY EQUAL TO NEW, CUMMINGS-LANDAU Laun- 


dry Machinery Co., 305 Ten Eyck S St., Brooklyn 6, _ N. Y. _735-4 











PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 
PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT, Used less than one year. Equal to new 


in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 


Eyck St., Brooklyn « 6, ‘N. Y. 1537-4 


American and Hoffman 140F drycleaning units, complete in every re- 
spect. New-machine condition, at considerable saving over new-equip- 


ment price. Cummings-Landau Laundry Machinery Co., 305 Ten Eyck 


Street, eee 6, Se ¥. 1538- 4 


ASHER ironers 489 x 120, 32 x “120, Rebuilt, big stock, terms, Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240- 4 


AMERICAN IRONER, 2-roll 100”, rebuilt in A-1 condition, TALLEY 
LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1804-4 


Five TROY 48” open-top extractors at a bargain price, TALLEY LAUN- 
DRY MACHINERY COMPANY, Greensboro, i on 1806-4 


PROSPERITY and AJAX air-driven utility presses. TALLEY LAUNDRY 
MACHINERY COMPANY, Greensboro, N. C. 1808-4 


Six-roll 120” AMERICAN, PARAMOUNT, SMITH-DRUM rebuilt ironers. 
TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1810- 4 


42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt washers—in ex- 
= shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 


1811-4 


AMERICAN MASTER CASCADE, ~ DOUBLE. END. DRIVEN, ~ CONVERTED 
TO SILENT CHAIN DRIVE AND “‘V’’ BELT DRIVE AT MOTOR, 44 x 96”, 
44 x 108”, 44 x 120” MONEL METAL WASHERS with 3 and 4 pockets. 
CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1726-4 


AMERICAN STREAMLINED 6- ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE, IN NEW MACHINE CONDI- 
TION. CUMMINGS-LANDAU, 313 Ten ‘Ryek | St. y Reootiys 6, N. Y. 1729-4 


PROSPERITY 51” wearing ianiiias presses. Power Circle, rebuilt. TAL- 
LEY LAUNDRY MACHINERY COMPANY, > Geenibere, N. C. 1803-4 


AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42 x 96” 2-POCKET and 3-POCKET; 42 x 72” 2- 
POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 


1730-4 


PURKETT 7” HEATED CONDITIONING T TUMBLER, COMPLETE WITH 
CONVEYOR. IN EXCELLENT OPERATING CONDITION. CUMMINGS- 
LANDAU, 313 Ten Eyck St., 


Brooklyn 6, N. Y. 1731-4 
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BEST GRAND CLEANERS & LAUNDRY 


28 NORTH SENATE AVENUE, INDIANAPOLIS, IND. 


LIQUIDATION OF BULK PLANT 


Because Building Has Been Requisitioned by the State of Indiana, The Best Grand 
Laundry has appointed Cummings-Landau as exclusive sales agent for their 


quality machinery. 


Following is a partial list of equipment being offered subject to prior sale. 


All motor driven equipment, 220 volt, 3 phase, 60 cycle. 


FLATWORK IRONER 


120” Troy Streamlined 8 Roll, very late type. In new 
machine condition. 


WASHERS 


5—42 x 84” American Cascade Unloading with 
Almcon Controls, 2 compartment 
2—42 x 84” Troy Electromanual, stainless steel, 2 


compartment 
1—42 x 54” American Norwood Cascade 


1—30 x 48” American Norwood Cascade 


EXTRACTORS 


2—54” American Notrux 
5—Sets of 54” Notrux baskets 
2—Cleveland 2000 pound hoists with about 90’ of 


monorail 


1—48” Troy Mercury 


PRESSES 


4—Prosperity Model 454PC 
7—Prosperity Model 119PO Mushrooms 
5—Prosperity Model 118PO Mushrooms 
1—Prosperity Model 132PC 

3—Troy 54” 

1—Troy Model 18A Mushroom 











TUMBLERS 


16—Huebsch and American 36 x 30” and 36 x 24”, 
4 coil steam heated 


MISCELLANEOUS 


Bready Heat Reclaimer, 6 sections, 8” x 20’ long, 


complete with pressure gauge, centrifugal pump 

and 4 way automatic backflush valve 
Ingersoll-Rand 9” x 9” single cylinder, water cooled, 

horizontal Air Compressor, complete with 30 H.P. 


motor, after cooler and 3’ x 6’ tank 
American Protecto Clip System 
Sewing and Darning Machines 
Cissell Sock Finisher 
Glover Trouser Former 
Key-Tag Bars and Pins 
7—Toledo Scales, Bench and Caster Type 
Numerous other items required to operate a first rate 


modern plant. 








Practically all equipment listed was purchased new 


in 1950 or later. Machines still in operation and can 


be inspected under power, Some equipment available 
for immediate delivery, but everything is available 


not later than October 15, 1959. 


IMMEDIATE ACTION URGED 
RECOMMEND YOU COME AND INSPECT THIS EQUIPMENT. 
IF YOU CANNOT, PLEASE TELEPHONE OR WIRE FOR DETAILS TO: 


CUMMINGS-LANDAU LAUNDRY MACHINERY CO., INC. 


305 Ten Eyck Street, Brooklyn 6, N. Y. 
TELEPHONE: HYacinth 7-1616 





September, 1959 














MACHINERY FOR SALE (Cont'd) 





6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8 FOLD. CUMMINGS-LANDAU, 
313 Ten Eyck St., Brooklyn 6, N. Y. 1733-4 
UNIPRESS CABINET SHIRT UNIT, CONSISTING OF: CABINET BOSOM, 
CABINET SLEEVER, SPECIAL YOKE PRESS AND AUTOMATIC FOLD- 
ING TABLE. EQUAL TO NEW IN EVERY RESPECT. CUMMINGS-LANDAU 


LAUNDRY MACHINERY CO., 305 TEN EYCK ST., Brooklyn 6, N. Y. 
1739-4 





like new. Talley Laundry Ma- 
1279-4 





36 x 30 HUEBSCH GAS-FIRED TUMBLERS, 
chinery Co., Greensboro, N, C. 


HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1280-4 


40" and 48” AMERICAN al) stainless-stee] open-top extractors—perfect 
shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 
1802-4 


ONE—AMERICAN FULLY AUTOMATIC WASHWHEEL FORMULA CON- 
TROL MODEL 050M. CUMMINGS-LANDAU Laundry Machinery Co., 305 


Ten Eyck Street, Brooklyn 6, N. Y. 1900-4 


WILLIAMS LAUNDRY MACHINERY CO.—All sizes and types of laundry 


and drycleaning equipment; WASHERS, EXTRACTORS, TUMBLERS, 


FLATWORK IRONERS, etc. Items available too numerous to mention. 
Can satisfy all machinery needs at BARGAIN PRICES. We are in a posi- 
tion to furnish parts for all makes and models of equipment available. 
For further information CALL STillwell 6-6666 or write WILLIAMS LAUN- 
DRY MACHINERY CO., Inc., 37-37 Ninth Street, Long Island City 1, 
N. Y. 1968-4 


CALL! WRITE! WIRE! “DON'T DILLY-DALLY, CALL TALLEY.” We 


have a complete stock of late model rebuilt laundry and drycleaning 


machinery. Low terms to suit you! TALLEY LAUNDRY MACHINERY CoO., 
GREENSBORO, N. €. 2059-4 





PROSPERITY CABINET SLEEVERS—late models. TALLEY LAUNDRY MA- 


CHINERY, GREENSBORO, N. 2053-4 


PROSPERITY 2004 AUTOMATIC OPEN-END WASHERS—Just arrived. 


TALLEY LAUNDRY MACHINERY, GREENSBORO, N.C . 2054-4 


PROSPERITY 8-ROLL x 132” IRONER—excellent shin TALLEY LAUN- 
DRY MACHINERY, GREENSBORO, N. C. 2057-4 


PROSPERITY TWO.GIRL SHIRT UNITS, ee and guaranteed. TALLEY 
LAUNDRY MACHINERY, GREENSBORO, N. C. 2058-4 


20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. TAL- 


LEY LAUNDRY MACHINERY, GREENSBORO, N, i G, 2059-4 


rebuilt in A-1 condition, TALLEY 
2061-4 


AMERICAN IRONER, 2-roll 100”, 
LAUNDRY MACHINERY, GREENSBORO, N. C. 


PROSPERITY and AJAX air-driven drycleaning presses. TALLEY LAUN- 
DRY MACHINERY, GREENSBORO, N. C. 2062-4 


TALLEY LAUNDRY 
2063-4 


Six-roll 120” AMERICAN and TROY rebuilt ironers. 
MACHINERY, GREENSBORO, N. C. 


PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. TALLEY 
LAUNDRY MACHINERY, GREENSBORO, N. C. 2065-4 


36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. TALLEY LAUNDRY 
MACHINERY, GREENSBORO, N. C. 2066-4 
HOFFMAN X MODEL PRESSES, factory rebuilt. TALLEY LAUNDRY MA- 
CHINERY, GREENSBORO, N. C. 2067-4 





AMERICAN al! stainless-steel open-top extractors—perfect 
2068-4 


40” and 48” 
ae TALLEY LAUNDRY MACHINERY, GREENSBORO, N. C. 


1—AMERICAN CLASS 121, 5-lane Strackrite stacker. dette aoe 
to new. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St. Brooklyn 6, N. Y. 2097-4 


76 


WASHERS 42 x 74 and 36 x 54—AMERICAN MONEL WASHERS, 25 and 
35 lb.—PROSPERITY OPEN-END WASHERS, 18” and 36”—EXTRACTORS 


—HUEBSCH AUTOMATIC VALVES. ADDRESS: Box 2103, STARCHROOM 
LAUNDRY JOURNAL. -4 
PICK INSTANTANEOUS TANKLESS HOT WATER HEATER—N. C. R. 
BOOKKEEPING MACHINE—SIMPLEX TIME CLOCK. ADDRESS: Box 
2104, STARCHROOM LAUNDRY JOURNAL. 4 


WE WANT ALL KINDS OF LAUND LAUNDRY A AND DRYCLEANING MACHIN- 


ERY—HIGHEST PRICES PAID—ENTIRE PLANTS BOUGHT. ADDRESS: 
Box 2105, STARCHROOM LAUNDRY JOURNAL. 


HUEBSCH and AMERICAN TUMBLERS—JIFFY CUFF CLEANER—MO- 


TORS—NATIONAL HAND and POWER MARKING MACHINES. AD- 
DRESS: Box 2106, STARCHROOM LAUNDRY JOURNAL. “4 


AJAX AUTOMATIC CABINET SLEEVER—AMERICAN FORMATIC SHIRT 
FORM, DOUBLE BUCK, FOUR YEARS OLD. ADDRESS: Box 2107, 
STARCHROOM LAUNDRY JOURNAL. -4 


26”, 28”, 30”, EXTRA DEEP AMERICAN, FLETCHER, PELLERIN, TROY 


EXTRACTORS. Motor-driven. Some with NEW electrical equipment. Cop- 
per or stainless-stee] baskets. READY FOR PROMPT DELIVERY. CUM- 


MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N, Y, 2108-4 


16 x 100” AMERICAN 41210 RETURN-FEED FLATWORK IRONERS. 
MOTOR-DRIVEN, PROSPERITY POWER CIRCLE AND AMERICAN SUPER 
ZARMO 51” TAPERED PRESSES. VERY REASONABLY PRICED. CUM- 
MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2109-4 


40” AMERICAN, TOLHURST, TROY DIRECT MOTOR-DRIVEN EXTRAC- 
TORS. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 

9110-4 
54 x 120” C/L REBUILT MONEL METAL WASHER, NEW DOUBLE END 
ROLLER CHAIN DRIVE, NEW C/L EVERTITE DOORS, DIRECT MOTOR- 


DRIVEN THRU “‘V"’ BELT. EQUAL TO NEW IN EVERY RESPECT. CUM- 


MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N, Y. 2111-4 
CABINET SLEEVERS, PROSPERITY AND AMERICAN WITH MEASURING 


DEVICE, READY FOR PROMPT DELIVERY, CUMMINGS-LANDAU, 305 


Ten —— Street, Brooklyn 6, N. Y. 2112-4 
All metal bundle trucks, with rubber castings in Al condition, Size: 


63” long, 5’6” high, 16” deep. $35.00 each. ADDRESS: Box 2084, 
STARCHROOM LAUNDRY JOURNAL, 


AMERICAN FORMATIC DUCK COAT ‘UNIT COMPLETE. IN "EXCELLENT 
CONDITION, Used about year and half, CUMMINGS-LANDAU, 305 Ten 
Eyck Street, Brooklyn 6, N. Y. 1909-4 


IN CLASSIFIED ADVERTISING, 
WHICH MAGATINE GETS THE 


PREFERENCE? 


In 1958 these classified pages of the 
JOURNAL were 


@ 181% ahead of Magazine B 
@ 217% ahead of Magazine C 








To place your classified advertisement, 


contact 


STARCHROOM LAUNDRY JOURNAL 


305 East 45th Street 
New York 17, New York 
OREGON 9-4000 
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MACHINERY FOR SALE (Cont'd) 


BUSINESS SERVICE 





STARCH COOKERS, 15, 25, 50 GALLON, COPPER AND MONEL. PRAC- 


~— NEW. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 4, 
2113-4 





FORSE ONE-GIRL STEAM. HEATED ‘SHIRT UNIT. USED LESS THAN SIX 
MONTHS. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 
2114-4 


PANTEX AND HOFFMAN MODEL X PRESSES. THOROUGHLY REBUILT. 
CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2115-4 


5 NATIONAL FANTOM FAST MARKING MACHINES AND 5 LISTING 
MACHINES, CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, 
_ =. 2116-4 


54” AMERICAN NOTRUX EXTRACTOR. REBUILT, READY FOR IMME- 


DIATE DELIVERY. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 
oe BW. ¥. 2117-4 


Excess equipment from state institution, consisting of: STREAMLINE 
8-ROLL flatwork TRONER; 9 coil heated Purkett conditioner with con- 
veyor; 54 x 120” & 108” Ellis & Troy Trojan WASHERS; Prosperity 454 
P.C. & 219 P.O. presses; 50” NOTRUX EXTRACTOR with containers. 
MUST SELL IMMEDIATELY! ADDRESS: Box 2083, STARCHROOM LAUN- 
DRY JOURNAL. 4 
FOR SALE: One 50HP. water tube boiler with oil burner or stoker and 
coal, been used 11 months. Like new, with refurns and controls, $3,000. 
One Kane 30HP. boiler with controls and return system, gas-operated, 
$1,200, One American 30” extractor, belt-driven with new clutch, $150. 
One Bishop drycleaning assorting reel, $50. Two electric-driven ceiling- 
high steam pressure fans, 110 volts, $75 (each). One 30” squirrel-cage fan 
$75, One 30 x 42 Gross drycleaning washer, $100, Three silk finishing 
Cissell ironing boards, with irons $40 (each). One '/2 ton roller chain 
hoist $35. One Combustner stoker, will take care of 100 HP. boiler, $500. 
All of the above equipment with guarantee, Quality Cleaners & Laundry, 


2416 Twelfth St., Lynchburg, Va. Phone VI 6-2774. 2132-4 








MACHINERY WANTED 





WANTED, MONEL METAL WASHERS, all sizes, and any other laundry 
equipment. Interested in buying entire plants for export, highest prices 


paid. ADDRESS: Box 874, STARCHROOM LAUNDRY JOURNAL. 3 


Six- and eight- -roll IRONERS, All makes and sizes; 54”, 50” and 48” 


Notrux extractors; eight- and six-roll American or Troy ironers. Highest 
prices paid] ADDRESS: Box 1414, STARCHROOM LAUNDRY JOURNAL. 
3 





702 E. 


2098-3 


WANTED—SAGER A SPREADERS. Montecito Manufacturing Co., 
Montecito St., P, O. Box 150, Santa Barbara, Calif. 








REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men. Full line of Asher ironers rebuilt by men who know how. 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 
1228-37 











MISCELLANEOUS MERCHANDISE FOR SALE 
LAUNDRY LISTS—4'/, x 11”—$1.50 per 1,000 in 15,000 lots. White 16 lb. 


bond. Park Printing, 1323 Pennsylvania Avenue, Pittsburgh 33, Pa. 
1799-45 





SPECIAL OFFER, FINE QUALITY 24 x 36 NYLON LAUNDRY NETS, ONLY 
$13.50 DOZEN. SEND $1.25 FOR SAMPLE NET. L, 5, SUPPLY COMPANY, 
211-57 18th AVENUE, BAYSIDE 60, N. Y. 1914-45 


EQUIPMENT FOR SALE—Why make expensive repairs on obsolete dump 
valves when modern, leakproof, air-operated diaphragm valves cost so 
little? Write George W. Kriegh Laundry Machinery Co., 1786 No, Spring 
Street, Los Angeles 31, Calif. 2102-45 








SUEDE AND LEATHER SERVICE 


suede cleaning, redyeing, refinishing. Hun- 
in every state. Open account. Try our 
You will become a regular customer. 
1430 Harrison St., Davenport, 

654-13 





Wholesale leather and 
dreds of satisfied customers 
exclusive DAVOTEX process. 
Cc. O. D. CLEANING & DYEING CO., 


Iowa. 


SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘‘FRENCH- 
TEX" process. LAFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleveland 3, 
Ohio. ‘‘Members of the S.L.R.A."’ 1930-13 


September, 1959 


Suits double-breasted made single. $9.95. New to order $39 complete. 
Tailoring any kind. Talis, 11 Pleasant St., Worcester, Mass. 2128-10 








HELP WANTED 
MANAGER FOR INDUSTRIAL LAUNDRY. Are you aggressive—do you 


want to increase your income? We want men with managerial experi- 
ence in the industrial laundry and linen supply industry, Communicate 


with Nationa) Industria) Laundries, 1100 Sherman Avenue, Elizabeth, 
1672-7 





LAUNDRY PLANT MANAGER for completely modernized plant in Cen- 
tral Pennsylvania city. Annual sales in excess of $150,000. Man we seek 
must have experience in all phases of strictly quality family laundry 


operation. Good salary arrangement. Apply in writing to Box 2124, 
STARCHROOM LAUNDRY JOURNAL. -7 


Ambitious young man who wants to get foot in door of large, long- 
established Indianapolis company doing family and commercial laundry, 
drycleaning, and rug cleaning. Would start as assistant 16 top super- 
visor but want man with enough weight who aspires to top superintend- 
ent in any or all divisions. Rare opportunity. ADDRESS: Box 2125, 


STARCHROOM LAUNDRY JOURNAL. 7 


One ‘of the finest large laundry-drycleaning businesses in the North- 
eastern part of the country offers an immediate opportunity for a sales 
manager with proven ability to manage a sales organization and build 
sales, Send complete personal, education and work record to A, L, 


Christensen and Associates, 58 North Chicago Street, Joliet, Illinois. 


2126-7 





Modern, expanding plant in beautiful northern Wisconsin offers an im- 
mediate opportunity for an aggressive laundry production manager. Sal- 
ary open—future looks great—for the right man, Send complete persona), 
education and work record to A. L. Christensen and Associates, 58 North 
Chicago Street, Joliet, Illinois. 2127-7 


Production superintendent. A mature, experienced man who has spe- 
cialized in either retail laundry or drycleaning quality production or 
both. Apply only if you can demonstrate that your experience has for a 
substantial period of time been successful and entailed the full responsi- 
bility directing the activities of at least 50 people, Candidates also capable 
of enforcing good housekeeping and managing machinery and building 
maintenance will be favored. Give all details, including salary desired. 


Long-established, quality Connecticut plant. ADDRESS: Box 2130, 
STARCHROOM LAUNDRY JOURNAL. 7 








SITUATIONS WANTED 


Laundry executive desires to make change for advancement to a top 
position in a multi-plant operation in linen supply, institutional] or in- 


20 years experience in all phases of laundry manage- 
One year 





dustrial laundries. 
ment—eight years in management of multi-plant operation. 
training at A.I.L. industrial engineer. Chicago office preferred. AD- 
DRESS: Box 2069, STARCHROOM LAUNDRY JOURNAL. -5 
production and quality 
with excellent em- 


A team man with know-how. Layout, methods, 
control, A detail man, exceptionally cost-conscious, 
ployee relations. Considerable engineering work relative to methods and 
time study and have worked on the floor in every capacity. Fine educa- 
tion and background. Would prefer managerial post in medium to large 
plant. Responsible parties only need reply. Character and achievement 
references furnished. ADDRESS: Box 2090, STARCHROOM LAUNDRY 


JOURNAL. 5 


Maintenance man on laundry power, plant rebuilding and installation 
of all laundry equipment, desires position. ADDRESS: Box 2100, saeeeee 
ROOM LAUNDRY JOURNAL. 


Laundry superintendent, fourteen years experience in all departments. 
Wishes to move to the States. Capable of training staff and willing to 
make a contract if desired. References and qualifications can be supplied. 
ADDRESS: Box 2118, STARCHROOM LAUNDRY JOURNAL. 2118-5 


Laundry production engineer desires position as superintendent, 23 years 
experience in all phases laundry operation, sober, family man, good 
record, prefer West or Southwest location. ADDRESS: Box 2119, STARCH- 
ROOM LAUNDRY JOURNAL. 5 


Industrial laundry superintendent with 20 years of laundry experience 
desires position with firm that needs an aggressive and well-informed 
production superintendent. I have operated two of the largest industrial 
laundries in the country and was instrumental in reducing production 
payroll $45,000 in 1958. ADDRESS: Box 2120, STARCHROOM a 
JOURNAL. 











SITUATIONS WANTED (Cont'd) 


Laundry foreman, seeking position with chance for advancement, A.I.L. 
graduate, also very capable in drycleaning, 14 years experience. New 
England area only. ADDRESS: Box 2121, STARCHROOM LAUNDRY 
JOURNAL. +5 





Laundry—industrial, domestic, and drycleaning manager. Completely 
experienced and capable of handling all phases of laundry operations, 
including sales and office. 20 years experience. ADDRESS: Box 2122, 


STARCHROOM LAUNDRY JOURNAL. 5 


MANAGER OR GENERAL SUPERINTENDENT—Wealth of knowledge— 
experience—ability in all phases of family, commercial laundry, dry- 
cleaning, linen supply, rug cleaning. Can assume complete responsibility 
and show above-average profit in medium or large volume plant. 
ADDRESS: Box 2123, STARCHROOM LAUNDRY JOURNAL. 5 


SALES MANAGER: Desires position with a medium-size plant as a retail 
route sales manager or supervisor of drive-in cash-and-carry stores. | 
have 20 years of laundry and drycleaning experience. Capable of super- 
vising and training sales personnel, I also have a college education in 


sales and business management. ADDRESS: Box 2133, STARCHROOM 
LAUNDRY JOURNAL. 5 








CONSULTANTS 
Surveys of complete plants, single departments, or individual prob- 
lems. Any type laundry—commercial, linen supply, family, industrial, 
institutional. All phases including methods, incentives, layouts, produc- 
tion controls, mechanical, chemical, textile. HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 
N. Y. Tel.: Eldorado 5-1353. 1612-25 











SALESMEN WANTED 


Salesman—now calling on laundries and drycleaners, to sell patent clips. 
Good volume. Good commission. No samples to carry. ADDRESS: Box 
2096, STARCHROOM LAUNDRY JOURNAL. -14 





Manufacturers’ agent calling on laundry supply distributors. We have 
opened two desirable territories on an exclusive basis with a liberal 
commission arrangement. The product in the chemical line as a non- 
competitive item. In reply state the lines you are now handling and ter- 
ritory covered. ADDRESS: Box 2129, STARCHROOM LAUNDRY JOUR- 
NAL. -14 








PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 











LAUNDRIES AND CLEANING PLANTS FOR SALE 


For sale: In central Michigan, modern cleaning plant with shirt laundry. 
Gross last year $75,000. Long-term lease on building or will sell. For fur- 
ther information, ADDRESS: Box 2027, STARCHROOM LAUNDRY JOUR- 


NAL. -2 





Completely equipped laundry, near private schools and summer resorts. 
Excellent year-round volume. Main plant concrete block. $40,000. With 
dwelling, 2 apartments $52,000. For full details—Wheeler & Taylor, Inc., 
Great Barrington, Mass. 2086-2 


MODERN SOLVENT DRYCLEANING AND LAUNDRY PLANT IN WEST- 
ERN IOWA FOR SALE. STRICTLY RETAIL. FIVE ROUTES. FIVE DRIVE- 
IN STORES. ONLY LAUNDRY IN CITY OF 60,000. PLANT LOCATED ON 
TWO STREETS WITH DRIVE-UP WINDOW. YEARLY VOLUME $400,000, 
TWO-THIRDS DRYCLEANING, ONE-THIRD LAUNDRY. OWNER WISHES 
TO RETIRE. ADDRESS: Box 2101, STARCHROOM LAUNDRY JOURNAL. -2 


FULLY EQUIPPED MODERN LAUNDRY WITH TREMENDOUS POTEN- 
TIAL, DOING OVER $80,000 ANNUALLY. PRICED TO SELL AS OWNER 
IS ENTERING RELIGIOUS CHILDREN’S WORK. Tyler Laundry, P. O. 
Box 848, Tyler, Texas. 2102-2 


Complete laundry and drycleaning plant located in western Maryland. 
Volume $130,000. Good profit. Excellent equipment and trucks. Four 
routes and drive-in store. Long-term lease on building, or will sell. 
Owner is ill. ADDRESS: Box 2131, STARCHROOM LAUNDRY JOURNAL 

-2 


THE 
MARK 
RECORD 
SHEET 


is a great check against 
inaccurate marking. 
| Records the marks used 
| in all bundles; 
| permits location of lot 
- for all marks. 


Used for years by hundreds of 
laundries 


* 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand.......$7.50 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(AII shipmentsC.O.D. 
unless check accompanies order.) 


STARCHROOM 
LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 
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Mr.Manufacturer: 


e NEW SHIRT-SALES 
PROGRAM 


e NEW “FEMALE 
IMAGE" 
PROMOTION 


e NEW PLANTS 


e NEW COIN- 
OPERATION 


. are some of the major up- 

to-the-minute articles in this 
issue of the JOURNAL ... 
timely, money-making infor- 
mation your best customers 
and prospects will use on the 
job and (most important) in 
planning for expansion. 
This is the kind of editorial 
support your advertising needs 
and gets—cover to cover in 
every issue of 
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Iu the Wash... 


Happy 51st, Hattie 


To the Editor: 

July 2, St. Paul, Minn., had the 
largest convention in many _ years, 
which lasted four weeks. The Railroad 
Brotherhood with about 960 people 
from all over the States, large and 
small, including Canada. 

I have a laundry and cleaning sta- 
tion at No. 8 East Sixth Street and 
had the chance to meet and serve 
many of these people. And this is 
what I want to say. The laundry I am 
with—Mother’s Friend owned by Mr. 
Ed Mauer—was complimented very 
highly on his shirt work. Persons from 
Atlanta, Georgia; Philadelphia; Michi- 
gan; California; Nashville, Tennessee, 
and many other states were just very 
pleased with laundry and cleaning 
services. So it can be done. 

Well, so much for conventions. 


Now I would like you to know my 
laundry story. 

On June 21, 1908, I started to work 
at the Model Laundry, Charles Philips 
or Rice-Philips Laundry Co., which is 
now owned by Henri and Roger 


Foussard. My sister Mary Hable 
worked there for 54 years. .. . 

The year 1915, J. Clair Stone, Elk 
Laundry Co., asked me to work in one 
of his branch stores. . . . 

Since 1945, I have added sewing to 
my shop, such as turning collars and 
cuffs on shirts and shortening sleeves 
on new shirts to any size they want. I 
now have four large stores I do the 
sewing for. 

My sister gets the Launpry Jour- 
NAL and I read it a lot and enjoy it 
very much... . 

A lifetime laundry worker. 

Hattie HaBLe 
St. Paul, Minn. 


Pen Pals Wanted 


To the Editor: 

We are operating a chain of plants 
in this area. Some of these plants are 
engaged in drycleaning and shirt laun- 
dering; others being engaged in both 
drycleaning and full-scale laundering. 

We are attempting to improve our 
operations in these plants through the 
institution of efficient systems and con- 
trols on all phases of the operation. 
We wonder if, possibly, you may be 
able to assist us in this regard, either 
through information as to the systems 


80 


used by leading plants in the U. S. A., 
or by referring us to some plants or 
other sources from whom we might 
be able to obtain this information. 
We are interested in obtaining in- 
formation as regards checking proce- 
dure, control of materials and supplies 
used in the operation, methods of 
measuring efficiency of the various de- 
partments, etc. 
Dona.p Kinc, Manager 
Koolex Kleaners 
Sydney, Nova Scotia, Can. 


Shirt Buying Guides 


To the Editor: 

I read your article on “Do You 
Know Shirt Values?” . . . I was ex- 
tremely pleased you are taking great 
pains to reveal the vast differences of 
quality among different dress shirts. 

May I add a few important guides, 
in addition to your splendid article, 
that I think a launderer should look 
for and rightfully insist upon from 
any company offering him shirts for 


A shirt consists of cloth and the way 
you cut and sew that piece of cloth to 
make a finished shirt. Retail prices are 
derived from the combination of both 
of those factors . . . not just one of 
them. Since cloth can be purchased 
in the open market, but the know- 
how of manufacturing a proper collar 
cannot, shirt manufacturers are rated 
more by their manufacturing skill 
than the cloth they use... even 
though both factors are necessary. As 
a launderer you can ask the follow- 
ing questions and a legitimate manu- 
facturer must give you straight an- 
swers: 

1. Do you manufacture shirts that 
retail at $3, $4, $5, etc.? Show me 
copies of retail store ads where your 
shirts are sold. 

2. Have you ever or do you now 





Let’s Hear from You... 


We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 
The Editor 
Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 











contract shirts for any major branded 
shirt firm or major group of chain 
stores? If so, at what price level do 
they retail your shirt? 

3. Are you a manufacturer or a 
jobber? I want to know whether I am 
buying my shirts directly from the fac- 
tory or from a middleman. 

Shirts are going to be retailed at 
various prices by launderers just as 
they are in department stores or men’s 
stores. It will so follow that different 
qualities of dress shirts will also be 
retailed. It will be up to the individual 
launderer to determine what price 
and what quality will best suit his 
needs. ... 

ARNOLD J. WEBER 
President 

Registered Shirt Laundry 
Association Inc. 


New York, N. Y. 


NAILM Seeks Members 


To the Editor: 

I would appreciate your assistance 
in informing the readers of STARCH- 
ROOM LAUNDRY JOURNAL of the drive 
for increased membership in the Na- 
tional Association of Institutional 
Laundry Managers. The presidents of 
all the local associations of NAILM 
are striving to sign up not only the 
individual institutional laundry ‘man- 
agers, but also the allied trade firms 
who are not already associate mem- 
bers. I am confident that the majority 
of the allied trade firms that are not 
already members will join if they are 
advised that this type of associate 
membership is available. 

I am aware of the work and effort 
that this requires of our local asso- 
ciations; however, I firmly believe that 
the need of being a member of 
NAILM is as great today, if not more 
so, than it was at its founding. 

Both types of membership blanks 
have been supplied to all of the local 
association presidents. Any institution- 
al laundry manager or allied trade 
firm that has not been contacted 
should write to me and I will be 
most happy to handle their request. 

DvuANE E. YounG 

Second Vice-President 

National Association of Institutional 
Laundry Managers 

St. Mary’s Hospital 

Minneapolis 6, Minn. 
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Compare the difference in Ellis engineering and you will know 
the difference in Ellis performance. 


Stainless Steel Full automatic operation with the Ellis central supply system Full Automatic 
Washers and brings practical automation to your washroom. Semi Automatic 
Extractors built and Manual 

for large and 


small plants Write for Details. 


we ELLE RIER CG. 


2444 NORTH CR AW FOR D AVENUE 
CoN A aa dd CHICAGO EeDTEoa arr 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Calif. 


This is the key to new production economies. 





After 40 years 
Escolite becomes 


NN 


wide.“ 
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Better Than Ever... Safe As Ever... You Use It Same As Ever 


Now Cowles Escolite is light blue in color, completely dustless, 
free flowing, and more efficient than ever. 
Uniform bead-like particles pour easily, resist caking, dissolve instantly. 
Faster wetting action, a higher suds level and 
BETTER SOIL REMOVAL are noticeable characteristics. 
From now on all Escolite will be blue. It’s the modern detergent 
made for modern wash wheels and today’s automatic equipment. 
Use it exactly as before . . . you’ll like it better than ever! 





(owtes CHEMICAL COMPANY 


se COLITE 
7016 EVUCLID AVENUE ste 
CLEVELAND 3, OHIO 
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